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Newsrack 
dispute 
in  Miami 
(See  page  13) 


Editors  don't 
like  how  press 
covers  them 
(See  page  16) 
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Meese  says 
he  will  rule 
soon  on  JOA 
(See  page  18) 


Long  known  as  the  home  of 
.pawned  tourist  attractions.  Ora, 
County,  California  is  also  the  site 
some  of  the  nation  s  most  colorful 
surroundings. 

cnt^fl  ''^Lion  -s  m, 

colorful  newspaper. 

ThJn'^"^^  of  1988 

'Ipbor  one  nationally  in  fuU-run 

Color  us  successful. 


Represented  by  CWO&O 


Best  Use  of  Photographs 

Three  Years  Running 


I 

TEegtate Journal-Register 


The  State  Journal-Register  has  a  long  tradition 
of  outstanding  performance  by  its  staff  of 
dedicated  photographers.  But  unless  their 
'  photographs  are  played  carefully  in  the 
printed  product,  our  readers  can’t  appreciate  the 
efforts  of  our  award-winning  photojournalists. 

That’s  why  we  are  particularly  proud^the 
Illinois  Press-Photographers  Association  gave 
the  award  for  Best  Use  of  Photographs  by  a 
Newspaper  to  The  State  Journal-Register  for 
the  third  year  in  a  row.  Last  year  we  edged 
out  a  metro  paper  from  Chicago  for  the  ’ 
award.  This  year  it  wasn’t  even  close. 


We  think  the  best  use  of  photographs  makes 
for  the  best  use  of  our  photographers. 


One  CopiEY  Plaza  Post  Office  Box  2 19  Springfield,  Illinois  62705-02 19 


Nancy  Carpenter 


AP  wins  ABA  Silver  Gavel  Award 


Preliminary  reports  from  seven  states  by 
Associated  Press  National  Writer  Fred  Bayles 
and  Regional  Reporter  Scott  McCartney  showed 
a  disturbing  pattern  in  legal  guardianship  of  the 
elderly. 

A  system  meant  to  help  old  people  was 
hurting  them,  and  confusion  and  strain  was 
inviting  abuse  and  misappropriation.  Many  of 
them  were  being  denied  their  basic  rights. 

Sensing  an  unreported  national  problem,  AP 
launched  its  largest  investigative  project.  Sixty- 
seven  reporters  and  editors  probed  for  a  year, 
interviewing  hundreds  of  lawyers,  judges,  social 
workers,  doctors,  court  clerks  and  the  aged 
themselves. 

Managing  Editor  Bill  Ahearn  and  Enterprise 
Editor  Julie  Dunlap  guided  the  project.  More 


than  300  stories  were  written  at  the  state  level 
and  supplemented  the  six-part  national  series  by 
Bayles  and  McCartney. 

“Guardians  of  the  Elderly:  An  Ailing  System” 
hit  front  pages  across  the  land,  and  the  nation’s 
guardianship  system  was  opened  for  the  first 
time  to  public  scrutiny.  As  a  result,  congressional 
hearings  were  held,  and  at  least  20  states 
moved  to  protect  their  aged  citizens. 

And  now,  the  American  Bar  Association  has 
recognized  the  series  with  its  Silver  Gavel  Award 
for  news  services  and  news  syndicates. 

Associated  Press 

*  The  New  Worid  of  News. 
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JULY 

20- 22— Pennsylvania  Newspaper  Publishers  Association,  Summer  Leader¬ 

ship  Conference,  Hershey  Poconos  Resort,  White  Haven,  Pa. 

21- 23 — National  Newspaper  Association,  Desktop  II,  Electronic  Publishing 

for  the  Newspaper  Industry,  Hyatt  Regency.  Nashville. 

23-26 — Texas  Daily  Newspaper  Association,  Summer  Convention,  Galves¬ 
ton  Island. 

28-31 — North  Carolina  Press  Association,  Annual  Convention  and  Trade 
Show,  Kiawah  Island,  S.C. 

31 -8 '3 — International  Newspaper  Advertising  and  Marketing  Executives, 
Summer  Meeting,  Sheraton  Center,  Toronto. 

AUGUST 

8-1 1— Newspaper  Advertising  Co-op  Network  Summer  Sales  Conference, 
Montreal,  Quebec,  Canada 

18-20— West  Virginia  Press  Association  Annual  Convention.  Davis. 

28-31 — New  York  Newspaper  Publishers  Association  Annual  Convention, 
The  Sagamore,  Bolton  Landing.  N  Y. 

SEPTEMBER 

8— National  Literacy  Day 

8-11— Maryland-Delaware-D  C.  Press  Association  Summer  Conference, 
Ocean  City,  Md. 

14-16 — Pennsylvania  Newspaper  Publishers  Association  Classified  Sales 
Conference,  Allentown  Hilton,  Allentown.  Pa. 

14- 17 — National  Conference  of  Editorial  Writers  Annual  Convention,  Fort 

Worth,  Texas. 

15- 17 — Michigan  Press  Association  Annual  Display  Advertising  Conference, 

Troy  Hilton,  Troy,  Mich, 

16- 20— Southern  Circulation  Managers  Association  Fall  Meeting,  Jackson¬ 

ville,  Fla. 

25-27 — International  Newspaper  Marketing  Association  Eastern  Region 
Conference,  Sheraton  Society  Hill,  Philadelphia,  Pa. 

27-10/2— Women  in  Communications  National  Conference.  Hyatt  Capitol  Hill, 
Washington  D  C. 

28-30 — Suburban  Newspapers  of  America  Editorial  Conference,  Westin 
Crown  Center,  Kansas  City,  Mo. 

28-30 — Pennsylvania  Newspaper  Publishers  Association  Annual  Meeting, 
Bel  Aire  Hotel,  Erie.  Pa. 

OCTOBER 


1-2 — Wisconsin  Newspaper  Association  Fall  Conference,  Madison,  Wis¬ 
consin. 

Seminars/ Workshops/Clinics 

JULY 

17-20 — SNPA  Foundation,  Seminar,  Copy  Editing  and  Headline  Writing, 
Sheraton  Century  Center,  Oklahoma  City. 

20-22— ICMA  Promotion  Seminar,  Minneapolis. 

22-23 — Printing  Process  Color  on  Small  Press  Workshop,  California 
Polytechnic  State  University,  San  Luis  Obispo. 

25-29 — ANPA  Newspaper  Quality  Control  Seminar,  The  Newspaper  Center, 
Reston,  Va. 

25-29 — Understanding  Pre-Press  Workshop.  California  Polytechnic  State 
University.  San  Luis  Obispo. 

31-8/3 — SNPA  Foundation,  Seminar,  Personnel  Management.  Omni  Inter¬ 
national  Hotel  Norfolk,  Va. 


AUGUST 

8-12— ANPA  Web  Offset  Newspaper  Press  Operations  Seminar,  The 
Newspaper  Center,  Reston,  Va. 

21- 26— The  Poynter  Institute  for  Media  Studies  Graphics  Center:  Newspaper 

Design  &  Typography  for  College  Seniors  and  Graduate  Students, 
St.  Petersburg,  Fla. 

22- 26 — ANPA  Color  Scanner  Ooerations.  The  Newspaper  Center,  Reston, 

Va. 
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About  Awards 


E&P/ICMA  Award.  The  EDITOR  &  PUBLISHER/lnterna- 
tional  Circulation  Managers  Association  Award  was  pre¬ 
sented  at  the  ICMA  convention  in  Dallas  to  Jack  Butcher, 
circulation  director  of  the  Tampa  Tribune.  The  biannual 
award  is  given  in  recognition  of  outstanding  contributions 
to  the  area  of  newspaper  circulation. 

ICMA  President’s  Award.  Tony  Delmonico,  director  of 
circulation  for  Scripps  Howard  Newspapers,  and  Donald 
A.  Nizen,  vice  president/circulation  of  Knight-Ridder 
Inc.,  were  presented  at  the  International  Circulation  Man¬ 
agers  Association's  Dallas  convention  with  the  associa¬ 
tion's  President's  Award  for  their  service  and  support  to 
the  organization  and  the  circulation  managers  profession. 

GPA  honors  Russell.  Dr.  J.  Thomas  Russell,  dean  of  the 
Henry  W.  Grady  School  of  Journalism  and  Mass  Commu¬ 
nication,  was  named  the  1988  recipient  of  the  President's 
Award  by  the  Georgia  Press  Association. 

SNA  winners.  The  Suburban  Newspapers  of  America 
recently  named  the  winners  of  its  General  Excellence  of 
Presentation  Awards. 

The  winners  were  the  Pieree  County  Herald,  Puyallup, 
Wash.,  in  the  up  to  .SO.OOO  circulation  category;  the  Tri- 
City  News,  Maple  Ridge,  B.C.,  in  the  50,000  to  100,000 
category;  and  the  Reston  Times,  Sterling,  Va.,  in  the  over 
I00,(KK)  circulation  category. 

SPJ,SDX  scholarships.  The  Washington  Professional 
Chapter  of  the  Society  of  Professional  Journalists,  Sigma 
Delta  Chi  has  named  two  students  the  winners  of  memorial 
journalism  scholarships. 

Wendy  Anderson,  of  Alexandria,  Va.,  and  a  senior  at 
American  University,  received  the  Ellis  M.  Haller  Jour¬ 
nalism  Award. 

Joanne  P.  Cavanaugh,  of  Riverdale,  Md.,  and  a  senior  at 
the  University  of  Maryland,  received  the  R.T.  Kingman 
Journalism  Scholar  Award. 

Asian  American  scholars.  The  Asian  American  Journal¬ 
ists  Association  named  two  Californians  the  top  winners 
of  its  scholarships  for  high  school,  college  and  graduate 
students  pursuing  careers  in  print  or  broadcast  journalism. 

The  two  are  Elizabeth  Chur,  a  1988  graduate  of  Bishop 
O'Dowd  High  School  in  Oakland  who  plans  to  attend 
Oberlin  College  in  Ohio,  and  Guy  Gruppie,  a  recent  col¬ 
lege  graduate  now  working  at  the  Los  Anf’eles  Times. 
Gruppie  intends  to  go  to  law  school. 

Best  safety  records.  The  American  Newspaper 
Publishers  Association  and  the  International  Circulation 
Managers  Association  named  the  1987  winners  of  their  co¬ 
sponsored  Annual  Safe  Driving  Campaign. 

In  the  private  motor  carrier  division,  the  winners  are  the 
Medieine  Hat  (Alberta)  News  in  the  up  to  20,000  circula¬ 
tion  category;  the  San  An}>elo  (Tex.)  Standard  Times, 
20,001-50,000  circulation  category;  Atlantie  City  (N.J.) 
Press,  50,001-100,000  circulation  category  ;  and  the  Hous¬ 
ton  Chroniele  over  100,000  circulation  category. 

The  winners  in  the  contract  motor  carrier  division  are 
the  Dover  (Del.)  State  News,  for  daily  circulation  up  to 
25,000;  the  Boise  (Idaho)  Statesman  for  newspapers  with 
25,001-100,000  circulation;  and  the  San  Dief>o  Union  and 
Tribune  for  newspapers  with  over  100,000  circulation. 
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This  announcement  is  neither  an  offer  to  sell  nor  a  solicitation  of  offers  to  buy  any  of  these  securities.  The  offering  is  made  only  by  the 
Prospectus,  copies  of  which  may  be  obtained  in  any  State  in  which  this  announcement  is  circulated  only  from 
such  of  the  undersigned  as  may  legally  offer  these  securities  in  such  State. 


June  30, 1988 


8,000,000  Shares 

The  E.W  Scripps  Company 


Class  A  Common  Stock 

( par  value  fjOl  per  share) 


Price  $16  Per  Share 


These  securities  are  being  offered  in  the  United  States  and  internationally. 


United  States  Offering 

6,750,000  Shares 

The  First  Boston  Corporation 

Allen  &  Company 

Incorporated 

Dillon,  Read  &  Co.  Inc. 

Bear,  Steams  &  Co.  Inc.  Alex.  Brown  &  Sons  Deutsche  Bank  Capital 

Incorporated  Corporation 

Donaldson,  Lufkin  &  Jenrette  Drexel  Burnham  Lambert  Goldman,  Sachs  &  Co. 

Hambrecht  &  Quist 

Incorporated 

Montgomery  Securities 

Kidder,  Peabody  &  Co.  Lazard  Freres  &  Co. 

Incorporated 

Morgan  Stanley  &  Co. 

Merrill  Lynch  Capital  Markets 

PaineWebber  Incorporated 

Prudential-Bache  Capital  Funding 

Robertson,  Colman  &  Stephens 

Salomon  Brothers  Inc 

Shearson  Lehman  Hutton  Inc. 

Smith  Barney,  Harris  Upham  &  Co. 

Wertheim  Schroder  &  Co. 

Dean  Witter  Capital  Markets 

A.  G.  Edwards  &  Sons,  Inc. 

Gradison  Financial  Services 

Oppenheimer  &  Co.,  Inc. 

Thomson  McKinnon  Securities  Inc. 

International  Offering 

1,250,000  Shares 

Credit  Snisse  First  Boston  Limited 

Amsterdam-Rotterdam  Bank  N.V. 

Banque  Bruxelles  Lambert  S.A. 

Credit  Lyonnais 

Kleinwort  Benson  Limited 

Lazard  Brothers  &  Co.,  Limited 

Nomura  International  Limited 

J.  Henry  Schroder  Wagg  &  Co.  Limited 

SBCI  Swiss  Bank  Corporation 

Investment  banking 

Union  Bank  of  Switzerland  (Securities)  Limited 

t  ■ 


PROFESSIONAL  FILM 


speed,  plus  excellent  / 
shcirpness  and  shadow  / 
detail  and  very  accept- / 
able  grain.  /  ^ 

Now,  for  the  price  of  ^ 
a  roll  of  film,  you  can  gain 
one,  two,  even  four  extra 
stops  while  making  low- 
light  images  technically  / 
superior  to  any  you’ve 
ever  shot. 

Now,  you  can  out¬ 
perform  your  competitors 
by  using  longer,  slower 
lenses  and  higher  shutter 
speeds  than  they're  using. 

Now,  you  can  spend  ' 
more  time  taking  pictures 
and  less  time  processing 
them.  Negatives  have  ^ 

outstanding  tonal  grada¬ 
tion.  So  printing  is  fast  and 
easy.  And  burning  and  ' 
dodging  are  practically  ^ 

eliminated. 

From  the  moment  you 
tty  your  first  roll  of  T-MAX 
P3200  Professional  Film, 
you'll  ascend  to  a  new 
level  of  capabilities. 


Here  for  the  first  time  is 
a  film  that  lets  you  go  to 
dimly  lit  locations  where 
photography  has  been 
impossible  and  emerge 
with  outstanding  images. 

A  film  that  propels 
black-and-white  photog¬ 
raphy  into  a  new  dimen¬ 
sion.  With  numbers  that 
boggle  the  mind. 

Numbers  like  El 
3200, 6400, 12,500, 
and  beyond. 

Skeptical  photog¬ 
raphers  who  ;tbsted  nearly 
8500  rollsof  new  KODAK 
T-MAX  P3200  Profes¬ 
sional  Film  describe  it  with 
words  like  amazing, 
sup6rb,  and  wow! 

It’s  easy  to  see  why. 
T-AAAX  P3200  Profes¬ 
sional  Film  lets  you  pick 
the  speed  you  need— 
from  El  800  all  the  way 
to  El  25,000. 

Thanks  to  the  ex¬ 
clusive  KODAK  T-GRAIN 
Emulsion,  you  get  all  thot 


O  Eastmon  Kodak  Company,  1988 


High-school  football  action 
1/500  sec.  at  //2,  El  12,500 


mvw 


Editorial  workshop 

t 

By  Roy  H.  Copperud 


By  Any  other  name  No.  669 

Under  the  heading  Sobriquets,  Fowler  castigated  writ¬ 
ers  who  say  “Bard  of  Avon"  to  avoid  repeating  "Shake¬ 
speare”  and  "the  Eternal  City"  to  avoid  repeating 
“Rome."  The  habit  of  using  such  secondary  names,  he 
went  on,  is  not  a  thing  to  be  acquired  but  a  thing  to  be 
avoided.  He  proceeded  to  hold  up  sportswriters  as  most 
addicted  to  it. 

“Games  and  contests,"  he  said,  “are  exciting  to  take 
part  in,  interesting  or  even  exciting  also  to  watch,  but 
essentially  (i.e.,  as  bare  facts)  dull  to  read  about  inasmuch 
that  most  intelligent  people  abandon  such  reading;  the 
reporter,  conscious  that  his  matter  and  his  audience  are 
both  dull  enough  to  require  enlivening,  thinks  that  the 
needful  fillip  may  be  given  if  he  calls  fishing  the  gentle 
craft,  a  ball  the  pill  or  the  leather,  a  captain  the  skipper,  or 
a  saddle  the  pigskin,  and  so  makes  his  description  a  series 
of  momentary  puzzles  that  shall  pleasantly  titillate  inac¬ 
tive  minds." 

Fowler's  examples  have  a  British  flavor,  but  are  clear 
enough  for  all  that.  He  goes  on  to  say  that  the  execrable 
habit  of  leaning  on  sobriquets  is  not  confined  to  sports- 
writers,  which  is  assuredly  true.  Still,  as  he  points  out, 
there  is  a  place  for  them  in  the  hands  of  a  judicious  writer. 

In  a  survey  of  the  American  press,  the  Times  of  London 
once  commented,  “It  is  this  fundamental  striving  to 
attract  the  attention  of,  as  well  as  to  inform,  the  normally 
indifferent  citizen  which  gives  modern  American  journal¬ 
ism  some  of  its  most  striking  characteristics.  Notably,  it  is 
the  cause  of  its  tendency  to  oversimplify  political  and 
diplomatic  situations  and  developments  to  the  point  of 
distortion;  to  heighten  personalities  and  the  part  played;  to 
describe  complex  events  in  vivid,  breathless,  exciting 
prose  so  that  the  regular  reader  must  live  with  a  perpetual 
state  of  crisis  or  develop  a  deliberate  indifference  as  a 
protection  against  it.” 

As  these  quotations  indicate,  it  is  usually  necessary  to 
go  abroad  for  incisive  criticism  of  American  journalism, 
although  an  attentive  look  at  the  British  press  will  turn  up 
many  examples  of  the  same  faults  for  which  we  are  taken 
to  task.  Occasionally  we  hear  from  a  domestic  critic  like 
Jacques  Barzun,  who  has  taken  note  of  the  overexcited 
tone  of  much  newswriting  by  referring  to  reporters  as 
“writers  whose  professional  neurosis  is  to  despair  of  being 
attended  to  and  in  whom,  therefore,  a  kind  of  solemn  ritual 
clowning  is  inevitable.” 

A  remorseless  light  was  cast  on  the  nature  of  much 
journalistic  writing  by  David  Shaw  in  a  Los  Anf>eles  Times 
survey  which  found  that  most  journalists  do  not  regard 
themselves  as  writers  but  rather  as  gatherers  and  retailers 
of  facts.  This,  of  course,  places  them  beyond  the  reach  of 
criticism  of  their  work  as  writing. 

Wayward  words 

Plus  used  in  place  of  and  to  connect  two  clauses  (“The 
weather  was  mild,  plus  the  attendance  at  the  fair  set  a 
record”)  is  considered  cute  by  some  writers,  but  it  is  a 
noticeable  affectation  and  thus  to  be  avoided.  The  Ameri¬ 
can  Heritage  Usage  Panel  gives  it  thumbs-down.  Plus  for 
besides  (“The  food  was  expensive,  plus  it  was  of  poor 
quality")  is  disagreeable  vogue. 


By  Doug  Borgstedt 


About  Awards 


Shannon  honored.  Bill  Shannon,  former  president  of  the 
Newspaper  Advertising  Sales  Association  who  died  in 
1986,  was  honored  by  the  group  for  his  many  contributions 
to  the  association  and  the  advancement  of  newspaper 
marketing  and  sales. 

The  Career  Achievement  Award  was  accepted  by  Shan¬ 
non’s  wife,  Molly  Shannon.  In  the  mid-1970s.  Shannon 
managed  the  start-up  of  Gannett  Newspaper  Advertising 
Sales  Company  and  served  as  the  company’s  president. 

Texas  Better  Newspaper  Contest.  The  Texas  Press  Asso¬ 
ciation  has  announced  the  winners  in  its  1988  Texas  Better 
Newspaper  Contest. 

First-place  winners  in  the  Community  Service  Contest 
were;  Daily  Division,  Snyder  Daily  News',  Weekly  Divi¬ 
sion,  Mid-Cities  Caller  of  Waskom. 

First-place  winners  for  Special  Section  or  Editions 
were;  Division  A — Daily,  Beaumont  Enterprise;  Division 
B — Semiweekly,  Georf>etown  Sum,  Division  C — Weekly, 
Marble  Falls  Highlander;  Division  D — Weekly,  Sham¬ 
rock  Texan. 

The  first-place  winners  for  General  Excellence  were 
Division  1 — Larger  Dailies,  Laredo  Morning  Times;  Divi¬ 
sion  2 — Smaller  Dailies,  Huntsville  //em;  Division  3 — Lar¬ 
ger  Semiweeklies,  Sunday  Sttn,  Georgetown;  Division 
4 — Smaller  Semiweeklies,  Canyon  News,  Division  5 — 
Larger  Weeklies,  Westlake  Picayune;  Division  6 — 
Medium  Weeklies,  Onion  Creek  Free  Press;  Division  7 — 
Smaller  Weeklies,  Athens  Weekly  Review. 

Cervi  Award  to  Brugmann.  Bruce  R.  Brugmann,  co¬ 
founder,  editor  and  publisher  of  the  San  Francisco  (Calif.) 
Bay  Guardian,  was  named  the  winner  of  the  1988  Eugene 
Cervi  Award  for  public  service  through  community  jour¬ 
nalism.  The  award,  presented  annually  by  the  Interna¬ 
tional  Society  of  Weekly  Newspaper  Editors,  is  named  for 
the  late  Eugene  Cervi,  former  editor  of  the  Rocky  Moun¬ 
tain  Journal  of  Denver. 
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unfolds  a  bigger  market 
by  bringing  phone  power  to  your 
news  and  advertising.  With  CITYLINE  you 
create  a  new  outlet  for  your  editors  and  reporters, 
a  powerful  new  vehicle  for  your  advertisers,  a  truly 
new  public  service  that  no  one  in  your  market  can  duplicate. 
CITYLINE,  a  24-hour  information  source,  strengthens  the  bonding 
between  your  newspaper  and  the  community.  And  it's  easy  to  produce 
and  update.  ■  CITYLINE  means ...  ■  increased  ad  revenues  —  new 
classified  services  ■  new  readers  ■  exclusive  positioning  ■  more 
attention  for  every  editorial  and  advertising  section  ■  higher 
community  service  profile  ■  more  national  ad  dollars  because  of  the 
national  CITYLINE  network  ■  instant,  accurate  market  surveys  at  a 
minute's  notice  ■  a  sharper  competitive  edge  —  steal  dollars  from 
other  media  competitors  ■  national  programming  feeds  for  AR 
DowPhone  and  Brite  ■  Call  us  for  information  on  how  you  can  be  your 
market's  only  CITYLINE  affiliate.  ■  (316)687-4444 
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A  PRODUCT  OF  BRITE  VOICE  SYSTEMS 
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Publishing  arrest  lists 

The  municipal  council  of  Newark,  N.J.,  has  been  pressuring  the 
Star-Ledger  to  publish  the  names  of  people  convicted  in  prostitution 
arrests  —  both  the  prostitutes  and  the  Johns.  It  claims  it  needs  the 
newspaper’s  help  to  fight  the  spread  of  prostitution  and  the  migi'ation 
of  customers  from  New  York  across  the  river.  Naturally,  council 
members  can’t  understand  the  newspaper’s  long-standing  policy  not 
to  print  the  names  of  people  convicted  of  disorderly  conduct  or 
misdemeanors. 

Council  members  learned  the  hard  way.  When  the  council  learned 
that  the  newspaper  would  accept  an  ad  which  would  include  the 
names  of  those  convicted  in  prostitution  cases,  it  prepared  a  si.x-by- 
eight-inch  ad  listing  seven  Johns  and  one  prostitute.  The  copy  was 
quickly  withdrawn  when  it  was  learned  that  one  of  the  men  had  been 
acquitted.  Which  makes  one  ask;  How  do  you  know  when  the  list  is 
accurate? 

There  are  newspapers  that  do  publish  such  lists  but  it  has  to  be  an 
individual  choice.  There  are  hazards,  as  one  paper  discovered  when  a 
man  committed  suicide  after  his  arrest  was  publicized.  Given  the 
proclivity  of  some  people  to  give  false  names  (even  other  people’s 
names)  when  they  are  arrested,  there  is  always  the  danger  of  hurting 
someone.  It’s  a  decision  for  each  editor  and/or  publisher  to  make, 
pressure  from  public  officials  notwithstanding. 


A  time  for  teamwork 
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Robert  Marbut,  president  and  chief  e.xecutive  of  Harte-Hanks 
Communications,  played  one  of  our  favorite  themes  before  the  recent 
ANPA  Technical  Conference  when  he  emphasized  the  need  for  team¬ 
work  among  all  departments  for  the  future  success  of  newspapers. 

“The  only  way  we  can  take  full  advantage  of  our  many  opportuni¬ 
ties,”  he  said,  “is  to  get  our  act  together  and  work  as  one  team. 

“The  team  must  focus  its  efforts  with  the  intensity  of  a  laser  to 
identify  and  meet  the  needs  of  our  core  customers  in  each  market 
segment  better  than  our  competitors.  In  the  final  analysis,  that’s 
what  the  ballgame  is  all  about. 

“This  means  that  production  people  must  work  Just  as  intensely  as 
editorial  people  and  salespeople  at  meeting  the  needs  of  readers  and 
advertisers.  Everyone  must  be  on  this  team.” 

In  other  words,  the  success  of  a  newspaper  today  is  the  responsibil¬ 
ity  of  everyone  on  the  staff  from  the  switchboard  operator  (in  par¬ 
ticular)  to  the  editorial  writer,  computer  key  puncher,  ad  sales¬ 
person,  makeup  artist  and  press  operator.  It  is  especially  true  of  all 
those  who  come  in  daily  contact  with  the  public  —  readers  and 
advertisers.  Newspapers  are  not  in  a  popularity  contest,  and  should 
not  be.  But  a  willingness  to  serve  the  public  and  each  other  amiably, 
cooperatively  and  pleasantly  must  be  the  norm.  A  newspaper  cannot 
survive,  as  Marbut  said,  unless  all  departments  work  together  — 
teamwork. 
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Letters  to  the  Editor 


Says  student  journalists  should  be  taken  seriously 


After  reading  the  article  in  your 
magazine  about  the  upcoming  politi¬ 
cal  conventions,  I  felt  it  necessary  to 
write  and  let  your  readers  know  that 
professional  journalists  are  not  the 
only  ones  having  trouble  with  the 
Democratic  National  Convention, 
coming  to  Atlanta  this  week. 

The  Emory  University  (Atlanta) 
Student  Publications  Council  decided 
last  fall  to  create  a  program  where 
student  journalists  from  all  over  the 
nation  could  stay  in  dormitories  on 
campus  during  the  convention.  We 
would  provide  transportation  to  and 
from  downtown  for  our  guests,  as 
well  as  give  them  tours  of  area  land¬ 
marks  such  as  the  (Jimmy)  Carter 
Center  of  Emory  University. 

This  program  was  offered  at  cost, 
but  the  participating  students  were 
responsible  for  securing  their  own 
credentials  for  the  convention. 

Robin  Diamond,  of  the  Democratic 
National  Committee  in  Washington, 
D.C.,  told  Emory's  student  publica¬ 
tions  adviser,  Richard  Daigle,  that 
there  would  be  no  problem  getting 
credentials,  that  students  would  be 
welcome  at  the  convention.  That  was 
in  September. 

By  January,  Daigle  was  told  that 
student  journalists  would  be  given 
last  priority  in  the  “Special  Gallery,” 
which  already  had  the  lowest  priority 
of  all  press  boxes  as  far  as  the  DNC 
was  concerned.  Students  were 
regarded  as  the  lowest  of  the  lowest. 

The  basic  thrust  of  this  is  that  the 
Democrats  feel  that  the  student  jour¬ 
nalist  is  not  a  member  of  the  “real 
press,”  whatever  that  might  be.  The 
Special  Gallery  consists  of  foreign 
newspapers  and  weekly  newspapers, 
and  some  student  papers. 

A  student  journalist  is  exactly  what 
the  name  implies:  a  journalist  who  is 
also  a  student.  The  audience  of  a  col¬ 
lege  newspaper  is,  in  the  main,  made 
up  of  new  voters. 

Most  college  students  have,  unfor¬ 
tunately,  a  very  limited  contact  with 
the  news  media  outside  of  their  col- 

Correction 

A  June  1 1  Weekly  Editor  article  on 
the  Littleton  (Colo.)  Sentinel  Inde¬ 
pendent  misspelled  editor  Waring's 
first  name. 

The  correct  spelling  is  Houstoun, 
not  Houston. 


lege  papers.  They  are  also  a  very 
important  voting  block.  Many  young 
voters  have  yet  to  make  up  solid 
political  beliefs,  and  they  rely  on  fair¬ 
ness  in  the  media  to  help  them  make 
these  important  decisions. 

Student  newspapers  have  the  same 
goals  as  all  others:  to  report  the  truth. 
If  students  are  denied  access  to  the 
truth  because  those  above  them  feel 
that  they  are  just  looking  for  a  “field 
trip,”  then  there  is  no  purpose  in  hav¬ 
ing  students  report  the  news.  The  stu¬ 
dent  writers  of  today,  remember,  are 
the  reporters  and  editors  of  tomor¬ 
row. 

It  seems  ironic  that  it  is  the  more 
liberal  of  the  two  major  political  par¬ 
ties  that  is  trying  to  encroach  on  the 
fairness  of  the  media.  As  the  conser¬ 
vatives  try  to  shut  down  the  student 
press,  as  evidenced  in  the  decision  of 
Hazelwood  v.  Knhhneier,  the  Demo¬ 
crats  should  be  taking  a  stand  on  First 
Amendment  rights. 

If  students  are  worthless,  so  be  it, 
but  it  is  the  student  volunteers  who  do 
much  of  the  legwork  for  these  con¬ 
ventions,  from  helping  set  up  the 
dorm  rooms  on  Emory’s  campus 
(where  many  conventioneers  are 
staying,  ironically  enough)  to  even 
checking  press  credentials  at  the 
door,  again. 

While  a  foreign  journalist  isn't  even 


eligible  to  vote,  the  DNC  seems  to 
forget  that  Tom  Brokaw  casts  the 
same  number  of  votes  as  the  student 
journalist  who  covers  Chess  Club 
tournaments.  Each  should  be  given 
the  same  opportunity  in  presenting 
the  facts  to  their  respective  audi¬ 
ences. 

Robert  J.  Binney 

(Binney  is  editor-in-chief  of  the 
Emory  Wheel,  the  student  newspaper 
at  Emory  University.) 

Says  ADVO  did 
have  enough 
for  legal  fees 

1  have  just  seen  your  article  about 
the  settlement  of  the  ADVO  v. 
NYTRNG  case  (E&P,  July  2).  It  was 
mostly  a  fair  account. 

However,  there  is  one  point  on 
which  you  either  misheard  or  misin¬ 
terpreted  what  I  said.  That  is  embod¬ 
ied  in  your  attributing  to  me  a  state¬ 
ment  that  if  ADVO  “had  the  money, 
it  would  have  pursued  the  case.” 
Then,  you  have  me  characterizing  the 
legal  costs  as  “tremendous.” 

(Continued  on  pa^e  38) 


KUDOS  FOR  CANNON  .  .  . 

Lou  Cannon,  White  House  correspondent  for 
The  Washington  Post,  has  won  the  first  Gerald 
R.  Ford  Prize  given  for  distinguished  reporting 
on  the  presidency. 

Presented  by  a  foundation  named  for  the 
former  president.  Cannon's  $3,0(X)  award  was 
based  on  his  reporting  of  the  Nixon,  Ford,  and 
Reagan  administrations. 

The  awards  jury,  including  journalists, 
academicians,  and  former  White  House  officials, 
said:  “Above  all,  the  panel  was  impressed  with 
the  fairness  and  balance  in  Cannon’s  reporting 
and  analysis.”  His  reporting  showed  Cannon’s 
“extraordinary  access  to  politicians,  public 
officials  and  political  analysts,”  the  jury  said, 
adding:  “Such  access  is  earned,  a  result  of  respect 
for  a  fine  journalist.  ” 


Outstanding  in  the 
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“When  you’re  covering  the 
world’s  trouble  spots,  there’s  no  going 
back  for  a  reshoot  Things  happen 
quickly,  chaotically,  and  unexpectedly. 

“Having  come  a  long  way  and 
put  yourself  at  risk,  you  want  to  make 
sure  that  when  the  moment  arrives, 
you’re  not  worried  about  your  equipment 
or  your  film  letting  you  down.  And  Kodak 
professional  film  has  never 
let  me  down. 

“I’m  confident  that 
any  challenge  I  can  handle, 
my  Kodak  film  can  handle.  \  Y 

“Magazines  hire  ^  Jji 

me  to  record  situations  i «  -jjo 
where  the  stakes  are  high-  I 
for  individuals,  nations,  and  the  world. 
Upheaval  is  the  story  of  our  time,  and 
my  job  is  to  show  the  depth  and  range 
of  emotions. 

“The  depth  and  range  of  Kodak 
films  make  it  possible.  They’re  the  films 
that  photojournalists  rely  upon  to  trans¬ 
late  the  experience  for  the  reader. 

“It’s  really  a  collaboration.  The 
scientists  and  engineers  at  Kodak  are 
dealing  with  something  that  they  prob¬ 
ably  consider  in  scientific  and  engineer¬ 
ing  terms,  but  the  films  they  produce 
enable  me  to  solve  my  problems  as  a 
journalist  and  a  witness  to  history.” 


Lebanon,  Kodak  Ektachrome  400  film 


India,  Kodachrome  64  professional  film 


El  Salvador,  Kodachrome  64  professional  film 


Northern  Ireland,  Kodak  Ektachrome  200  professional  film 


Kodak  professional  film, 


Choice  of  the  world’s  top  photographers. 
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Labor  dispute  intensifies 

Guild  files  discrimination  complaint  against  the  Washington  Post; 
employees  again  withhold  bylines  to  protest  company-imposed  contract 


By  Debra  Gersh 

The  Washington-Baltimore  News¬ 
paper  Guild  has  filed  discrimination 
charges  against  the  Wasliinfiton  Post 
with  the  District  of  Columbia  Office 
of  Human  Rights. 

The  Post  denied  the  discrimination 
charges  and  said  the  complaint  was  a 
“tactic”  by  the  Guild  to  win  through 
litigation  what  it  could  not  get  at  the 
bargaining  table. 

In  addition,  to  mark  the  second 
anniversary  of  the  Guild's  contract 
expiration,  many  staffers  withheld 
bylines  and  photo  credits  from  the 
newspaper  for  two  days,  July  1 2  and 
13,  creating  a  newspaper  on  the  13th 
that  had  no  Page  One  bylines  or  photo 
credits  and  few  on  inside  pages. 

The  action  was  similar  to  one  taken 
last  year,  when  the  byline  and  credit 
line  strike  also  lasted  two  days  in  pro¬ 
test  of  the  dispute’s  first  anniversary 
{E&P,  July  18,  1987). 

About  93%  of  Guild  members  parti¬ 
cipated  in  last  year’s  byline  strike, 
compared  with  about  98%  this  year, 
said  Sandi  Polaski,  administrative 
officer  of  the  Washington-Baltimore 
Newspaper  Guild,  who  said  that  it 
was  a  coincidence  that  the  filing  of  the 
discrimination  charge  and  the  byline 
strike  occurred  at  the  same  time. 

According  to  a  July  12  story  in  the 
Post,  managing  editor  Leonard  Dow- 
nie  Jr.  and  executive  editor  Benjamin 
C.  Bradlee  urged  staffers  "to  think 
seriously  and  carefully  about  the 
'byline  strike’  that  the  Guild  leader¬ 
ship  has  asked  you  to  join.” 

Their  statement,  according  to  the 
article,  said  “we  all  want  a  new  con¬ 
tract  between  the  Post  and  the 
Guild,”  and  pointed  out  that  the 
newspaper  “has  now  signed  con¬ 
tracts  with  every  one  of  the  other  10 
unions.” 

Guild  members  have  been  working 
without  a  contract  since  November 


1986.  and  in  August  1987,  the  paper 
declared  an  impasse.  The  Guild  con¬ 
tended  that  the  Post  acted  illegally 
and  filed  a  protest  with  the  National 
Labor  Relations  Board. 

In  June,  the  regional  director  of  the 
NLRB  charged  the  Post  with  nego¬ 
tiating  in  bad  faith,  and  the  paper  was 
ordered  to  appear  before  an  adminis¬ 
trative  law  judge  in  the  fall  for  a  full 
hearing. 


male  reporters.  Weekly  wages  of 
white  women  and  black  women 
reporters  are,  respectively,  S121  and 
SI 72  less  each  week  than  those  for 
white  male  reporters.” 

The  complaint  also  states,  based 
upon  a  1985  Equal  Employment 
Opportunity  Commission  report,  that 
“women  make  up  only  27%  of  the 
Post  work  force,  and  that  only  one  out 
of  five  officials  and  managers  at  the 


Jones  charged  that  the  latest  filing  is  a  Guild  tactic 
to  get  more  money,  and  is  similar  in  nature  to  the 
overtime  suit  which  was  recently  overturned. 


The  discrimination  complaint 
recently  filed  by  the  Guild  —  which 
represents  some  1,400  advertising, 
business,  circulation,  editorial  and 
news  department  staffers,  and  some 
maskers  and  scalers  of  the  engraving 
department  and  some  composing 
room  assistants  —  charges  the  news¬ 
paper  with  discrimination  on  the  basis 
of  sex,  race,  national  origin  and  age  in 
the  areas  of  compensation,  merit 
increases,  hiring,  training,  classifica¬ 
tion.  assignments,  promotions,  termi¬ 
nations  and  other  conditions  of 
employment. 

Polaski  explained  that  the  union 
opted  to  file  its  complaint  with  the 
D.C.  Office  of  Human  Rights  rather 
than  the  federal  Equal  Employment 
Opportunities  Commission  because 
the  D.C.  statute  is  very  strong  and 
that  office  has  handled  a  number  of 
cases  very  well.  In  contrast,  she  said, 
the  federal  EEOC  has  not  shown  a 
willingness  to  pursue  class  action 
suits  and  has  become  weaker  as  the 
D.C.  office  has  become  stronger. 

According  to  the  complaint,  filed 
July  13,  “women  reporters  at  the  Post 
earn  substantially  less  each  week  than 


Post  is  a  woman.  By  contrast,  61%  of 
the  office  and  clerical  workers  at  the 
Post  are  women.” 

Further,  the  complaint  maintains, 
“Until  recently,  outside  [advertising) 
sales  representatives  were  almost  all 
men.  Inside  sales  representatives 
continue  to  be  almost  all  women.  The 
Post  pays  outside  sales  representa¬ 
tives  more  than  inside  sales  represen¬ 
tatives.  The  wage  differential  was 
established  when  the  job  classifica¬ 
tions  were  segregated,  and  persists. 
Even  among  outside  sales  representa¬ 
tives,  equally  qualified  women  are 
assigned  to  less  lucrative  categories 
of  advertising  sales.” 

In  its  charge  of  discrimination 
against  blacks,  the  complaint  found 
that  “With  age  and  length  of  service 
held  constant,  black  reporters  earn 
$31  less  than  white  reporters  each 
week.  .  .  .  Among  employees  other 
than  reporters,  with  age  and  length  of 
service  held  constant,  statistically 
significant  figures  show  that  the  Post 
pays  black  employees  more  than  $200 
less  than  white  male  employees  each 
week.” 

(Continued  on  page  12) 
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Newsrack  dispute  may  end  up  in  court 


By  Andrew  Radolf 

A  dispute  over  newsrack  place¬ 
ment  between  the  Miami  Herald  and 
Miami  International  Airport  authori¬ 
ties  could  end  up  in  court  if  the  two 
parties  are  unable  to  resolve  their  dif¬ 
ferences  through  negotiations. 

“We’ve  offered  the  airport  a  very 
reasonable  approach  to  the  prob¬ 
lem,’’  said  Sam  Terilli,  Herald  associ¬ 
ate  general  counsel,  explaining  the 
newspapers  have  provided  a  list  of 
locations  for  newsrack  placement. 

If  negotiations  don’t  pan  out,  he 
said,  the  newspapers  will  go  to  court. 

The  issue  arose  when  airport 
authorities  decided  to  ban  newsracks 
from  two  concourses  and  also 
ordered  news  vendors  to  leave  the 
facility.  The  airport  officials  contend 
newspapers  should  be  sold  only  in  the 
concession  airport  shops. 

The  Herald  sent  news  vendors  to 
the  airport  June  18  after  its  newsracks 
were  removed.  However,  security 
guards  ordered  them  out  and  they 


complied  rather  than  risk  a  confronta¬ 
tion  with  police. 

The  authorities  banned  newsracks 
for  all  newspapers,  but  so  far  the  Her¬ 
ald  has  taken  in  the  lead  in  trying  to 
resolve  the  dispute.  The  newspaper 
contends  that  the  airport  cannot  reg¬ 
ulate  the  newsracks  for  commercial 
reasons  but  only  to  protect  pedes¬ 
trians  or  for  similar  public  safety  con¬ 
cerns. 

Terilli  said  the  Herald  is  "looking  at 
the  airport  as  a  whole’’  and  not  just 
the  two  concourses  in  its  effort  to 
resolve  the  matter. 

The  Herald  wants  the  concession 
shops  to  sell  newspapers,  Terilli  said, 
but  is  opposed  to  their  being  the  only 
outlets.  He  said  the  shops  are  too  few 
in  number  and  often  crowded  and 
inconvenient. 

“People  don't  want  to  go  in  there,” 
he  said. 

Disputes  over  newsrack  place¬ 
ments  are  common. 

The  Arizona  Republic  and  Phoenix 


Gazette  are  suing  the  Tucson  Airport 
Authority  in  federal  court  to  be  able  to 
place  its  newsracks  in  its  facilities  and 
not  be  charged  a  fee. 

The  Phoenix  dailies  last  November 
won  a  temporary  injunction  to  allow 
placement  of  newsracks  while  the 
case  proceeds.  Now  the  airport 
authority  is  seeking  to  charge  a  fee  for 
all  newsracks,  which  is  also  being 
opposed. 

Phoenix  newspapers  attorney  Ter¬ 
rance  Mead  said  the  proposed  fee 
amounts  to  S40  a  month. 

The  Phoenix  newspapers  are  also 
involved  in  a  federal  court  battle  with 
the  city  of  Phoenix  over  the  right  to 
place  newsracks  in  Sky  Harbor  Inter¬ 
national  Airport.  The  dispute  is  highly 
similar  to  the  one  in  Miami. 

Currently,  newsracks  are  banned  in 
the  airport,  and  the  city  maintains  that 
newspapers  can  be  sold  only  by  the 
concession  shops. 

Mead  said  the  Sky  Harbor  dispute 
is  scheduled  for  trial  later  this  year. 


PNI  breaks  off  talks  with  suburban  stringers 


By  Andrew  Radolf 

Philadelphia  Newspapers  Inc. 
broke  off  negotiations  with  stringers 
who  report  for  its  suburban  bureaus 
over  the  issue  of  whether  they  should 
have  pay  and  benefits  comparable 
with  full-time  newsroom  employees. 

The  stringers  are  seeking  to  have 
their  own  union.  Newspaper  Report¬ 
ers  of  the  Philadelphia  Inquirer  Dis¬ 
trict  1,  recognized  as  their  collective 
bargaining  agent  and  have  a  represen¬ 
tation  petition  pending  before  the 
National  Labor  Relations  Board. 

PNI,  the  Knight-Ridder  Inc.  sub¬ 
sidiary  which  publishes  the  Philadel¬ 
phia  Inquirer  ixnd  Daily  News,  offered 
the  stringers  unspecified  improve¬ 
ments  in  pay  and  benefits,  but  refused 
to  agree  to  compensation  and  benefits 
comparable  to  what's  given  news¬ 
room  employees  who  are  represented 
by  the  Newspaper  Guild. 

The  stringers,  who  call  themselves 
“correspondents”  and  state  they  are 
paid  regular  salaries  and  work  full 
time,  want  to  be  recognized  as  regular 
employees  of  PNI. 

PNI  considers  the  stringers  to  be 
independent  contractors,  said  Joseph 
Priory,  vice  president/legal  affairs. 
“We  make  it  clear  when  we  hire 


them,  we're  hiring  them  as  stringers. 
This  is  not  the  path  to  a  full-time  job  at 
the  Inquirer.” 

Priory  said  PNI  was  willing  to  lift 
the  three-year  time  limit  established 
for  suburban  stringers'  employment 
in  its  contract  with  the  Guild.  They 
would  continue  to  work  as  indepen¬ 
dent  contractors  but  without  time 
limits  on  their  employment.  Priory 
said. 

The  stringers  contend  that  PNI 
wanted  them  to  drop  their  NLRB 
petition  in  return  for  eliminating  the 
three-year  limit  on  their  employment. 

“If  they  agreed  to  our  approach,  it 
would  render  their  NLRB  petition 
unnecessary,”  he  said  in  explanation 
of  PNl's  position. 

Priory  added  that  he  has  “reason  to 
believe”  the  Guild  would  agree  with 
the  company's  offer  to  abolish  the 
three-year  limit. 

The  stringers,  in  a  prepared  state¬ 
ment,  said  that  although  they  wel¬ 
come  eliminating  the  three-year  ter¬ 
mination  requirement,  "that  alone 
does  not  constitute  job  security.” 

The  stringers'  statement  also 
accused  PN 1  of  seeking  to  divide  their 
membership  and  said  the  newspaper 
company  “wants  to  cast  in  bronze  a 
two-tiered  pay  system  for  employees 


doing  identical  work." 

District  1  had  also  filed  an  unfair 
labor  practice  complaint  with  the 
NLRB  over  the  issue  of  the  three- 
year  employment  limit.  The  com¬ 
plaint  was  dismissed  and  the  com¬ 
pany's  position  was  upheld  on  appeal 
to  the  NLRB's  general  counsel  in 
Washington,  D.C,  Priory  said. 

Attorney  John  M.  Corcoran,  who 
represents  District  1,  was  traveling 
and  could  not  be  reached  for  com¬ 
ment. 

Wall  Street  Journal 
editor  resigns 

The  Page  One  editor  of  the  Wall 
Street  Journal  resigned  abruptly  June 
30  after  meeting  privately  with 
managing  editor  Norman  Pearlstine 
and  associate  publisher  Peter  Kann 
right  after  the  day’s  noontime  confer¬ 
ence  of  editors. 

Kann  stated  that  the  resignation  of 
Lewis  D’Vorkin  was  not  related  to 
management,  ethical  or  journalistic 
issues  but  was  entirely  for  personal 
reasons. 

Kann  declined  to  say  if  D'Vorkin 
had  been  asked  to  submit  his  resigna¬ 
tion. 
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Specs  completed  for  standardization  of  classified  ads 


By  Debra  Gersh 

Specifications  have  been  com- 
pieted  and  approved  for  the  standar¬ 
dization  of  classified  advertising 
remote  entry  systems  and  the  process 
is  now  in  the  implementation  stages. 

Remote  entry,  the  transmission  of 
text  and  business  information  via 
standard  phone  lines  from  personal 
computers  in  the  field  to  a  front  end 
system,  has  a  number  of  benefits  for 
both  newspapers  and  advertisers, 
explained  David  Williams,  classified 
advertising  manager  of  the  Chicago 
Tribune,  during  the  Association  of 
Newspaper  Classified  Advertising 
Managers  annual  conference. 

For  newspapers,  using  remote 
entry  systems  means  that  no  re-key- 
ing  in  of  ads  is  required,  billing  errors 
are  reduced,  newspaper  produced 
errors  are  reduced,  the  advertising 
staff  has  more  time  to  sell,  deadlines 
are  later  and  there  is  a  common  ad 
bank  between  the  newspaper  and  its 
clients. 

Remote  entry  advantages  for 


advertisers  include;  ads  are  main¬ 
tained  on  the  computer,  pick-ups 
require  only  simple  editing,  there  is 
no  keying  of  ads  for  multiple  newspa¬ 
pers,  later  deadlines,  complete  con¬ 
trol  of  ad  copy,  immediate  access  to 
billing  information  and  streamlined 
internal  processes,  Williams 
explained. 

The  objectives  of  the  remote  entry 
standardization  committee,  accord¬ 
ing  to  Williams,  were  to  create  a  com¬ 
mon  language  and  procedures  for 
entry,  simplify  the  process,  ensure 
growth,  be  applicable  to  all  newspa¬ 
pers  and  not  to  dictate  policy. 

To  start  a  remote  entry  system, 
Williams  noted  three  options  for  com¬ 
munications  links  to  the  computers: 
systems  vendors,  newspaper  in- 
house,  or  third  party.  Newspapers 
can  also  choose  whether  to  provide 
the  software  or  let  advertisers  create 
it  themselves,  and  they  can  either  pro¬ 
vide  the  service  for  free  or  charge  for 
it. 

The  cost  of  setting  up  a  remote 
entry  system  can  vary  depending  on 


which  options  the  newspaper  chooses 
and  what  it  wants  to  do  with  the  sys¬ 
tem,  he  said.  At  the  Tribune,  the  sys¬ 
tem  cost  $121,500,  although  the  paper 
did  it  the  expensive  way.  However, 
because  of  the  savings  from  reduced 
errors,  the  paper  has  saved  some 
$95,000  in  errors  alone. 

Williams  said  that  costs  can  range 
from  about  a  first-year  installment 
cost  of  $90,000  to  $100,000  for  papers 
with  circulations  of  400,000  and 
higher  to  $24,000  to  $30,000  for 
papers  with  circulations  under 
50,000.  The  second-year  maintenance 
costs,  however,  are  much  lower,  with 
the  larger  papers  running  in  the 
$13,000  to  $25,000  range  and  the 
smaller  papers  in  the  area  of  $5,000  to 
$11,000. 

The  majoi  part  of  other  classified 
standardization  committee  proj¬ 
ects — columns  and  column  widths, 
page  depth,  rate  books,  invoices  and 
adjustment  guidelines — have  been 
completed  and  the  next  phase  will  be 
implementation. 


Daniels:  Classified  ads  are  the  ‘backbone’  of  a  newspaper 


By  Debra  Gersh 

Classified  advertising  is  the  back¬ 
bone  of  the  newspaper,  and  private 
party  advertising  is  the  core  of  classi¬ 
fied,  according  to  Frank  Daniels  Jr., 
publisher  of  the  Raleigh  (N.C.)  News 
and  Observer. 

Many  newspapers,  however,  have 
not  spent  the  time  or  the  money 
necessary  to  build  up  their  private 
party  ad  count,  he  said,  pointing  to 
the  success  of  pennysavers,  auto 
traders  and  the  like. 

Private  party  advertising  brings 
readers  into  the  newspaper  and  holds 
them  there,  making  it  important  for 
display  advertisers  to  be  in  the  paper 
as  well. 

Speaking  at  the  annual  conference 
of  the  Association  of  Newspaper 
Classified  Advertising  Managers, 
Daniels  noted  that  in  a  competitive 
newspaper  situation,  the  paper  that 
survives  is  the  one  that  dominates 
classified. 

The  problems  of  declines  in  overall 
newspaper  readership  are  real  and 
they  impact  classified  ad  managers, 
Daniels  continued,  noting  that  some 
of  the  country’s  best  newspapers 
have  “horrible”  penetration  figures. 


Daniels  suggested  promoting  the 
perception  of  private  party  advertis¬ 
ing,  pushing  the  idea  of  low  cost  and 
high  results. 

Private  party  advertising  ought  not 
to  be  profitable  any  more  than  editor¬ 
ial,  in  order  to  draw  in  the  readers  to 
attract  the  advertisers,  he  added. 
However,  Daniels  does  not  recom¬ 
mend  offering  free  private  party  ads, 
as  readers  tend  to  see  things  that  are 
free  as  having  little  value. 

Classified  managers  need  to  fight 
for  enough  money  to  do  the  job  of 
getting  and  keeping  private  party  ads 
well  and  to  train  staff  people,  who 
need  to  believe  in  the  value  of  such 
ads. 

In  addition,  planning  for  electronic 
growth,  such  as  development  of 
remote  entry  systems,  should  be  done 
in  no  less  than  five-year  increments, 
simply  because  it  takes  time  to  imple¬ 
ment. 

“Our  form  of  government  is  depen¬ 
dent  on  an  educated  electorate,” 
Daniels  commented,  noting  that 
newspapers  have  been  the  primary 
source  for  the  detailed  information 
people  need.  “The  future  of  the 
nation  depends  on  an  informed  elec¬ 


torate,”  and  to  do  the  job,  newspa¬ 
pers  need  the  resources  provided  by 
advertising,  especially  private  party 
advertising. 

Contest  entries 
inadvertently 
thrown  in  trash 

There  were  no  tearsheet  award 
winners  at  this  year's  Association  of 
Newspaper  Classified  Advertising 
Managers  conference  in  Hilton  Head, 
as  the  entries  were  inadvertently 
thrown  in  the  trash  by  hotel  employ¬ 
ees. 

ANCAM  people  had  left  instruc¬ 
tions  that  the  entries,  which  had  been 
left  outside  the  exhibit  hall  where  they 
were  to  be  displayed,  were  not  to  be 
thrown  away,  but  apparently  those 
instructions  did  not  get  passed  on  to 
the  employee  who  disposed  of  them. 

Although  some  entries  were 
retrieved  from  the  trash  and  dis¬ 
played,  ANCAM  judges  felt  that  was 
unfair  to  choose  from  only  those 
entries  and  suspended  the  competi¬ 
tion  until  next  year. 
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Chapman  sings  the  praises  of  ciassified  advertising 


Classified  advertising  has 
increased  its  contributions  to  newspa¬ 
pers’  revenue  bases,  and  at  the  same 
time  its  people  have  become  more 
professional,  said  Alvah  H.  Chap¬ 
man,  chairman  of  Knight-Ridder  Inc. 

Chapman,  delivering  the  keynote 
address  to  the  annual  sales  confer¬ 
ence  of  the  Association  of  Newspaper 
Classified  Advertising  Managers, 
noted  that  the  sea  change  in  classified 
began  around  1982,  when  that  cate¬ 
gory  of  advertising  began  to  grow 
faster  than  the  gross  national  product. 

“In  these  past  five  years,  growth  in 
classifed  has  surged  faster  than  retail 
[advertising],  total  advertising  and 
the  GNP,”  Chapman  said,  adding 
that  although  no  one  knows  what  the 
ceiling  of  growth  for  classified  is, 
everyone  is  working  towards  greater 


Leadership  and  professionalism 
among  classified  peonie  are  the  keys 
to  its  success,  and  training  and  devel¬ 
opment  have  never  been  more  impor¬ 
tant,  he  continued. 

Although  recent  studies  have 
shown  declining  newspaper  reader- 
ship  and  concerns  over  circulation 
bases  and  retention.  Chapman  said  he 
is  still  optimistic  about  the  future  of 
newspapers. 

The  first  reason  for  his  optimism  is 
the  split  in  the  competition,  notably 
the  television  media  which  has  been 
splintered  by  network,  cable  and  vid¬ 
eocassette  recorders.  Newspaper 
zoning  also  is  a  feature  that  the  elec¬ 
tronic  competition  cannot  match. 

The  technical  revolution  is  another 
cause  of  Chapman’s  optimism,  he 
said,  as  modern  technologies  have  not 


only  strengthened  the  bottom  line  but 
also  have  been  applied  to  a  wide  vari¬ 
ety  of  editorial  and  marketing  advan¬ 
tages. 

A  spinoff  of  that,  what  Chapman 
called  the  marketing  revolution,  has 
enabled  newspapers  to  offer  many 
options  to  suit  their  advertisers’ 
needs,  and  this  is  still  in  full-swing. 

In  addition,  the  newspaper  industry 
is  led  by  highly  trained,  motivated 
professionals,  who  are  providing  pro¬ 
fessional  management  to  newspa¬ 
pers. 

Chapman  said  he  is  “not  ready  to 
throw  in  the  towel”  on  newspapers, 
because  “too  many  things  are  going 
right  to  develop  a  case  of  the  blahs,” 
and  much  of  that  optimism  comes 
from  what  classified  advertising  has 
accomplished. 

—  Debra  Gersh 


After  two  years  of  discussion,  ANCAM  selects  a  new  slogan 


After  its  original  proposal  for  a  slo¬ 
gan  to  promote  the  industry  was 
rejected  by  the  membership  last  year, 
the  Association  of  Newspaper  Classi¬ 
fied  Advertising  Managers  has  tested 
and  presented  a  new  slogan:  “Buy  it. 
Sell  it.  Find  it.  Classified.” 

As  Lee  Bollinger  from  the  Scinta 
Rosa  (Calif.)  Press-Democrat 
explained,  after  last  year's  annual 
meeting,  other  slogans  that  had  been 
contenders  in  the  competition  to  find 
a  unifying  theme  to  be  used  by  news¬ 
papers  all  over  the  country  were 
reconsidered.  Five  were  selected  and 
the  Newspaper  Advertising  Bureau 

ANCAM  revises 
its  bylaws 

The  Association  of  Newspaper 
Classified  Advertising  Managers 
recently  revised  its  bylaws  to  redefine 
and  clarify  membership  classifica¬ 
tions  and  circulation  categories. 

According  to  newly  elected 
ANCAM  president  Bill  D.  Horton  of 
the  Fort  Worth  (Tex.)  Star-Tele¬ 
gram,  some  membership  definition 
categories  were  too  general,  so  the 
bylaws  were  changed  to  clarify  those 
classifications. 

The  circulation  breakdowns,  by 
which  ANCAM  determines  member 
dues,  were  changed  mainly  for  the 
non-dailies,  who  previously  did  not 
know  where  they  fit,  he  explained. 
Circulation  breakdowns  now  include 
determinations  for  non-dailies  as 
well. 
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researched  the  reaction  to  them 
among  the  general  population. 

One  slogan  emerged  with  a  wide 
margin,  but  the  ANCAM  action  com¬ 
mittee  could  not  agree  on  it.  The  five 
slogans  were  retested  and  the  same 
one  came  out  as  the  winner  again,  so 
the  committee  voted  to  accept  it  Just 
prior  to  the  opening  of  the  ANCAM 
annual  conference. 

Donald  Clark  of  the  Los  Angeles 
Times  noted  that  the  “Buy  it.  Sell  it. 
Find  it.  Classified.”  slogan  tells 
exactly  what  newspaper  classified 
advertising  does,  and  encouraged 
those  at  the  meeting  to  incorporate 


the  slogan  into  their  classified  promo¬ 
tions. 

The  slogan  has  been  sent  back  to 
the  NAB,  which  will  develop  a  logo 
and  send  it  back  to  ANCAM. 

The  slogan  presented  to  the  group 
during  last  year’s  annual  confer¬ 
ence — Classified.  It  pays  to  read  the 
fine  print. — was  not  met  with  much 
enthusiasm  from  the  general  mem¬ 
bership  as  many  noted  the  negative 
connotations  of  being  wary  of  fine 
print. 

—  Debra  Gersh 


ANCAM  elects  new  officers 


Bill  D.  Horton,  classified  advertis¬ 
ing  manager  of  the  Fort  Worth 
(Tex.)  Star-Telegram  was  elected 
president  of  the  Association  of  News¬ 
paper  Classified  Advertising  Manag¬ 
ers  during  the  group’s  recent  annual 
meeting  at  Hilton  Head,  S.C. 

Other  officers  elected  for  the  1988- 
89  term  were:  president-elect,  Ronald 
G.  Beach,  San  Jose  (Calif.)  Mercury 
News',  second  vice  president,  David 
A.  Benoy,  Quincy  (Mass.)  Patriot 
Ledger',  third  vice  president.  Dale 
Harris,  Omaha  (Neb.)  World-Herald', 
and  secretary-treasurer,  Jeanne 
Wright,  Birmingham  (Ala.)  News/ 
Post-Herald. 

Directors  appointed  for  two-year 
terms  were:  James  McNelly,  Chatta¬ 
nooga  (Tenn.)  News/ 1 imes-Free 


Press',  Frank  Limoncelli,  Boston 
(Mass.)  Globe',  David  D.  Williams, 
Chicago  Tribune:  Don  Edwards, 
Grand  Rapids  (Mich.)  Press:  and 
ANCAM  immediate  past  president 
James  T.  Connor,  Baton  Rouge  (La.) 
Morning  Advocate  and  State  Times. 

Directors  who  will  be  serving  one- 
year  terms  are:  Cathy  Melton,  Louis¬ 
ville  (Ky.)  Courier-Journal:  Fred  D. 
Crisp,  Raleigh  (N.C.)  Times/ News 
Observer:  and  Allan  Parker,  New 
Zealand  Herald  in  Auckland.  Ver¬ 
onica  Kopp  of  the  Vincennes  (Ind.) 
Sun-Commercial,  who  had  been  fill¬ 
ing  the  unexpired  term  of  Bob 
Schwartz  of  the  Milwaukee  Journal 
and  Sentinel,  was  elected  at  the 
meeting  to  a  full  one-year  term  on  the 
board. 


k 


Editors  critique  reporters 

Los  Angeles  Times  media  critic  reports  that  editors  express  some 
misgivings  about  the  way  they're  portrayed  by  reporters  in  news  stories 


A  number  of  top  editors  and  jour¬ 
nalists  around  the  country  charge 
newspaper  reporters  with  inaccuracy 
and  other  editorial  sins  in  their  cover¬ 
age  of  them  and  their  publications, 
Los  Angeles  Times  media  critic  David 
Shaw  reported. 

In  a  recent  front-page  story,  Shaw 
said  more  than  40  “top  journalists" 
interviewed  expressed  serious  mis¬ 
givings  about  the  way  they've  been 
portrayed  in  news  stories,  although 
editors  said  they  considered  most 
reporters  fair  and  competent. 

Still,  according  to  Shaw,  most  edi¬ 
tors  “said  they  thought  their  criti¬ 
cisms  of  the  press  were  more  than  just 
expressions  of  professional  sensitiv¬ 
ity  and  wounded  vanity.  Many 
seemed  genuinely  appalled  by  the 
sloppy  work  habits  and  biased  mind¬ 
set  they  said  they’d  encountered  in 
some  reporters,  and  they  said  their 
criticism  extended  beyond  coverage 
of  their  papers  to  coverage  of  various 
civic  activities  they  knew  about  or 
were  involved  in." 

Among  the  editors  and  other  jour¬ 
nalistic  luminaries  interviewed  by 
Shaw  were  Gannett  chairman  Allen 
H.  Neuharth;  Benjamin  C.  Bradlee  of 
the  Washington  Posf,  AP  president 
and  chairman  Louis  D.  Boccardi; 
James  D.  Squires,  Chicago  Tribune: 
Norman  Pearlstine,  Wall  Street  Jour¬ 
nal:  WxW  Kowach,  Atlanta  Journal  and 
Constitution:  James  Gannon,  Des 
Moines  Register:  Diane  Sawyer  of 
CBS’s  60  Minutes:  David  Lawrence, 
Detroit  Free  Press:  Seymour  Hersh; 
Edward  Kosner,  New  York  maga¬ 
zine;  Burl  Osborne,  Dallas  Morning 
News:  NBC  News  anchorman  Tom 
Brokaw,  and  Ray  Cave,  editorial 
director  of  Time  Inc. 

Shaw  reported  that  some  respon¬ 
dents,  including  Boccardi  and  Pearl¬ 
stine,  said  they  tape-record  most  of 
their  interviews  as  a  safeguard  against 
being  misquoted  by  reporters. 

Bradlee  is  quoted  as  saying  that 
some  stories  written  about  him  were 
sometimes  painted  with  a  “very 
broad  brush,  almost  caricature.” 

Kovach  said  that  after  reading  sev¬ 
eral  “upsetting  stories"  about  him 
and  his  newspapers  he  told  his  own 


Louis  Boccardi 


David  Lawrence 

reporters:  “When  you  write  a  story 
about  a  person  ...  go  back  and  read 
the  story  with  your  name  inserted  in 
the  place  of  his  and  see  if  you  think  it’s 
fair.” 

Commenting  further  on  bad 
reporting  of  him,  Kovach  noted  that 
“It  makes  you  more  understanding  of 
people  who  call  in  and  say  ‘Every¬ 
thing  you  wrote  about  me  was  out  of 
context.’  You  don’t  dismiss  that  com¬ 
plaint  out  of  hand." 

The  complaint  most  voiced  by  edi¬ 
tors  was  that  reporters  had  a  precon¬ 


ceived  story  line  in  covering  them, 
Shaw  noted. 

Free  Press  publisher  Lawrence 
observed  to  Shaw  that  he  had  been 
questioned  by  reporters  “who,  I  am 
convinced,  embarked  on  a  particular 
story  already  knowing  what  they 
thought  the  answers  were.” 

Lawrence  termed  some  of  the 
recent  reporting  of  the  Free  Press- 
Detroit  News  JOA  attempt  “seri¬ 
ously  flawed." 

Squires  rapped  reporters  for  alter¬ 
native  weeklies  who  “go  out  of  their 
way  to  bash  the  big  institutions.  If  you 
take  a  young  reporter  who’s  going  to 
write  .  .  .  about  the  Wall  Street  Jour¬ 
nal  or  Los  Angeles  Times  .  .  . 
they’re  not  going  to  attract  any  atten¬ 
tion  if  they  have  a  very  positive  kind 
of  story  .  .  .  They  need  to  bash  to  sell 
the  story  to  their  editors." 

San  Francisco  Examiner  managing 
editor  Frank  McCulloch  told  Shaw: 
“It  no  longer  surprises  me  to  discover 
that  in  .  .  .  stories  of  any  length  or 
substance  about  me  personally  .  .  . 
some  sort  of  error  is  almost  inevita¬ 
ble." 

Brokaw  expressed  a  similar 
lament,  but  said  errors  about  him 
have  helped  make  him  more  careful 
and  responsible  in  his  own  reporting. 

Pulitzer  Prize-winner  Hersh 
reported  a  similar  benefit,  explaining, 
“It’s  terrific  to  be  written  about 
because  then  you  get  a  real  sense  of 
what  it’s  like  for  the  victim  you 
impale  .  .  .  It’s  a  great  tool  for  self- 
examination  and  self-criticism.” 

Sawyer  scored  reporting  which  she 
said  focused  on  her  personality  and 
private  life  rather  than  her  work. 

Neuharth  recalled  that  early  stories 
about  USA  Today  “convinced  me 
more  and  more  that  there  is  a  cyni¬ 
cism,  rather  than  a  skepticism,  that 
prevails  and  that  it  results  ...  in 
something  other  than  a  balanced 
approach.” 

Shaw  contended  that  the  numerous 
complaints  by  editors  and  others  were 
“strikingly  similar"  to  complaints 
made  about  the  press  by  such  figures 
as  Lyndon  B.  Johnson,  Richard 
Nixon,  Gary  Hart,  Spiro  Agnew,  Ed 
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James  Gannon 

Meese  and  Nancy  Reagan. 

Referring  to  their  criticisms,  Shaw 
said  that  journalists  denied  the 
charges  at  the  time  "but  in  interviews 
for  this  story,  several  grumbled  that 
reporters  are  sometimes  .  .  .  pre¬ 
disposed  to  be  suspicious  and  nega¬ 
tive,”  as  expressed  by  Kosner,  editor 
of  New  York  magazine. 

Shaw  offered  a  reason  for  editors' 
Jaundiced  view  of  how  they’re  treated 
in  stories. 


Frank  McCulloch 

"Many  journalists,"  he  wrote, 
"automatically  assume  that  in  the 
spirit  of  collegiality,  other  journalists 
who  interview  them  will  protect  them 
and  refrain  from  quoting  them  on  any¬ 
thing  that  could  embarrass  them. 
When  that  doesn't  happen,  when  they 
are  treated  just  like  any  other  news 
source  and  a  story  does  make  them 
look  bad,  they  feel  betrayed  —  and 
angry." 

Register  editor  Gannon  appeared  to 


Bill  Kovach 

agree,  remarking:  “We're  so 
wrapped  up  in  our  own  business,  and 
we're  so  sure  how  we  would  write 
it  .  .  .  that  1  don't  think  we  look  at  it 
with  any  kind  of  detachment." 

But.  Gannon  went  on,  unless  a 
story  is  really  outrageous,  it  ill 
becomes  an  editor  to  complain  about 
its  tone,  slant  or  the  way  it's  written. 

"That's  exactly  what  all  the  people 
say  who  call  us  and  complain  .  .  .  and 
we  tend  to  brush  them  off."  he  said. 


IN  BRIEF 


CNI  raises 
$125  million 
via  offering 


Community  Newspapers  Inc.,  a 
joint  venture  between  Ralph  Ingersoll 
II  and  Warburg  Pincus  Capital  Part¬ 
ners,  recently  raised  S125  million 
through  a  public  debt  offering  of 
senior  subordinated  reset  notes  due 
1997. 

CNI  will  use  the  money  to  refi¬ 
nance  its  existing  indebtedness,  as 
well  as  raise  additional  working  capi¬ 
tal. 

CNI’s  offering  took  place  June  30, 
with  Drexel  Burnham  Lambert  the 
lead  underwriter. 

The  notes  were  placed  at  100%  of 
par  —  meaning  purchasers  paid  face 
value  —  and  bore  an  initial  interest 
rate  of  13%. 

Unless  redeemed  by  CNI,  the  inter¬ 
est  rate  on  the  notes  will  be  perodi- 
cally  “reset”  according  to  a  specified 
formula. 

The  term  "senior  subordinated" 
means  the  notes  are  higher  in  priority 
in  the  event  of  the  company’s  liquida¬ 
tion  to  CNI’s  other  subordinated 
debt,  but  still  lower  in  priority  to  the 


company’s  commercial  bank  debt. 

The  notes  were  rated  triple  C-plus 
by  Standard  &  Poor's  and  B-2  by 
Moody’s.  Both  ratings  are  below 
investment  grade  and  usually 
reserved  for  what  is  commonly  called 
“junk  bonds.” 

CNI’s  properties  include  four 
newspapers  in  Ohio  which  previously 
were  part  of  the  Horvitz  Newspapers 
group,  the  Terre  Haute  (Ind.)  Tri¬ 
bune-Star  and  Chanry  Communica¬ 
tions,  a  publisher  of  free-distribution 
community  weeklies  on  Long  Island, 
N.Y. 


Nev.  weekly  now 
a  daily  newspaper 

The  Sparks  (Nev.)  Tribune  is 
expanding  from  weekly  to  daily  publi¬ 
cation. 

The  newspaper,  which  is  owned  by 
the  Kearns-Tribune  Corp.  of  Salt 
Lake,  expects  to  maintain  its  8,()()0 
weekly  circulation  on  a  daily  basis 
and  will  be  home-delivered  after¬ 
noons. 

The  Tribune  has  hired  a  reporter 
and  a  photographer  to  increase  its 
news-gathering  staff  to  seven  and  has 


added  the  Associated  Press  and  new 
syndicated  columns. 

Publisher  R.C.  Frisch  said  the 
expanded  publication  frequency  was 
in  response  to  the  community's  fast 
growth. 

ANPA  Fund  links  up 
with  women’s  clubs 
in  literacy  drive 

The  American  Newspaper 
Publishers  Association  Foundation 
and  the  General  Federation  of 
Women's  Clubs  announced  a  two- 
year  project  linking  the  GFWC's 
400,()()0  members  with  local  newspa¬ 
pers  to  promote  adult  literacy  pro¬ 
grams. 

The  GFWC  will  launch  its  efforts 
on  National  Newspaper  Literacy 
Day,  Sept.  8,  when  members  will  vol¬ 
unteer  their  services  to  organize  local 
literacy  awareness  events,  such  as 
readathons  and  executive  spelling 
bees. 

A  joint  ad  will  be  distributed  to 
newspapers  and  GFWC  members 
reading;  “If  parents  don't  read, 
chances  are  their  children  won't 
either.” 
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Meese  to  rule  on  JOA  before  leaving  office 

Says  he  expects  staff  analysis  to  arrive  on  his  desk  'very  soon’ 


By  Mark  Fitzgerald 

Attorney  General  Edwin  Meese  III 
says  he  hopes  to  rule  on  the  proposed 
Detroit  newspaper  joint  operating 
agency  before  he  leaves  the  Cabinet. 

In  an  interview  on  Detroit  tv  station 
WDIV  Meese  said  he  wants  to  make  a 
decision  on  the  JOA  between  Knight- 
Ridder's  Detroit  Free  Press  and  Gan- 
nett's  Detroit  News.  If  approved,  the 
JOA  would  be  the  biggest  ever. 

“1  certainly  hope  so,”  Meese  said 
in  answer  to  the  question  of  whether 
he  would  rule  on  the  JOA  before  he 
leaves  office  in  late  July  or  early 
August. 

Meese  said  the  JOA  proposal  is  still 
being  analyzed  by  Justice  Depart¬ 
ment  staff. 

“It  hasn't  arrived  on  my  desk  yet. 
It's  still  going  through  the  staffing 
process,  but  1  expect  that  it  will  very 
soon,”  Meese  said. 


Meese  declined  to  say  which  way, 
if  any,  he  is  leaning  on  the  JOA. 

“I've  got  to  do  a  lot  of  reviewing, 
and  that’s  why  the  staff  work  is  being 
done  now.  When  1  have  completed 
that,  then  I  will  make  the  decision, 
and  it  will  be  on  the  basis  of  all  the 
evidence  here,”  he  said. 

At  the  end  of  last  year,  administra¬ 
tive  law  Judge  Morton  Needelman 
recommended  that  the  JOA  be 
denied.  Needelman  held  a  month¬ 
long  hearing  on  the  proposal  last  sum¬ 
mer. 

However,  Meese  is  not  bound  by 
that  recommendation  and  is  under  no 
deadline  to  make  a  decision. 

The  Detroit  Newspaper  Guild, 
which  is  the  only  newspaper  union 
still  opposed  to  the  JOA,  has  said  it 
will  challenge  any  JOA  decision  made 
by  an  acting  attorney  general. 

The  Free  Press,  which  says  it  is  a 


failing  newspaper  under  terms  of  the 
1970  Newspaper  Preservation  Act, 
and  the  News  applied  for  the  JOA  in 
May  1986. 

In  a  related  JOA  development,  the 
Detroit  News,  citing  an  unnamed 
source,  said  home-delivery  and  cover 
prices  for  both  newspapers  would  be 
increased  if  the  JOA  were  approved. 

According  to  the  story,  daily  news¬ 
stand  prices  would  increase  a  nickel 
for  both  papers,  raising  the  News  to 
20  cents  and  the  Free  Press  to  a  quar¬ 
ter.  The  combined  Saturday  paper 
would  be  25  cents,  the  newspaper 
said,  and  the  combined  Sunday  edi¬ 
tion  would  have  a  $1  cover  price. 

Home-delivery  cost  of  the  Free 
Press,  now  $1 .90  a  week  in  the  metro¬ 
politan  area,  would  go  up  35  cents,  the 
News  story  said.  News  home  deliv¬ 
ery,  now  $1.65  weekly,  would 
increase  30  cents,  the  paper  said. 


Employee  walkout  shuts  II  Progresso 

Roman  owner  cancels  printing  contract  with  U.S.  publisher 


A  strike  shut  down  Emerson.  N.J.- 
based  II  Proftresso,  the  only  Italian- 
language  daily  newspaper  outside  of 
Italy,  when  employees  walked  off  the 
Job  June  20  after  18  months  without  a 
contract. 

The  strike  prompted  the  newspa¬ 
per's  owner,  Sedint  S.p.A.  based  in 
Rome,  Italy,  to  cancel  its  publishing 
contract  with  II  Progresso  Italo 
American  Publishing  Company.  II 
Progresso  executive  vice  president 
Victor  A.  Pineyro  said  Sedint  would 
probably  find  another  publisher  to 
produce  the  newspaper. 

“The  fact  that  these  people  went  on 
strike  made  it  possible  for  [Sedint]  to 
cancel  the  contract.”  Pineyro  said, 
adding  that  the  contract  expired  in 
December  1987. 

Sedint  notified  him  the  contract 
was  not  going  to  be  renewed  because 
it  felt  II  Progresso's  standards  were 
too  low,  Pineyro  said. 

“1  requested  a  postponement.  1  got 
a  month;  then  another  month.  I  tried 
to  work  something  out  with  the  union, 
but  1  didn't  get  the  cooperation  of  the 
union  in  raising  the  standards,”' 
Pineyro  said. 


However,  employees  charged 
Pineyro  should  be  blamed  for  closing 
the  paper  and  the  loss  of  the  contract 
with  Sedint.  They  said  the  cancella¬ 
tion  of  the  production  contract  would 
enable  Sedint  to  relocate  the  newspa¬ 
per  without  paying  union  wages. 

The  employees  also  charged  that  II 
Progresso  management  reneged  on  a 
contract  agreement. 

Employees,  represented  by  Local  3 
of  the  Newspaper  Guild,  reached  a 
settlement  last  Feb.  2  with  manage¬ 
ment  in  the  presence  of  a  federal 
mediator.  But  the  next  day  the  news¬ 
paper's  management  called  off  the 
settlement,  saying  it  had  miscalcu¬ 
lated  its  financial  impact. 

“They  want  to  hold  salaries  down 
and  even  replace  us,”  said  reporter 
Martino  Rizzotti,  representative  for 
Local  3.  Salaries  at  II  Progresso  range 
from  $350  to  $700  a  week,  depending 
on  experience. 

A  hearing  is  planned  before  the 
National  Labor  Relations  Board  in 
Newark. 

Sedint  purchased  II  Progresso  in 
1981  from  Generoso  Pope. 


II  Progresso  reports  circulation  of 
about  85,000,  but  employees  claimed 
actual  circulation  was  around  50,000. 

The  employees  contend  that 
although  11  Progresso’s  circulation 
has  been  declining,  it  has  actually 
gained  value  because  of  Italian  poli¬ 
tics. 

The  newspaper  is  now  registered  in 
Rome,  and  a  proposal  before  Parlia¬ 
ment  could  make  it  eligible  for  Italian 
government  subsidies,  like  other 
newspapers  in  that  country.  The 
newspaper  could  receive  more  than 
$1  million  from  such  a  subsidy,  the 
employees  contended.  They  charged 
that  Sedint  wants  to  keep  the  money 
for  itself  rather  than  commit  it  to  II 
Progresso. 

In  addition,  there  is  an  ongoing 
debate  of  whether  Italian  citizens 
living  outside  the  country  should  be 
allowed  to  vote  by  absentee  ballot, 
something  they  currently  cannot  do. 
With  over  one  million  Italian  citizens 
living  in  the  U.S.,  II  Progresso  would 
gain  in  importance  as  vehicle  for 
reaching  those  voters,  the  employees 
contend. 
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Newspaper  Researc 

By  Debra  Gersh 

Although  by  industry  standards  it  is 
a  relatively  young  organization,  the 
Newspaper  Research  Council  never¬ 
theless  has  a  clear  idea  of  what  it  does 
and  does  not  want  to  be. 

Current  NRC  president  Steven  Ser- 
aita,  vice  president/sales  and  market¬ 
ing  at  Branham  Newspaper  Sales, 
explained  that  the  NRC  board  of 
directors  has  outlined  three  primary 
goals  for  the  organization;  advancing 
the  art  of  research  (technique);  pro¬ 
moting  the  role  of  research  (market¬ 
ing  applications);  and  developing  the 
next  generation  of  researchers. 

Part  of  the  NRC  plan  also  involves 
increasing  dues  and  fees  to  make  the 
group  profitable  enough  to  accom¬ 
plish  those  goals,  and  Seraita  said  that 
the  NRC  now  has  enough  money  to 
bring  in  speakers  from  outside  the 
organization  to  speak  at  meetings. 

The  NRC  has  also  raised  enough 
funds  to  enable  it  to  become  involved 
with  a  couple  of  research  projects, 
including  the  American  Society  of 
Newspaper  Editors  circulation  reten¬ 
tion  study,  to  which  the  NRC  made  a 
modest  contribution,  and  a  study  of 
“read  yesterday,”  which  was  fully 
funded  by  the  NRC,  and  a  study  with 
the  International  Newspaper  Mar¬ 
keting  Association  on  how  to  convert 
Sunday-only  readers  to  daily  readers. 

The  NRC  began  as  a  subgroup  of 
the  Newspaper  Advertising  Bureau 
known  as  the  Research  Advisory 
Council.  Incorporated  10  years  ago, 
the  NRC  has  since  expanded  its  mem¬ 
bership  to  225  individuals  (there  are 
no  corporate  memberships)  and  its 
role  in  the  industry. 

The  group  is  currently  putting 

h  Council  sets  its  goal 

together  a  research  center  in  its  base 
city  of  Des  Moines,  Iowa,  under  the 
guidance  of  NRC  executive  director 
Glenn  Roberts.  The  center  is  slated  to 
become  a  resource  center  for  newspa¬ 
per  research,  Seraita  explained. 

A  Directory  and  Guide  to  Research 
Firms  serving  the  newspaper  industry 
has  also  been  compiled  as  a  result  of 
the  numerous  requests  to  the  NRC  for 
such  information,  according  to  Ser¬ 
aita. 

But  while  the  size  of  the  group  has 
increased,  Seraita  stressed  that  the 
NRC  is  a  closed  group  —  anybody 
not  involved  in  newspaper  research, 
such  as  a  supplier  or  even  an  editor,  is 
not  allowed  to  become  a  member. 

1 

s 

“diluted”  and  of  losing  its  focus  if  it 
gets  too  big. 

Suppliers,  editors  and  marketing 
people  are  invited  to  the  NRC  confer¬ 
ences,  however,  and  efforts  are  made 
to  include  them,  Seraita  said,  adding 
that  supplier  breakout  sessions  are 
being  considered  for  future  agendas. 

And  as  the  role  of  the  organization 
has  changed,  so  has  the  role  of  the 
newspaper  research  person,  as  more 
emphasis  is  being  placed  on  a 
researcher’s  marketing  and  selling 
skills. 

“Ten  years  ago,  we  had  a  lot  of 
presentations  [at  meetings]  about 
how  to  get  editors  to  know  and  accept 
what  we  are  doing,”  Seraita  said.  “It 

“It  occurred  to  us  that  perhaps  bringing  along  this 
next  generation  and  teaching  them  marketing  skills 
should  be  a  high  priority.” 

Although  this  is  a  source  of  debate 
among  NRC  members,  Seraita  said  he 
thinks  the  meetings  are  better 
because  of  that  rule. 

“1  am  certain  that  we  could  have 
six  or  seven  hundred  members  if  we 
open  it  up,"  said  the  president  of  the 
225-member  organization,  which 
has  grown  from  about  150  members 
four  years  ago. 

Not  only  might  discussions  be 
inhibited  if  research  suppliers 
attended  sessions  discussing  the 
merits  and  problems  with  their 
services  —  they  are  now  banned 
from  such  activities  although  they  can 
attend  the  other  conference 
activities  —  Seraita  worries  that  the 
group  is  in  danger  of  becoming 

occurred  to  us  that  perhaps  bringing 
along  this  next  generation  and  teach¬ 
ing  them  marketing  skills  should  be  a 
high  priority.” 

In  addition,  as  more  research  peo¬ 
ple  are  promoted  within  the  newspa¬ 
per,  the  NRC  places  a  high  priority  on 
teaching  the  next  generation  of 
researchers  marketing  skills,  Seraita 
noted. 

Thus,  the  NRC  has  designed  its 
own  questionnaire,  to  be  sent  to  mem¬ 
bers,  to  find  out  what  topics  its  mem¬ 
bers  would  like  to  see  covered. 
Although  the  group  primarily  focuses 
on  larger  papers  because  they  have 
the  resources  necessary  to  set  up 
research  departments,  smaller  news¬ 
papers  are  invited  to  participate. 

iiki  nniEF 

IN  BRIEr 

$10-million  garage 
for  L.A.  Times  begun 

Construction  is  under  way  on  a  $  1 0- 
million,  eight-level  parking  structure 
for  the  Los  Angeles  Times  in  down¬ 
town  Los  Angeles. 

The  1,400-vehicle  structure,  with 
two  levels  below  ground  and  six  ele¬ 
vated  levels,  is  rising  on  a  site  south  of 
the  Times-Mirror  headquarters. 

During  excavation  of  the  site,  two 
carved  stone  blocks  were  unearthed 

that  had  previously  capped  pillars  at 
Los  Angeles’  first  synagogue  built  on 
the  property  in  1872-73.  A  plaque 
commemorating  the  synagogue  was 
removed  from  the  sidewalk  at  the  site 
when  construction  by  Swinerton  & 
Walberg  Co.  began,  and  the  Times 
has  announced  plans  to  remount  the 
plaque  when  construction  is  com¬ 
pleted. 

In  addition,  the  Times  commis¬ 
sioned  artist  Tony  Sheets  to  design 
and  produce  two  large-scale  artforms 
on  two  sides  of  the  new  building. 

Each  intaglio  carving,  sculptured  into 
the  walls,  will  be  64  feet  long  and  45 
feet  high. 

PNPA  gains  $140G 
in  endowment  drive 

Six  months  into  its  “Excellence  in 
Journalism”  campaign  to  increase  its 
endowment  by  $200,000,  the  Pennsyl¬ 
vania  Newspaper  Publishers  Associa¬ 
tion  Foundation  has  nearly  $140,000 
in  pledges,  and  canvassing  of  general 
members  has  not  yet  begun. 
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Publisher  compares  Northwest  with  Northeast 

Says  Northwest  papers  are  more  ‘reader  friendly/  but 
papers  in  the  Northeast  react  faster  to  spot  news 


By  M.L.  Stein 

Northwest  newspapers  may  be 
livelier  and  more  “reader  friendly,” 
but  in  the  Northeast  papers  react 
faster  to  spot  news  and  are  easier  to 
find,  claims  a  publisher  who  has 
worked  both  areas. 

John  H.  MacMillan,  who  left  as 
publisher  of  the  Salem  (Ore.)  States¬ 
man-Journal  in  December,  1985  for 
the  same  post  at  the  Utica  (N.Y.) 
Observer-Dispatch,  found  several 
differences  in  newspaper  operation  in 
the  two  regions,  he  told  an  Allied 
Daily  Newspapers  meeting  in  Pasco, 
Wash.,  recently.  Both  newspapers 
are  owned  by  Gannett. 

Offset  printing  is  common  in  the 
Northwest,  but  from  Albany  to 
Niagara  Falls  (New  York)  "not  one 
major  newspaper  is  offset,"  con¬ 
tended  MacMillan,  a  past  president  of 
Allied. 

Pagination,  however,  is  more  prev¬ 
alent  in  the  East  than  in  the  North¬ 
west,  he  added. 

MacMillan  also  reported  that  more 
newspapers  are  available  in  the  East, 
noting,  "In  Salem,  I  could  routinely 
buy  five  daily  newspapers;  in  Utica,  I 
can  routinely  buy  nine." 


“In  Salem,  I  could 
routinely  buy  five  daily 
newspapers;  in  Utica,  I 
can  routinely  buy  nine.” 


Moreover,  he  continued,  single 
copy  sales  are  higher  in  upstate  New 
York  because  more  aggressive  whole¬ 
salers  get  newspapers  in  convenience 
stores  and  other  outlets. 

MacMillan  related  that,  while  driv¬ 
ing  to  Pasco  from  Portland,  Ore.,  he 
was  unable  to  find  a  paper  in  a  conve¬ 
nience  store  and  a  vending  machine 
he  tried  was  empty. 

According  to  the  publisher,  some 
major  Northeast  dailies  realize  30%  of 
their  circulation  from  single  copy 
sales,  thanks  to  newspaper  placement 
in  retail  outlets. 

“There  is  no  convenience  store  in 


Utica  that  does  not  sell  newspapers 
inside  the  store,”  MacMillan  said. 

Another  factor  is  that  supermarket 
managers  in  the  East  regard  newspa¬ 
pers  as  a  means  of  generating  traffic  in 
their  stores. 

MacMillan  said  also  he  discovered 
these  regional  differences  in  newspa- 
pering: 

•  The  Northeast  has  no  dominating 
regional  newspaper  like  the  Oref>o- 
nian  in  Portland,  which  has  51%  of  the 
daily  circulation  in  its  area.  In  con¬ 
trast,  he  said,  the  Buffalo  Eveniiif; 
News  has  19%. 

•  However,  the  West  has  no  news¬ 
paper  that  "sets  widely  accepted 
standards”  such  as  the  New  York 
Times,  Washington  Post  and  Boston 
Globe. 

•  Journalists  generally  work  harder 
in  the  East  while  in  the  West  they  tend 
to  be  more  “laid  back”  and  have 
come  there  more  for  “the  place  than 
the  job.”  In  the  East,  the  job  is  more 
important  than  the  place. 

“In  .Salem,  1  had  staff  people  tell 
me  they  came  because  they  had  heard 
it  was  a  great  place  to  live.  1  have 
never  heard  anyone  on  the  Observer- 
Dispatch  say  he  came  to  Utica  for  that 
reason,”  MacMillan  said. 

•  Western  papers  have  younger 
staff  members  who  are  likely  to  be 
less  experienced  and  more  prone  to 
inaccuracies,  but  are  more  flexible 
and  open  to  change. 

•  Eastern  reporters  are  older  and 
tend  to  be  more  accurate  and  react 
more  quickly  to  spot  news  stories. 

“I  don't  recall.  .  .a  Utica  story  of 
two  parallel  streets  intersecting.”  he 
commented. 

•  Northwest  newsprint  quality  is 
better,  “which  means  that  our  papers 
are  blacker,  grayer  and  muddier.” 

MacMillan  said  he  consulted  12 
other  newspeople  with  both  East- 
West  newspaper  experience  in  pre¬ 
paring  his  talk. 

“There  is  an  impression,”  he 
observed,  “that  Northwest  papers 
are  zestier,  less  stuffy,  more  fun  to 
read  and  more  reader-friendly.” 

MacMillan  said  this  is  partly  the 
result  of  superior  printing  quality  in 
the  West,  but  submitted  that  political 


news  content  also  plays  a  role. 

“No  one  is  more  boring  than  a 
county  chairman  or  a  partisan  city 
councilman  and  we  have  thousands  of 
each,”  he  explained.  “We  also  have 
many  more  institutions  in  the  North¬ 
east,  particularly  more  churches, 
non-profit  nursing  homes,  social 
agencies  and  suburban  governments. 
They  all  do  worthy  work  and  deserve 
attention  in  community  newspapers 
but  their  burden  is  crushing  and  often 
boring.” 


“I  don’t  recall ...  a 
Utica  story  of  two 
parallel  streets 
intersecting,”  he  said. 


Still,  MacMillan  said,  although 
Northeast  newspapers  may  be 
“grayer  and  duller,  they  are  serving 
their  readers  just  as  you  are.” 

Were  he  to  return  to  Salem,  the 
publisher  stated,  he  would  make 
some  changes  based  on  his  Eastern 
experience. 

“1  would  insist  that  my  circulation 
director  open  up  more  outlets,”  he 
began.  “1  also  would  value  more 
highly  my  offset  press  and  make  sure 
it  gets  maximum  use.  1  would  be  more 
suspicious  of  pagination,  no  matter 
what  anyone  told  me  and  1  would 
listen  more  to  readers.  And  I  would 
pay  much  more  attention  to  my  three- 
hour  time  advantage.  Why  should 
[Dan]  Rather,  [Tom]  Brokaw  and 
[Peter]  Jennings  broadcasting  at  3:30 
in  the  afternoon  set  the  standard  for  a 
newspaper  printed  12  hours  later?” 

San  Antonio  Light 
on  AD/SAT  network 

The  San  Antonio  (Texas)  Light  has 
joined  the  AD/SAT  network  as  the 
114th  newspaper  on-line.  The  addi¬ 
tion  of  the  Light  brings  the  total  net¬ 
work  circulation  to  almost  28  million 
daily  and  34,457,325  Sunday  in  30 
states  and  the  District  of  Columbia. 
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California  Guild  official  takes  job  with  electrical  firm 

Had  attempted  to  remove  McClatchy  from  Pulitzer  Prize  board 


By  M.L.  Stein 

Gerald  R.  Rocker,  the  feisty  News¬ 
paper  Guild  official  who  sought  to 
have  Sacramento  newspaper  magnate 
C.K.  McClatchy  removed  from  the 
Pulitzer  Prize  board,  is  resigning  to 
take  a  job  with  a  New  York  City  elec¬ 
trical  company. 

Rocker,  administrative  officer  of 
the  Northern  California  Guild  for 
three  years,  also  has  led  a  subscrip¬ 
tion  boycott  against  the  McClatchy 
Newspapers.  He  is  leaving  in  the 
midst  of  a  contract  impasse  between 
the  papers  and  the  Guild,  which  has 
dragged  on  for  several  months. 

Rocker,  however,  told  E&P  he  is 
moving  east  for  “health  and  family 
reasons"  and  that  his  departure  has 
nothing  to  do  with  labor  negotiations. 

The  Guild  officer,  who  suffered  a 
heart  attack  in  March,  said  that  Eagle 
Electric  Co.  made  him  an  offer  “1 
could  not  refuse.” 

Rocker,  47,  who  originally  came 
from  New  York  state,  said  he  will  be 
Eagle’s  director  of  personnel  and 
labor  relations,  with  the  specific  task 
of  improving  the  company's  union 
relations. 

In  February,  Rocker  startled  the 
journalistic  community  by  sending 
letters  to  66  Pulitzer  Prize  jurors, 
asking  them  to  urge  McClatchy  to 
either  resign  from  his  association  with 
the  awards  or  "stop  the  union  bust¬ 
ing”  at  McClatchy  newspapers, 
including  the  flagship  Sacramento 
Bee. 

The  Pulitzer  board,  of  which 
McClatchy  is  a  member,  did  not  act 
on  Rocker's  request. 

The  Northern  California  Guild  is 
currently  locked  in  a  labor  dispute 
with  McClatchy  over  the  company's 
elimination  of  wage  scale  raises  in 
favor  of  a  merit-pay  system. 

The  union  says  it  has  no  objection 
to  merit  increases  as  long  as  across- 
the-board  pay  hikes  remain  in  the 
contract. 

Rocker  enlisted  other  California 

PR  Newswire  opens 
San  Diego  bureau 

PR  Newswire  announced  that  it  has 
opened  a  full  service  bureau  in  San 
Diego. 

Shari  Ford,  formerly  based  in 
PRN’s  Los  Angeles  office,  has  been 
named  manager  of  the  bureau,  the 
company’s  16th. 


unions  in  his  effort  to  boycott  the  Bee 
papers. 

Asked  about  the  success  of  the 
effort.  Rocker  replied,  “Well,  we 
haven’t  brought  the  McClatchy  news¬ 
papers  to  their  economic  knees,  but  it 
has  made  a  big  difference  in  making 
the  community  aware  of  our  situa¬ 
tion.” 


McClatchy  officials  have  said  the 
boycott  has  had  no  noticeable  effect 
on  circulation. 

Rocker,  whose  resignation 
becomes  effective  in  August,  will  be 
replaced  by  Travis  Brown,  a  Sac¬ 
ramento  Bee  reporter  on  leave  as 
assistant  administrator,  until  a  perma¬ 
nent  replacement  is  hired. 
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Ex-reporter,  now  a  D.A.,  gets  heat  over  recruitment  poster 

His  former  employer  runs  editorial  condemning  his  judgment 


By  M.L.  Stein 

Butte  County,  Calif.,  district  attor¬ 
ney  Mike  Ramsey  was  once  a  reporter 
for  the  Oroville  Mercury-Register  but 
that  didn’t  help  him  when  he  circu¬ 
lated  a  recruiting  poster  that  recalled 
the  Old  West  in  grim  terms. 

The  mountain-country  newspaper 
published  an  editorial  condemning 
the  poster  as  being  in  poor  taste  and 
not  in  keeping  with  the  image  the 
town  is  trying  to  promote. 

The  picture  showed  1 1  prosecutors 
in  the  D.A.'s  office  in  Western  garb 
and  posed  as  if  to  hang  an  outlaw. 

The  “badman”  was  actually 
Deputy  District  Attorney  Brigham 
Jones,  who  was  leaving  the  office  and 
thus  providing  one  of  the  vacancies 
Ramsey  is  trying  to  fill. 

In  the  poster,  Jones  was  sitting  on  a 
horse  with  a  noose  around  his  neck 
with  the  other  end  of  the  rope  slung 
over  a  tree  limb. 


The  caption  read:  “Join  the  gang  of 
17  fun  attorneys  at  the  Butte  County 
District  Attorney’s  office.” 

Ramsey,  who  covered  sports  for 
the  Mercury-Register  before  going  to 
law  school,  explained  he  merely 
wanted  to  grab  people’s  attention. 

“Normally,  what  you  get  is  a  dull, 
gray  recruiting  flyer,”  he  told  the 
Sacrauiento  Bee.  “We  wanted  some¬ 
thing  that  people  would  see  when  they 
go  into  the  lunchroom  and  start  to 
think  about  it.” 

Ramsey  himself  is  depicted  wear¬ 
ing  a  lO-gallon  hat,  vest,  chaps,  with  a 
Winchester  rifle  across  his  knee. 

Mercury-Register  editor  Larry 
Hashman  told  E&P  the  poster  hear¬ 
kened  back  to  “vigilante  justice.” 

“We  felt  it  was  an  inappropriate 
picture  of  Butte  County,”  he  con¬ 
tinued.  “This  part  of  the  state  already 
is  sensitive  about  its  erroneous  image 
of  frontier  justice.  There  is  an  eco¬ 
nomic  development  program  going  on 


here  and  that  poster  was  not  the  image 
the  area  is  trying  to  portray.” 

Still,  according  to  Ramsey,  the  ad 
brought  in  14  applications,  even 
though  the  starting  salary  for  an 
entry-level  deputy  district  attorney  is 
only  $22,000. 

The  poster  also  promised  “Good 
Air,  Good  Water,  Good  Times,  Great 
Experience.” 

Hashman  noted  that  most  letters  to 
the  editor  backed  Ramsey. 

“Many  people  thought  it  was  a 
good  joke,”  he  added,  “but  some 
county  employees  raised  concerns. 
The  paper  thought  the  poster  showed 
poor  judgment,  like  something  out  of 
high  school.” 

The  editor  said  he  could  personally 
appreciate  the  humor  of  the  photo, 
but  it’s  not  the  kind  of  humor  the 
county  wants  to  export. 

Observed  the  M-R  editorial: 
“There  are  undoubtedly  a  lot  of  peo- 
(Continued  on  pane  38) 
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What  war? 

New  York  Post’s  new  publisher  sees  the  city  as  being  big  enough 
for  each  daily  to  find  its  niche  among  readers  and  advertisers 


By  Debra  Gersh 

Although  he  has  read  quite  a  bit  in 
other  publications  about  the  so-called 
newspaper/tabloid  wars  in  New  York 
City,  New  York  Post  publisher  Peter 
O.  Price  sees  the  situation  not  so 
much  as  a  battle  but  a  new  vitality  in 
the  city’s  newspaper  business. 

What’s  happening  is  that  each 
newspaper  is  taking  on  a  clear  and 
different  personality,  he  told  a  meet¬ 
ing  of  the  New  York  chapter  of  the 
Newspaper  Advertising  Sales  Associ¬ 
ation. 

"The  newspaper  market  in  New 
York  is  probably  much  more  vital 
loday  that  it  has  been  in  a  long  time." 
he  commented,  noting  that  each 
paper  is  developing  a  completely  dif¬ 
ferent  way  to  go  at  the  market. 


Outlining  the  evolution  of  media 
coverage  of  the  Post  situation.  Price 
commented  that  the  first  stories 
focused  on  the  issue  of  the  paper's 
survival,  but.  he  added,  the  problem 
was  more  of  a  political  problem  for 
Rupert  Murdoch  than  a  publishing 
problem. 

When  real  estate  developer  Peter 
Kalikow  emerged  as  the  most  likely 
buyer  for  the  Post,  the  reaction  in  the 
community  was  that  the  purchase  was 
more  a  real  estate  deal.  Price  com¬ 
mented,  adding  that  notion  was 
ludicrous,  as  the  estimated  S3()  mil¬ 
lion  that  could  be  recovered  from  the 
nearly  $l(M)-million  investment  would 
hardly  be  considered  a  wise  move. 

As  the  Post’s  new  management 
began  to  talk  about  carrying  on  the 
tradition  of  the  newspaper  founded  by 


Alexander  Hamilton  and  when  its 
items  began  to  appear  about  journal¬ 
ists  who  were  signing  on  or  consider¬ 
ing  signing  on  to  the  staff.  Price  said 
everyone  began  to  wonder  what  the 
Post  was  doing. 

Then .  people  began  to  wonder  if  the 
Post  would  not  become  another 
Avenue  magazine,  where  Price  serves 
as  publisher.  That  speculation 
quickly  subsided,  however,  when 
people  realized  that  Tiffany  was  not 
going  to  buy  12  pages  of  advertising  a 
day. 

Now,  Price  said,  people  are  starting 
to  take  the  Post  seriously,  as  it  signs 
on  new  writers  and  management  with 
strong  national  credentials. 

“There  is  indeed  something  going 
on  here,"  he  said.  Plans  have  been 
(Continued  on  pcifte  3fi) 
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New  York  City  cardinal  praises  the  press 

OfNn-the-news  Cardinal  O'Connor  calls  it  a  ‘difficuit  profession’ 


By  Keith  Kelly 

New  York  City's  John  Cardinal 
O'Connor  recently  called  journalism 
a  “terribly  difficult  profession"  and 
praised  the  press  in  the  city  for  its 
coverage  of  religious  topics  on  a 
worldwide  and  citywide  basis. 

O’Connor  made  his  remarks  to  a 
packed  St.  Patrick's  Cathedral  a'; 


brated  World  Communications  Day 
to  focus  attention  on  the  role  of  reli¬ 
gion  and  the  media.  The  original 
World  Communications  Day  was 
called  by  Pope  Paul  VI  in  1966. 

“It  is  the  responsibility  of  those  in 
the  Catholic  press,  those  in  the  reli¬ 
gious  press,  and  those  in  the  secular 
press  to  demand  always  the  truth 
from  those  who  lead  us  and  those  who 
serve  us  in  public  office  regardless  of 


who  likes  them,"  O'Connor  said. 

He  likened  the  printed  page  of 
today  to  the  stone  used  by  Moses  to 
carve  the  Ten  Commandments. 

O'Connor  initiated  a  new  open- 
door  policy  with  the  press  shortly 
after  arriving  in  New  York  in  March 
1984  by  staging  weekly  press  confer¬ 
ences  in  back  of  the  main  altar  at 
St. Patrick’s  Cathedral  after  his  Sun¬ 
day  Mass. 

The  development  delighted  city 
editors  who  now  have  access  to  a 
major  newsmaker  on  a  generally  slow 
newsday. 

The  briefings  made  regular  church¬ 
goers  of  reporters  from  three  dai¬ 
lies:  the  New  York  Daily  News,  the 
New  York  Post  and,  more  recently. 
New  York  Newsday,  plus  Religious 
News  Service,  a  national  wire  ser¬ 
vice,  and  Catholic  New  York,  a 
weekly.  Also  attending  on  a  sporadic 
basis  are  reporters  from  Associated 
Press,  the  New  York  Times,  the  New 
York  Tribune,  National  Catholic 
News  Service,  and  the  Villa fte  Voice. 

For  his  part,  O'Connor  has  used  the 
forum  to  grab  front-page  headlines 
while  at  the  same  time  developing  a 
rapport  with  the  press  corps  that  is 
rare  among  Roman  Catholic  bishops 
or  other  mainstream  religious  leaders. 

Humor  is  frequently  interjected 
into  the  briefings.  Coming  out  to  greet 
reporters  earlier  this  year  and 
encountering  a  particularly  large 
crowd  of  radio,  tv  and  print  reporters, 
O'Connor  rolled  his  eyes  skyward 
and  asked.  “What  did  1  do  now'.’" 

On  a  recent  Sunday,  in  a  bid  to 
lighten  criticism  of  the  press  he  said, 
“We  tend  to  blame  the  press  for 
everything  from  Original  Sin  to  the 
flood  survived  by  Noah  in  his  ark  to 
the  condition  of  the  Williamsburg 
Bridge.” 

He  paused  for  dramatic  effect 
before  adding  a  good-natured  barb, 
“We  know  you  are  only  responsible 
for  99%  of  it.” 

Affiliated  declares 
quarterly  dividend 

The  board  of  directors  of  Affiliated 
Publications  Inc.,  publisher  of  the 
Boston  Globe,  declared  a  quarterly 
dividend  of  50  per  share  on  the  com¬ 
pany’s  two  classes  of  stock.  Series  A 
Common  and  Series  B  Common. 

The  dividend  will  be  payable  Sept. 
1,  1988  to  stockholders  of  record  on 
Aug.  15.  1988. 
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Gartner:  Stop  using  anonymous  sources 


By  Hu^h  Morgan 

Newspapers  should  start  a  cam¬ 
paign  at  the  local  level  to  rid  journal¬ 
ism  of  the  use  of  anonymous  sources 
because  the  practice  "dilutes  believa- 
bility  of  stories  and  damages  the 
credibility  of  newspapers."  said 
Micheal  Gartner,  editor  and  co-owner 
of  the  Ames  ( Iowa)  Daily  Trihiiiie  and 
general  news  executive  of  Gannett 
Co.  Inc.  in  Washington. 

"Anonymity  is  wrecking  newspa¬ 
pers.  and  the  change  must  start  some¬ 
where.  Why  not  with  you?”  Gartner, 
a  past  president  of  the  American  Soci¬ 
ety  of  Newspapers  Editors  asked  par¬ 
ticipants  in  a  recent  Mid-American 
Press  Institute  seminar  on  copy  edit¬ 
ing  in  St.  Louis  . 

In  asking  copy  editors  to  take  up 
the  fight  against  anonymous  sources. 
Gartner  noted.  "Every  time  you  edit 
a  local  story  with  an  anonymous 
quote  or  comment,  ask:  ‘Why  is  this 
anonymous?'  Demand  a  name,  or 
delete  the  reference." 

Gartner  said  the  elimination  of 
anonymous  sources  has  to  start  from 
the  bottom  and  work  its  way  up. 

"Every  paper  should  start  locally 
and  start  demanding  and  demanding 
and  demanding,  and  pretty  soon  it  will 
become  the  norm  for  the  industry  and 
ultimately  it  will  get  to  Washington." 
he  said. 

Gartner  pointed  out  that  some 
newspapers  have  taken  a  stand 
against  the  use  of  anonymous 
sources. 

“USA  Today  simply  won't  allow 
anonymous  sources  in  its 
newspaper  —  even  the  omnipresent 
Washington  anonymous  sources."  he 
said. 

"The  Le.xiny’ton  (Ky.)  Herald- 
Leader  won  a  Pulitzer  Prize  a  few 


Knight-Ridder 
in  cable  venture 

Knight-Ridder  Inc.  said  it  will  join 
Tele-Communications  Inc.  and  Com¬ 
cast  Corp.  in  their  planned  SI. .'^-bil¬ 
lion  purchase  of  SCI  Holdings  Inc., 
parent  of  Storer  Cable. 

KRI.  through  a  complex  series  of 
transactions,  will  end  up  owning 
about  7.5%  of  Storer  through  TKR 
Cable,  its  50/50  joint  venture  with 
Tele-Commnications. 


years  ago  with  an  expose  of  bad 
doings  surrounding  University  of 
Kentucky  basketball  and,  as  a  Pulit¬ 
zer  board  member.  1  can  tell  you  that 
working  heavily  in  the  paper's  favor 
was  the  fact  that  there  was  nothing 
anonymous  in  that  series. 

"Last  year.  XhcCoiaier-Joarnal  of 
Louisville  was  a  finalist  for  the  Pulit¬ 
zer  Public  Service  medal  for  a  series 


on  vote-buying  in  Kentucky,  and. 
again,  there  was  nothing  anonymous 
in  the  series.  Vote  sellers  were  named 
and  quoted.  It  can  be  done  and  you 
should  insist  on  it.  Lor  names,  as  I 
said,  add  credibility:  they  help  the 
reader  understand,  they  help  put  the 
reader  on  the  scene.  And  that,  after 
all.  is  what  newspapering  is  all 
about."  Gartner  said. 


££)  J  Small 
Business 
Speaks 

Out! 


HFIB 


Small-business  owners  are  a  big 
force  at  the  polls.  Of  NFIB’s  more 
than  500,000  members; 

•  9 1  %  are  registered  to  vote 

•  80%  cast  ballots  in  the  last 
election. 

How  are  they  leaning  this  year? 
For  up-to-the-minute  polling 
results,  call  us  at  the  Democratic 
Convention  in  Atlanta. 
(800)255-3396 
(404)876-8516 

National  Federation  of 
Independent  Business 


MacDraw. 


MacDraw'emerged  at  the  dawn  of  the  pensively.  Soon  it  became  the  standard.  And  all 
Macintosh  era  to  forever  change  the  way  busi-  was  well.  Until  one  day  someone  said,  “I  wish 
ness  people  looked  at  graphics.  it  were  faster  and  more  precise.  And  a  little 

It  produced  them  quickly.  Easily.  And  inex-  color  would  be  terrific!’ 


t 


c  19SS.  Oans  Corporation.  440Cl\xk  A\n‘..  Mountain  i^'ieyx:  Calihmia  94(}43. 415-96(^1500.  Claris  is  a  tradetoark  of  Claris  Corporation.  MacDraw  is  a  registered  tradetnark  of  Claris  Corporation 
Macintosh  is  a  registered  tradenuirk  of  Apple  Computer  Inc.  For  ip;ra^  infimrujtion.  call  800-544-S554. 


MacDraw  II. 


We  went  back  to  square  one.  To  say 
nothing  of  oval  one  and  polygon  one.  And  the 
result,  to  quote  MacUser,  is  “a  real  stunnerr 

On  speed  alone,  MacDraw  II  represents 
light  years  of  improvement.  Because  it’s  up  to 
10  times  faster  than  its  predecessor. 

It’s  also  very  precise.  You  can  draw  in  any 
scale  from  inches  to  kilometers.  And  enlarge 
your  drawing  up  to  32  times  with  a  resolution 
of  more  than  2,000  dots  per  inch. 

That  makes  MacDraw  II  exceptional  for 
everything  from  designing  ^aphics  and  pre¬ 
sentations.  To  engineering  intricate  floorplans 
and  better  mousetraps. 

With  MacDraw  1 1,  you  can  create  layers 
of  a  drawing  similar  to  acetate  overlays  (the 
number  of  layers  is  limited  only  by  RAM  size). 
And  store  frequently  used  graphics  in  a  special 
“object  library”  for  quick  access. 

MacDraw  II  permits  unlimited  text  styles. 


sizes  and  fonts  in  a  single  field.  It  can  even  ro¬ 
tate  text  in  increments  of  less  than  1! 

You  can  import  text  and  bit  mapped 
^aphics  at  any  resolution,  making  MacDraw  1 1 
ideal  for  many  desktop  publishing  applications. 
And  you  can  customize  patterns,  lines,  dashes, 
and  even  arrowheads. 

Finally,  MacDraw  II  offers  over  16,000 
different  color  patterns  on  the  Macintosh  II. 

And  drawings  like  the  one  above  can  be 
reproduced  on  a  color  plotter  or  printer.  You 
can  even  do  color  separations. 

Of  course,  MacDraw  II  is  easy  to  learn. 

If  you’re  a  MacDraw  user,  you’ll  find  it  draws 
on  what  you  already  know. 

For  more  information  and  the  location 
of  a  Claris  dealer  near  you,  call  800-334-3535, 
ext.  250.*And  discover  the 
completely  new  MacDraw  II. 

It’s  a  quantum  leap. 


CLARIS' 


•  Wouldn  t  this  ad  look  grew/  as  a  poster,  nmmted  owryour  Macintosh?  W’e  we  grv  them  and  they  re  a  steal  at  L.S.  S  7.  (M)  including  postage,  handling  and  tax.  .Allow  2  to  S  k>r  deltvery: 

In  Canada  far  a  poster  or  more  infiimuition.  call  800-66Sdi948. 


ADVERTISING 


AAF  elects  new  officers,  presents  awards 


Robert  C.  Blackmore.  executive 
vice  president.  NBC-TV,  was  elected 
chairman  of  the  board  of  the  Ameri¬ 
can  Advertising  Federation  during 
the  group’s  annual  National  Adver¬ 
tising  Conference  in  Los  Angeles. 

He  succeeds  James  Blocki.  vice 
president/special  projects.  Kraft  Inc. 

In  addition.  David  Bell,  vice  chair¬ 
man  and  member  of  the  office  of  the 
chief  executive  at  Bozell  Jacobs 
Kenyon  &  Eckhardt.  New  York,  was 
elected  national  vice  chairman. 

John  H.  Murphy,  a  professor  in  the 
department  of  advertising  in  the 
College  of  Communications  at  the 
University  of  Texas  at  Austin,  was 
elected  chairman  of  the  AAF 
Academic  Division,  and  Carolyn 
Stringer,  chairperson  of  the  advertis¬ 
ing  sequence  at  Western  Kentucky 
University's  department  of  journal¬ 
ism  was  named  vice  chairman. 

Elected  to  the  .AAF  board  of  direc¬ 
tors  were:  Robert  J.  Geller.  president. 
Adforce  Inc.,  a  subsidiary  of  Pfizer 
Inc.;  David  F.  Hurwitt,  vice  presi¬ 
dent/marketing  and  communication 
services.  General  Foods  USA;  John 
Walter,  president  of  R.R.  Donnelley 
&  Sons  Co.;  Robert  H.  Huntington 
Jr.,  executive  vice  president  and  chief 
operating  officer  of  DDB  Needham 
Worldwide;  Clark  Hine.  vice  presi¬ 
dent/advertising,  the  Quaker  Oats 
Co.;  and  Burton  J.  Manning,  chair¬ 
man  and  chief  executive  officer,  the  J . 
Walter  Thompson  Co. 

Bowling  Green  State  University 
was  presented  with  the  first  AAF 
College  Chapter  of  the  Year  Award 
during  the  conference,  and  the  award 
was  accepted  by  chapter  president 
Deborah  Neitzel.  Bowling  Green  was 
selected  from  among  AAF's  165  col¬ 


lege  chapters  based  on  its  strength  in 
membership,  programming,  career 
development,  publications  and  public 
service. 

S.  Watson  Dunn,  professor  of  mar¬ 
keting  at  George  Washington  Univer¬ 
sity  and  the  University  of  Maryland, 
was  named  the  AAF  1988  Distin¬ 
guished  Advertising  Educator  of  the 
Year. 

The  1988  National  ADDY  Awards 
for  creative  excellence  in  advertising 
were  also  presented  in  conjunction 
with  the  annual  conference. 

The  Print  Best  of  Show  award  w  ent 
to  Susan  Gilbert  &  Company  of  Coral 
Gables.  Fla.,  for  its  Ryder  System 
Aviation  Leasing  &  Services  Division 
campaign,  and  the  Television  Best  of 
Show  was  presented  to  BBDO/Los 
Angeles  for  its  Apple  Computer  cam¬ 
paign. 

The  AAF  also  honored  its  ad  club 
and  federation  members  during  the 
conference  with  the  1988  Club 
Achievement  Awards. 

The  Advertising  Club  and  Club 
President  of  the  Year  awards  were 
presented  to:  the  Denver  Advertising 
Federation  and  its  president.  Bob 
Schenkein.  in  Division  1.  5()()-pliis 
members;  the  Utah  Advertising  Fed¬ 
eration  and  its  president.  Jim  Brown, 
in  Division  If.  250-499  members;  the 
.Advertising  Club  of  New  Orleans  and 
its  president,  Jimmie  Phillips,  in  Divi¬ 
sion  111,  100-249  members;  the  Adver¬ 
tising  Federation  of  Fargo-Moorhead 
and  its  president.  Susan  Neuensch- 
wander.  in  Division  IV.  under  100 
members;  and  Ad  2  Atlanta  and  its 
president.  Amy  Wabol.  in  AD  11  Divi¬ 
sion.  members  30  years  of  age  and 
younger. 

The  SI. 500  Saatchi  &  Saatchi  DFS 


Compton  overall  best  Educating  the 
Public  About  Advertisine  camoaicn 
award  and  a  first-place  $900  award  to 
Ad  2  Dallas.  The  Denver  Advertising 
Federation,  the  Utah  Advertising 
Federation,  the  Tucson  Advertising 
Club,  and  the  Treasure  Coast  Adver¬ 
tising  Federation  also  received  first- 
place  S900  awards  in  their  member¬ 
ship  divisions. 

The  S5(M)  G.D.  Crain  Jr.  Memorial 
Award  for  the  overall  best  Public  Ser- 
vice/Volunteerism  campaign  went  to 
the  Advertising  Club  of  Fort  Worth  in 
the  senior  club  category,  and  the 
Portland  Ad  2  in  the  AD  11  division. 

AAF  also  presented  Club  Achieve¬ 
ment  Awards  in  six  other  competition 
categories:  government  relations, 
advertising  education  to  the  profes¬ 
sion.  communications,  programs, 
club  management  and  membership. 

The  AFF  further  announced  that  it 
will  co-sponsor  an  Advanced  Adver¬ 
tising  Management  Seminar  in  con¬ 
junction  with  Northwestern  Universi¬ 
ty's  Kellogg  Graduate  School  of  Man¬ 
agement  and  the  Medill  School  of 
Journalism.  The  seminar,  to  be  con¬ 
ducted  Dec.  4-9.  is  designed  to  fulfill 
the  needs  of  individuals  moving 
toward  senior  management  positions, 
particularly  upper  middle-level 
advertising  managers,  agency 
account  executives  and  media  and 
marketing  personnel. 

The  AAF  and  the  Los  Angeles 
Times  will  co-sponsor  a  new'  Vance 
Stickell  Memorial  Student  Internship 
Program,  honoring  the  newspaper’s 
former  executive  vice  president/mar¬ 
keting.  who  died  last  October. 

And.  AAF  president  Howard  Bell 
announced  that  the  Kellogg  Company 
will  sponsor  AAF’s  1988  National 
Student  Advertising  Competition.  As 
a  sponsor,  the  Kellogg  Company  will 
develop  an  advertising  case  study  that 
will  be  distributed  to  over  300  colleges 
and  universities  across  the  country 
this  fall.  The  case  study  will  challenge 
students  to  explore  and  develop  fully 
integrated  marketing  plans  for  a 
potential  cereal  product. 

NPMA  awards  its 
first  scholarship 

The  Newspaper  Purchasing  Man¬ 
agement  Association  awarded  its  first 
college  scholarship  to  Thomas  A. 
Clark  of  Spokane,  Wash.. 


LEE  DIRKS  &  ASSOCIATES 


We  specialize  in  assisting 
owners  in  exploring, 
negotiating,  and 
consummating  the  sale 
of  their  daily  newspapers 
or  their  daily  or  non-daily 
newspaper  groups. 


Suite  210  255  E.  Brown  St.  Birmingham,  Michigan  48011 
313-646-4230 
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Mattson  elected  chairman  of  Ad  Council 


Walter  E.  Mattson,  president  of  the 
New  York  Times  Co.,  was  elected 
chairman  of  the  Advertising  Council 
during  the  annual  meeting  of  the 
board  of  directors. 

Mattson  was  appointed  a  director 
of  the  Ad  Council  in  1984  and  became 
vice  chairman  in  1987.  He  is  also  the 
vice  chairman  of  the  Ad  Council's 
newspaper  advisory  committee. 

Elected  as  vice  chairs  of  the  Ad 
Council  were:  Stuart  B.  Upson,  co- 
chairman,  Saatchi  &  Saatchi  DFS 
Compton,  representing  advertising 
agencies;  Ira  C.  Herbert,  executive 
vice  president,  the  Coca-Cola  Co., 
representing  advertisers;  and  Paul 
McPherson,  executive  vice  presi- 

Waddington  is  new 
president  of  NASA 

At  its  recent  annual  meeting,  the 
Newspaper  Advertising  Sales  Associ¬ 
ation  National  Chapter  recently 
elected  as  president  for  a  two-year 
term  Don  Waddington  of  Branham 
Newspaper  Sales. 

Other  officers  elected  for  two-year 
terms  were;  executive  vice  president, 
James  R.  Lytle,  Million  Market 
Times  Mirror  Marketing;  vice  presi¬ 
dent,  Gerald  McCarthy,  Chicago  Tri¬ 
bune]  secretary.  Bob  Keim,  Landon 
Associates;  treasurer,  Gary  F.  Sher¬ 
lock,  Gannett  National  Newspaper 
Sales. 

Directors  elected  were;  James 
Cutie,  New  York  Times]  John 
Kosanke,  Knight-Ridder  Newspaper 
Sales;  John  Lescott,  New  York  Daily 
News]  Dennis  Schultz,  Los  Angeles 
Times]  Dan  Tomlinson,  Sawyer  Fer¬ 
guson  Walker  Co.;  and  States  Tomp¬ 
kins,  Cresmer  Woodward  O'Mara  & 
Ormsbee. 

NNA  supports  bill 
to  take  the  postal 
service  off  budget 

The  National  Newspaper  Associa¬ 
tion  has  issued  a  statement  supporting 
a  bill  passed  by  the  U.S.  House  of 
Representatives  that  would  return  the 
U.S.  Postal  Service  to  its  former  “off- 
budget”  status. 

According  to  the  statement,  "NNA 
strongly  supports  this  proposal  in  the 
belief  that  taking  the  Postal  Service 
back  off  the  federal  budget  will 
minimize  the  risk  of  further  deteriora¬ 
tion  in  mail  service.” 


Co.;  S.  Christopher  Meigher  III,  vice 
president/group  publisher,  magazine 
group.  Time  Inc.;  and  Gerald  G. 
Hotchkiss,  publisher,  50  Plus  maga¬ 
zine. 

Elected  as  directors-at-large  to  the 
board  were:  Kenneth  A.  Gordon, 
publisher,  the  Reader's  Digest  Asso¬ 
ciation  Inc.;  David  F.  Hurwitt.  vice 
president/marketing  communication. 
General  Foods  USA;  James  C. 
Dowdle,  president  and  chief  execu¬ 
tive  officer.  Tribune  Broadcasting 
Co.;  Bernard  Puckett,  vice  presi¬ 
dent/communications,  International 
Business  Machines  Corp.;  Reginald 
K.  Brack  Jr.,  president  and  chief 
executive  officer,  magazine  group. 
Time  Inc.;  Alex  Kroll,  president  and 
chief  executive  officer.  Young  & 
Rubicam  Inc.;  Norman  W.  Brown, 
chairman  of  the  board  and  chief 
executive  officer.  Foote  Cone  & 
Belding  Communications  Inc.;  Rob¬ 
ert  L.  Lauer,  vice  president/corpo¬ 
rate  affairs,  Sara  Lee  Corp. ;  and  Rob¬ 
ert  Schlosberg,  president  and  chief 
operating  officer,  the  Los  Angeles 
Times. 


^^Whafs  a  newspaper 
veteran  like  me  doing 
working  for  a  broadcast 
brokerage? 

^^SelKng  newspapers^ 
of  course.” 


Gloria  Bushelman 


In  the  first  quarter  of  1988,  Gloria  Bushelman  and  her 
associates  negotiated  the  sale  of  over  $40,000,000  in  news¬ 
paper  properties.  To  learn  how  RC.  Crisler's  diverse  talents 
can  work  for  you,  contact  one  of  the  following  offices. 

Cindnnad,  OH:  (513)  381-7775,  Richard  C  Crisler,  Clyde  G.  Haehnle,  Larry  C  Wood,  John  D.  Chapmaa 
Gloria  Bushelmaa 

Ithaca,  NY:  (607)  257-6283,  John  R  Babcock.  Lincoln,  NE  (402)  475-5285,  Richard  W  Chapia  Special 
Consultant:  Ward  L  QuaeJ  Company,  Chicago^  IL  (312)  644-6066  and  Los  Angeles,  CA  (213)  277-9399. 


dent,  McGraw-Hill  Publications,  rep¬ 
resenting  media.  Edward  N.  Ney. 
chairman  of  Paine  Webber/Young  & 
Rubicam  Ventures  and  past  chairman 
of  the  Ad  Council,  was  named  honor¬ 
ary  chairman. 

The  following  directors  were 
appointed  to  the  Ad  Council  board: 

From  the  Association  of  National 
Advertisers:  Blair  Gensmear,  senior 
vice  president/marketing  and 
strategic  planning.  Nestle  Foods  Co.  ; 
L.  Ross  Love,  general  advertising 
manager,  Procter  &  Gamble  Co.;  and 
David  F.  Hurwitt,  vice  president/ 
marketing  communication.  General 
Foods  USA. 

From  the  American  Association  of 
Advertising  Agencies:  Allen  Rosen- 
shine,  president  and  chief  executive 
officer,  Omnicom. 

From  the  Newspaper  Advertising 
Bureau:  Robert  M.  Johnson,  presi¬ 
dent  and  publisher,  Newsday]  and 
Jerome  Tilis,  vice  president/market¬ 
ing,  Knight-Ridder  Inc. 

From  the  Magazine  Publishers 
Association:  Thomas  Ryder,  presi¬ 
dent,  American  Express  Publishing 
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NEWSPEOPLE  IN  THE  NEWS 


Jim  Ketchum 


Jim  Ketchum  was  named  execu¬ 
tive  news  editor  of  the  San  Die^o 
Tribune.  A  lO-year  veteran  with  the 
newspaper,  he  was  previously  news 
editor. 

Prior  to  joining  the  Tribune, 
Ketchum  spent  II  years  with  the 
Oakland  Press  in  Pontiac,  Mich.  He 
held  the  title  of  news  editor  following 
stints  both  on  the  news  and  city 
desks. 

Ketchum  has  been  in  the  newspa¬ 
per  business  for  36  years.  His  back¬ 
ground  includes  being  managing  edi¬ 
tor  of  the  Elyria  (Ohio)  Chronicle- 
Telegram.  He  was  also  sports  editor, 
state  editor,  city  editor  and  copy  desk 
chief  of  the  Chronicle-Telegram. 

Kay  Jarvis-Prokop,  who  joined 
the  Tribune  in  1967  as  food  editor,  has 
been  promoted  to  assistant  managing 
editor  with  responsibility  for  the 
newspaper's  feature  sections. 

She  became  building  and  real  estate 
editor  in  1977  and  in  1978  she  was 
named  assistant  city  editor.  More 
recently,  she  has  given  her  full  atten¬ 
tion  to  her  restaurant  column  and  to 
the  Tribune's  book  section. 


Kay  Jarvis-Prokop 


I|c  s|!  :i! 

Alan  Jaffe,  former  associate  edi¬ 
tor  of  the  Jewish  Times  in  Philadel¬ 
phia,  has  joined  CAM-GLO  Newspa¬ 
pers  in  southern  New  Jersey  as  man¬ 
aging  editor. 

The  CAM-GLO  group  serves  com¬ 
munities  in  Camden  and  Gloucester 
counties. 

*  *  * 

David  C.  Henley,  publisher  of  the 
Daily  Lahontan  Valley  News  and  the 
Eagle-Standard  in  Fallon,  was 
elected  president  of  the  104-member 
Nevada  State  Press  Association. 

He  succeeds  David  Trussell, 
publisher  of  the  North  Lake  Tahoe 
Bonanza  of  Incline  Village. 

Other  new  officers  are  Ev  Lan¬ 
ders,  Reno  Gazette-Journal,  first 
vice  president;  and  Steve  Falcone, 
Gardnerville  Record-Courier,  second 
vice  president. 

*  *  * 

Palmer  “Jerry”  Sondreal,  man¬ 
aging  editor  of  the  Amery  Free  Press, 
has  been  elected  president  of  the  Wis¬ 
consin  Newspaper  Association  for 
1988-89. 


David  Hall 
*  *  * 

The  Record  in  Hackensack,  N.J., 
has  named  David  Hall  editor  and 
vice  president  with  responsibility  for 
news  operations  and  the  editorial 
page. 

Hall  was  editor  of  the  Denver  Post 
from  1984-87,  leaving  the  newspaper 
when  Times  Mirror  Co.  sold  it  to 
Media  News  Group  of  Dallas.  Since 
then.  Hall  has  worked  for  Times  Mir¬ 
ror  on  special  editorial  and  marketing 
projects. 

Hall  graduated  with  a  journalism 
degree  from  the  University  of  Ten¬ 
nessee  in  1965.  He  worked  at  the  Chi¬ 
cago  Daily  News  from  1966-78, 
except  for  a  two-year  stint  in  the 
Army  from  1967-69 

At  the  Daily  News,  Hall  was  a 
financial  reporter,  assistant  financial 
editor,  editorial  writer,  chief  editorial 
writer  and  assistant  managing  editor. 

When  the  Daily  News  folded  in 
March  1978,  Hall  worked  briefly  at 
the  Chicago  Sun-Times.  He  joined 
the  St.  Paul  Pioneer  Press  and  Dis¬ 
patch  that  same  year.  He  was  manag¬ 
ing  editor  of  the  morning  Pioneer 
Press  and  later  executive  editor  of 
both  newspapers.  He  left  St.  Paul  in 
1984  for  Denver. 

*  *  * 

San  Diego  Police  Chief  Bill 
Kolender  has  been  named  assistant 
general  manager  of  the  Union-Tri¬ 
bune  Publishing  Co.,  effective  Aug.  I . 

Publisher  Helen  K.  Copley  said 
Kolender,  53,  will  be  responsible  for 
community  relations  and  education 
programs.  He  will  not  be  involved  in 
news  or  the  editorial  department,  she 
added. 

Kolender  joined  the  police  depart¬ 
ment  in  1956  and  became  chief  in 
1975. 

Union-Tribune  Co.  publishes  the 
San  Diego  Union  and  the  Tribune. 
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Bob  Woodworth 


Richard  Bibb 


John  M.  Condon 


Bob  Woodworth,  executive  vice 
president  and  general  manager  of  the 
Fort  Worth  Star-Telefiram  since  June 
1986,  has  been  named  president  and 
general  manager  of  the  Kansas  City 
Star  Co.,  publisher  of  the  Kansas  City 
Star  and  Times. 

The  Star-Telegram  and  the  Kansas 
City  newspapers  are  owned  by  Capi¬ 
tal  Cities/ABC  Inc. 

Woodworth  joined  Capital  Cities  in 

1973  as  assistant  to  the  president  of 
the  corporation  after  receiving  his 
MBA  from  the  University  of  Virginia 
School  of  Business.  He  went  to  the 
Belleville  (Ill.)  News-Democrat  in 

1974  where  he  held  a  number  of  cir¬ 
culation  and  production  positions. 

Woodworth  joined  the  Star-Tele¬ 


gram  in  1977  as  marketing  director 
and  was  made  vice  president/opera¬ 
tions  in  January  1983  with  overall 
responsibility  for  circulation,  mar¬ 
keting  and  production.  He  also  had 
responsibility  for  launching  the  Star- 
Telegram's  new'  printing  and  distribu¬ 
tion  center  in  1986. 

John  M.  Condon  has  been  pro¬ 
moted  at  the  Star-Telegram  from  vice 
president  to  executive  vice  presi¬ 
dent/operations  and  will  oversee  the 
circulation  and  production  depart¬ 
ments. 

He  joined  the  Star-Telegram  in 
1980  as  chief  financial  officer  and  was 
promoted  to  vice  president  in  1983.  A 
1972  graduate  of  New  York  Univer¬ 
sity,  he  was  a  senior  financial  analyst 


in  Cap  Cities'  New  York  headquar¬ 
ters  before  moving  to  Fort  Worth. 

Richard  T.  Bibb  has  been  named 
vice  president/treasurer  of  the  Star- 
Telegram.  He  had  been  controller 
since  1976. 

Bibb  joined  the  Star-Telegram  in 
1948  and  worked  in  the  business 
office  until  1950,  when  he  moved  to 
the  radio  and  television  facilities 
owned  by  Carter  Publications,  serv¬ 
ing  there  until  1963. 

From  1963-1975  he  served  as 
budget  and  cost  control  manager  for 
Carter  Publications,  which  included 
the  Star-Telegram,  WBAP  Radio. 
Channel  5  television  and  related  sub¬ 
sidiaries. 


Petkr  Ridder  became  the  presi¬ 
dent  and  publisher  of  the  Lon^  Beach 
Press-Telegram.  Previously,  he  had 
been  president  and  chief  executive 
officer  of  Fort  Wayne  Newspapers 
since  1985. 

In  Long  Beach,  Ridder  succeeds 
his  uncle,  Dan  Ridder. 

The  Press-Telegram  is  part  of 
Knight-Ridder  Inc.  Fort  Wayne 
Newspapers  is  the  joint  operating 
agency  for  Knight-Ridder's  Fort 
Wayne  News-Sentinel  and  the  Fort 
Wayne  Journal-Gazette . 

Ridder  joined  West  Orange  Pub¬ 
lishing  Corp.  in  August  1971  and  the 
following  year  moved  to  the  Press- 
Telegram  where  he  worked  in  the  pro¬ 
duction  department  for  two  years. 
From  1974-78  he  was  business  man¬ 
ager  for  the  newspaper. 

Rick  Sadowski,  formerly  Fort 
Wayne’s  vice  president  for  sales  and 
marketing,  succeeded  Ridder  as 
president  and  general  manager  of  the 
Indiana  newspapers. 

Sadowski  joined  the  Indiana  news¬ 
papers  in  1987,  having  previously 


been  Press-Telegram  circulation 
director  and  vice  president  for  con¬ 
sumer  marketing. 

4:  ^ 

James  G.  Minter,  veteran  Georgia 
journalist  and  former  editor  of  the 
Atlanta  Constitution  and  Journal,  has 
been  elected  to  a  three-year  term  on 
the  board  of  trustees  of  the  Georgia 
Press  Educational  Foundation  Inc., 
an  affiliate  of  the  Georgia  Press  Asso¬ 
ciation. 


*  *  * 

Cole  Porter  has  been  named 
director  of  photography  at  the  Seattle 
Times.  He  joined  the  Times  in  1977  as 
a  staff  photographer  and  has  spent  the 
past  two  years  as  picture  editor. 

9|c  s(e  4c 

Ken  Fortenberry,  former 
publisher  of  the  weekly  McCormick 
(S.C.)  Messenger,  was  recently  edi¬ 
tor-in-residence  at  the  University  of 
Alabama  School  of  Communications. 
He  spent  two  days  on  campus  lectur¬ 
ing  journalism  classes. 


*  *  * 

Tom  Kelley  has  been  named 
advertising  director  of  the  La  Crosse 
(Wis.)  Tribune.. 

He  held  a  similar  post  at  the  Musca¬ 
tine  (Iowa)  Journal,  which  he  joined 
in  1984. 

Both  newspapers  are  part  of  the 
Lee  Enterprises  group. 
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NEWSPEOPLE  IN  THE  NEWS 


John  J.  Palumbo  has  been  named 
promotion  manager  at  the  Providence 
Journal-Bulletin.  He  most  recently 
served  as  sales  promotion  manager  at 
CVS  (Consumer  Value  Stores),  a 
chain  of  drug  and  health  and  beauty 
aid  stores. 


The  Los  Angeles-based  Founda¬ 
tion  for  American  Communications, 
which  provides  midcareer  educa¬ 
tional  programs  for  working  journal¬ 
ists,  has  named  two  additions  to  its 
board.  They  are: 

Seymour  Topping,  director  of  edi¬ 
torial  development  for  the  New  York 
Times  Company  Regional  Newspa¬ 
pers  Group  and  Janet  Chusmir, 
executive  editor  of  the  Miami  Herald. 


Times  Mirror  Co.  announced  that 
Donald  F.  Wright  will  take  on 
supervision  of  the  company's  smaller 
Eastern  newspapers:  the  Allentown 
Morninf>  Call,  Hartford  Courant, 
Greenwich  Time  and  The  Advocate  in 
Stamford. 

The  publishers  of  those  newspa¬ 
pers  will  report  directly  to  Wright, 
whose  appointment  is  effective  imme¬ 
diately.  Wright  will  continue  to  be 
responsible  for  Times  Mirror  Broad¬ 
casting  and  Times  Mirror  Cable  Tele¬ 
vision. 

Wright  will  report  directly  to  presi¬ 
dent  David  Laventhol.  Wright  was 
president  of  New.sday  from  1978  to 
1982  during  Laventhol's  tenure  there 
as  publisher. 

Prior  to  his  appointment  this  year 
as  senior  vice  president,  Wright  was 
president  of  the  Lo.s  Anf>eles  Times. 

Wright's  appointment  is  a  result  of 
the  departure  of  senior  vice  president 
Peter  S.  Goldmark,  who  left  June  3  to 
become  president  of  the  Rockefeller 
Foundation. 

Goldmark  had  overseen  all  of  the 


company's  Eastern  newspapers,  and 
Robert  Johnson,  publisher  of  News- 
day,  and  Reg  Murphy,  publisher  of 
the  Baltimore  Sun  papers,  had 
reported  to  him. 

Under  the  new  setup,  Johnson  and 
Murphy  will  report  directly  to  Laven¬ 
thol. 

Times  Mirror  also  named  Edward 
E.  Johnson,  vice  president  of  plan¬ 
ning  and  development,  group  vice 
president  with  responsbility  for  its 
consumer  publishing  group. 

t  ^  * 

Jack  Breed,  acting  advertising 
director  of  the  Boston  Herald,  has 
assumed  the  title  of  advertising  direc¬ 
tor. 

Earlier,  he  was  display  advertising 
director.  He  began  his  career  with  the 
Herald  30  years  ago  as  an  office  boy. 
*  *  * 

Scott  Clark  has  been  appointed 
business  editor  of  the  Houston 
Chronicle.  Jane  P.  Marshall  was 
named  the  Chronicle's  features  edi¬ 
tor. 

Clark  has  been  on  the  Chronicle's 
business  staff  since  1982  and  was 
named  assistant  business  editor  in 
1987. 

Marshall  had  been  features  editor 
for  the  Denver  Post  since  1984. 


Tony  Goodman  has  been  named 
circulation  director  of  the  Times  Her¬ 
ald  in  Port  Huron,  Mich. 

Goodman  replaces  Terry  Thomp¬ 
son,  who  transferred  to  the  Siou.x 
Falls  (S.D.)  Arf>us  Leader  as  circula¬ 
tion  manager. 

*  *  * 

John  Keough,  most  recently  a 
reporter  at  the  Patriot  Ledfier  in 
Quincy,  Mass.,  has  been  named  edi¬ 
tor  of  Industrial  Distribution,  a  Cah¬ 
ners  Publishing  magazine. 


The  New  York  Times  announced 
several  new  hires  in  its  editorial 
department. 

Lon  Teter,  formerly  an  editor  with 
the  Philadelphia  Inquirer,  has  joined 
the  Times  as  a  copy  editor  on  the 
national  desk. 

George  Kaough,  who  worked  as 
an  editor  on  the  general  desk  for  the 
AP  in  New  York,  is  another  new  copy 
editor  on  the  Times'  national  desk. 

Mitchell  Blumenthal  also  joined 
the  national  desk  as  copy  editor.  He 
was  assistant  editor  at  Newsday. 

Carl  Nelson  joined  the  sports 
department  as  a  copy  editor  from  the 
New  York  Post. 

Also  joining  the  sports  department 
as  a  copy  editor  is  Carla  Bara- 
NAUCKAS,  formerly  a  copy  editor  for 
the  St.  Louis  Post-Dispatch. 

Jane  Karr,  formerly  a  free-lance 
writer,  joined  the  newspaper  as  a 
manuscript  editor  in  the  travel  sec¬ 
tion. 

Deborah  G.  Hodgson,  formerly  a 
photo  editor  for  the  Associated  Press' 
New  York  bureau,  has  joined  the 
Times'  picture  desk  staff. 

Ellen  C.  Lesser,  who  had  worked 
previously  at  the  Dallas  Times  Herald 
and  the  Chicago  Sun-Times,  joined 
the  Times  as  a  copy  editor  on  the 
news  makeup  desk. 

Diane  Nottle  is  a  new  copy  editor 
on  the  Living/Home  desk.  She  was 
previously  with  the  Boston  Globe, 
Rochester  (N.Y.)  Democrat  & 
Chronicle  and  the  Roanoke  (Va.) 
Times. 

Anne  Hurley  has  joined  the  Times 
as  an  editor  in  the  Style  department. 
She  was  formerly  assistant  city  editor 
for  government  and  politics  of  the 
Seattle  Times. 

Alison  Gwinn  is  a  new  copy  editor 
on  the  Metropolitan  desk.  She  comes 
from  the  features  desk  at  the  New 
York  Daily  News. 
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Bill  Cunni.ngham  has  joined  the 
Antelope  Valley  Press,  Palmdale, 
Calif.,  as  classified  advertising  man¬ 
ager.  He  comes  to  the  newspaper 
from  the  Fresno  Bee. 


Joe  Cutts  and  Paris  Goodnight 
have  joined  the  Burlington  (Vt.)  Free 
Press  as  editors  on  the  news  desk. 

Cutts  was  most  recently  sports  edi¬ 
tor  at  the  Portsmouth  (N.H.)  Herald. 
Goodnight,  a  recent  journalism  grad¬ 
uate  from  the  University  of  North 
Carolina,  was  with  the  Wall  Street 
Journal  in  Brussels  last  summer. 
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John  P.  Kershaw,  72,  retired 
Hartford  Courunt  sportswriter,  died 
June  6.  He  had  served  as  secretary  of 
the  Connecticut  Sports  Writers’ 
Alliance  for  the  past  three  years. 

*  *  * 

Walter  E.  Hussm an  sr.  ,  whose  50- 
year  career  in  newspapers  included 
being  chairman  of  WEHCO  Media, 
parent  company  of  the  Arkansas 
Democrat  and  five  other  Arkansas 
dailies,  died  July  2  after  a  lengthy 
illness. 

Hussman’s  son,  Walter  Jr.,  is  the 
current  publisher  of  the  Democrat. 

Hussman  dropped  out  of  high 
school  as  a  teen-ager  but  returned  at 
21  to  complete  his  secondary  educa¬ 
tion.  He  studied  journalism  at  the 
University  of  Missouri,  Columbia, 
and  in  1931  he  married  Betty  Palmer, 
daughter  of  publisher  Clyde  E.  Palm¬ 
er. 

Hussman  went  to  work  in  the 
Palmer  Newspapers  group,  working 
at  its  newpapers  in  Hot  Springs  and  El 
Dorado  Ark.,  and  at  the  Texarkana 
Gazette. 

He  served  in  the  Army  from  1942- 
45  and  during  his  military  career  was 
co-publisher  of  Yank  in  Paris. 

After  the  war,  Hussman  purchased 
the  Camden  News  and  became  its 
publisher.  In  the  1950s  he  led  the  com¬ 
pany's  expansion  into  radio  and  tele¬ 
vision. 

When  Clyde  Palmer  died  in  1957, 
Hussman  became  editor,  publisher 
and  chief  executive  officer  of  the 
entire  media  group. 

Hussman  launched  a  moderniza¬ 
tion  program  in  the  196()s  that  resulted 
in  the  Palmer  Newspapers 
being  among  the  earlier  dailies  to  con¬ 
vert  to  cold  type  composition  and 
offset  printing.  The  group  also 
became  the  first  to  be  electronically 
interconnected  by  microwave  trans¬ 


mission  utilizing  facsimile  technol¬ 
ogy. 

Hussman  also  expanded  the  com¬ 
pany  into  cable  television  in  the 
1960s  and  the  WEHCO  presently  has 
17  systems  with  9(),(KK)  subscribers. 

The  Palmer  Newspapers  and  other 
media  holdings  were  consolidated  in 
1973  to  form  WEHCO  Media  Inc. 
WEHCO  is  an  abbreviation  for  Wal¬ 
ter  E.  Hussman  Co. 

4c  4: 

Harvey  W.  Schvvander,  who  was 
executive  editor  of  the  Milwaukee 
Sentinel  for  13  years  before  retiring  in 
1975,  died  of  cancer  June  16. 

Schwander  spent  32  years  at  the 
Milwaukee  Journal  before  taking  the 
Sentinel  post  when  that  newspaper 
was  purchased  by  the  Journal  Com¬ 
pany,  now  Journal  Communications. 

He  had  been  assistant  city  editor, 
city  editor  and  assistant  managing 
editor  at  the  Journal. 

^ 

Ruth  Thomson  Staten,  vice  presi¬ 
dent  and  secretary  of  the  Delaware 
Gazette  died  June  17  at  her  home  in 
Delaware.  She  was  83. 

*  *  * 

Eric  Waha,  63,  an  Associated 
Press  newsman  for  31  years  and  for¬ 
mer  Vienna  chief  of  bureau,  died  June 
19  when  his  car  went  off  a  country 
highway  and  crashed  into  a  tree.  He 
was  alone  in  the  vehicle. 

A  native  of  Vienna,  Waha  joined 
AP  in  1953  and  became  Vienna 
bureau  chief  in  1965.  He  left  Vienna  in 
1970  to  become  a  representative  of 
AP-Dow  Jones  in  Hong  Kong.  He 
later  returned  to  Europe  where  he 
served  as  AP  correspondent  in  East 
Berlin  for  two-and-a-half  years  before 
his  retirement  in  1984. 

9|(  ^  * 

James  Hopkins  Billings,  whose 
career  spanned  five  decades  at 


John  A.  Park,  Jr.  &  Son 


Expertise  and  reliability 
for  owners  selling 
daily  newspapers* 

*15,000  circulation 
and  above. 


(919)-782-3131 
Box  17127 
Raleigh,  N.C.  27619 


Personal,  Confidential  Handling 
40  Years  Service 


Springfield,  Mo.,  newspapers,  died 
June  14.  He  was  78. 

Billings  worked  for  the  Sprin^Jield 
Press  and  United  Press  in  Memphis, 
Tenn.,  before  becoming  a  page  editor 
with  the  Springfield  Leader  &  Press. 

He  also  worked  in  public  relations 
and  for  a  local  weekly  newsmagazine. 
The  Bias.  Billings  was  news  editor  of 
the  Cpffeyville  (Kan.)  Daily  Journal 
for  two  years  before  returning  to  the 
Leader  &  Press  in  1957. 

*  ♦  4: 

Fred  Palmer,  38,  managing  editor 
of  the  Pensacola  (Fla.)  News  Journal 
since  1986,  died  June  15. 

Palmer  was  a  reporter  for  the  John¬ 
son  City  (Tenn.)  Press-Chronicle 
from  1969  to  1971.  He  left  to  work  at 
the  Roanoke  Times  in  Virginia  for  two 
years,  then  returned  to  the  Press- 
Chronicle. 

Palmer  was  Press-Chronicle  wire 
editor  for  a  year,  then  was  promoted 
to  managing  editor,  a  position  he  held 
for  10  years.  In  1983  he  joined  the 
Rockford  (111.)  Register  Star,  first  as 
city  editor,  then  as  assistant  managing 
editor-news.  He  left  the  Register  Star 
for  the  position  at  the  News  Journal. 
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Color  —  it’s  exciting, 
vibrant,  expiosive  —  it  gets 
attention  and  seiis  newspapers! 


Now,  more  than  ever  before, 
newspapers  are  offering  coior 
to  advertisers  and  using  coior  in 
their  editoriai  pages  . . .  and 
more  than  ever  before,  ne 
papers  need  to  know  aii  there 
is  to  know  about  coior  — film, 
presses,  inks,  paper,  different  appii 
cations,  etc. 


On  September  24th,  1988  E&P  wiil 
pubiish  it’s  speciai  Color  Issue 
complete  with  pullout  section.  Editor¬ 
ial  will  focus  on  all  aspects  of  the  use 
of  including 

effectiveness  on  color  in  advertising, 
new  techniques  for  color  printing,  case 
histories  and  more! 


Stir  excitement  and  get  attention 
—  place  your  ad  message  in  E8(P’s 
September  24th  Color  Issue! 


E&P^  SPECIA 
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September  24, 1988  issue 
Advertising  deadiines:  Space  —  Sept.  14;  Copy  —  Sept  16 


NEWS/TECH 


Conserving  newsprint 

The  idea  is  not  new,  but  now  there  are  high-tech  tools  that  make  it  simple 


By  Mark  Fitzgerald 

Time  and  technology  are  changing 
the  unchanging  pressroom  need  to 
conserve  newsprint. 

That  was  the  conclusion  of  a  panel 
of  production  executives  looking  at 
the  topic  of  newsprint  waste  during 
the  recent  American  Newspaper 
Publishers  Association  Technical 
Exposition  and  Conference. 

Conserving  newsprint,  they  readily 
agreed,  is  nothing  new. 

“The  single  thing  that  impressed 
me  the  most  in  gathering  data  for  this 
discussion  was  that  nothing  new  has 
occurred  in  this  area  of  newsprint 
conservation  during  the  last  several 
years."  said  William  J.  Hee  Jr..  Gan¬ 
nett  Supply  Co.  purchasing  manager. 

But  what  has  changed.  Hee  said,  is 
the  impetus  to  save  newsprint. 

"We  were  all  living  so  comfortably 
in  the  197()s  —  and  forgot  how  waste¬ 
ful  we  can  be,"  he  said. 

Now.  although  newsprint  demand 
is  exceeding  supply,  and  while  the 
newspaper  industry  waits  for  addi¬ 
tional  papermill  capacity  to  get  on¬ 
line.  the  price  of  waste  will  continue 
higher  than  ever. 

“If  an  average  4(),0(H)-ton  user  of 
paper  could  save  a  pound  a  roll,  this 
could  translate  into  a  S40.(K)()  savings 
in  three  years."  Hee  said. 

That  pound,  he  added,  represents 
just  one-half  of  19?  of  the  roll. 

Consider,  too.  that  newsprint 
accounts  for  more  than  259?  of  the 
pressroom  expense  budget  at  the 
Lcxin^iton  (Ky.)  Herald-Leader. 
according  to  pressroom  manager 
David  Stone. 

But  technology.  Hee  and  others 
said,  now  allows  newspapers  to  better 
practice  the  traditional  techniques  of 
newsprint  conservation. 

“The  tried  and  true  methods  of, 
first,  changing  page  size  dimensions, 
second,  more  accurately  accounting 
for  copies  and,  third,  concentrating 
on  waste  reduction  are  still  the  proven 
methods  of  conserving  newsprint," 
Hee  said. 

Pressroom  managers  now  have 
newsprint  conservation  programs 
that  are  available  for  mainframe, 
mini-  or  micro-computers. 


The  News  and  Observer  Co.  — 
which  prints  the  Raleigh  (N.C.)  A^eu  i- 
and  Observer  and  the  Raleigh 
Times  —  uses  a  mainframe  to  keep 
track  of  its  newsprint  consumption. 
Last  year  the  papers  used  a  combined 
36.000  tons  of  newsprint. 

Since  1986,  the  paper  has  used  an 
enhanced  version  of  the  Collier  Jack- 
son  newsprint  management  software 
system,  production  director  Danny 
Collins  said. 

Newsprint  shipments  are  automati¬ 
cally  added  to  the  system  through 
EMBARC  using  the  General  Electric 
Edi*Express  electronic  mailbox  sys¬ 
tem. 

On  the  other  end.  consumed  rolls 
are  manually  keyed  in  on  a  daily 
basis,  Collins  said. 

Consumed  newsprint  is  tracked  by 
unit,  press,  arm  and  reel  person,  he 
said.  In  addition,  break  information 
on  a  roll  is  also  recorded. 


Late  in  1986.  the  paper  added  soft¬ 
ware  from  Cognos  Inc.,  including  its 
Quiz  reporter  writer  and  the  QTP 
transaction  processor  with  a  graphics 
program. 

This  sophisticated  system  outputs  a 
sophisticated  array  of  reports. 

Among  them: 

•  Newprint  available:  showing  all 
newspaper  available  for  consump¬ 
tion. 

•  Newprint  used. 

•  Newsprint  waste  report:  show¬ 
ing  waste  breakdowns  for  every  run 
and  for  any  time  period. 

•  Newsprint  runnability  by  reel 
tender:  giving  each  press  operator's 
breakage  performance. 

•  Newsprint  runnability  by  mill  or 
press  unit. 

In  addition,  the  newspaper  gen¬ 
erates  reports  into  the  dock  area  and 
mailroom. 

It  tracks,  for  example,  how  early  or 
late  the  paper  was  for  its  dock-loading 


deadline. 

Other  reports  track  the  perfor¬ 
mance  of  its  Harris  inserter;  perfor¬ 
mance  by  straight  or  collect  runs;  and 
performance  of  Sunday  pre-package 
runs. 

“One  major  advantage  of  having 
the  newsprint  and  production  infor¬ 
mation  system  on  a  mainframe  com¬ 
puter  is  that  it  allows  multi-users  to 
access  the  information  simulta¬ 
neously  both  on-line  and  off-line  and 
in  report  mode  or  graphics  mode," 
Collins  said. 

The  system  “paid  for  itself  in  less 
than  a  year,”  he  added. 

The  biggest  problem  —  once  the 
program  was  debugged  —  was  that 
some  of  the  mills  servicing  the  News 
and  Observer  used  four-digit  roll 
numbers,  which  quickly  duplicated. 
The  mills  now  all  use  the  EMBARC 
standards,  Collins  said. 

At  the  Pittsburgh  Press  Co.  — 


which  prints  both  the  Pittsburgh  (Pa.) 
Press  and  Pittsburgh  Post-Gazette 
under  a  joint  operating  agreement  — a 
minicomputer-based  program  has 
replaced  the  old  Milgo  system  with  its 
relatively  tiny  memory  capacity  and 
its  hard-wired  logic. 

The  new  system,  which  runs  on 
DEC  11/44  with  RL02  drives,  was 
designed  by  assistant  production 
director  Al  Serafini. 

Print  orders  are  input  manually  into 
the  menu-driven  program. 

The  software  monitors  individual 
press  speeds  and  the  time  required  at 
those  speeds  to  shut  down  produc¬ 
tion.  Further,  it  monitors  the  number 
of  papers  run  on  other  presses  during 
the  required  shutdown. 

“This  information  is  used  to  antici¬ 
pate  when  to  shut  down  each  press 
based  on  the  time  required  per  indi¬ 
vidual  press  and  the  copies  each  press 
will  produce  during  shutdown.  In 
other  words,  the  program  minimizes 


“If  an  average  40,000-ton  user  of  paper  could  save  a 
pound  a  roll,  this  could  translate  into  a  $40,000 
savings  in  three  years,”  Hee  said. 


36 


EDITOR  &  PUBLISHER  for  July  16,  1988 


I 


1 


wasted  copies  or  leftover  copies,” 
said  director  of  production  Joseph 
Horner. 

Perhaps  the  system’s  greatest 
asset,  however,  is  that  it  can  generate 
reports  showing  the  actual  dollars 
that  waste  is  costing  the  Pittsburgh 
Press  Co. 

"That  always  gets  [pressroom] 
attention,”  Horner  said  of  the  graph¬ 
ics. 

In  Lexington,  the  Herald-Leader 
uses  an  IBM  PC/AT  personal  com¬ 
puter  to  track  its  newsprint  consump¬ 
tion  with  the  Abitrol  newsprint  inven¬ 
tory  system  developed  by  Abitibi- 


Price. 

Previously,  Lexington  used  an  in- 
house  developed  system  that  ran  on 
its  Hewlett-Packard  system  —  and 
required  four  man-hours  to  enter 
information  on  100  rolls.  The  Abitrol 
requires  just  one  man-hour  for  100 
rolls. 

"Based  on  our  current  consump¬ 
tion  of  16,000  tons  annually,  Abitrol 
requires  40  fewer  man-hours  per 
month  than  our  old  system,”  press¬ 
room  manager  David  Stone  said. 

The  system  can  run  50  programs 
and  generate  20  kinds  of  reports. 
Stone  said. 

Among  them  is  a  waste  manage¬ 


ment  program  that  calculates  the 
amount  of  paper,  cost  and  waste  fac¬ 
tor  for  each  Job. 

“This  information  is  not  only  help¬ 
ful  when  bidding  on  commercial  jobs. 
At  the  same  time,  it  can  provide  all  the 
necessary  production  statistics  for 
your  daily  press  runs,”  Stone  said. 

Lexington  also  uses  Abitrol  "as  a 
data  base  to  correlate  our  blankets, 
rollers  and  fountain  solution  con¬ 
sumption  to  the  newsprint  tonnage 
run  through  each  unit,”  Stone  said. 

"This  information  has  proved 
really  valuable  for  product  testing 
procedures,”  he  said. 


Study  links  miscarriages  to  VDT  use 

Cites  need  for  further  studies  in  this  area 


By  M.L.  Stein 

Pregnant  women  who  use  video 
display  terminals  over  20  hours  a 
week  run  a  relatively  high  risk  of  mis¬ 
carriage,  according  to  a  California 
study. 

The  findings,  which  conflict  with 
conclusions  from  previous  studies, 
emerged  from  research  by  a  team 
from  the  Northern  California  Kaiser 
Permanent  Medical  Care  Program  in 
Oakland.  They  were  published  in  the 
June  issue  of  the  American  Journal  of 
Industrial  Medicine. 

The  investigators  noted,  however, 
that  the  kinds  of  jobs  in  which  VDTs 
are  heavily  used  might  contribute  to 
reproductive  risk. 

They  point  out  that  ergonomic  fac- 

DataTimes  installs 
electronic  libraries 
at  four  papers 

DataTimes  Corp.  reported  installa¬ 
tion  of  electronic  libraries  at  the  Col¬ 
orado  Springs  Gazette  Telegraph, 
Springfield  (Mass.)  Union-News  and 
Sunday  Repahlican,  Omaha  (Neb.) 
World-Herald  and  the  Louisville 
(Ky.)  Courier-Journal. 

The  libraries  are  electronically 
linked  to  the  papers'  editorial  front 
ends,  which,  with  the  exception  of  the 
Atex  system  in  Louisville,  are  inter¬ 
faces  to  CSI  equipment.  An  optical 
disc  system  installed  at  Omaha  has 
copy  from  1983  through  1986  on  a  sin¬ 
gle  disc. 


tors,  such  as  seating  discomfort, 
eyestrain  and  little  opportunity  for 
movement  may  be  contributing  fac¬ 
tors  in  miscarriage  for  heavy  VDT 
users. 

Still,  the  authors  said,  their  study 
disclosed  that  heavy  users  of  VDTs 
were  1 .8  times  more  likely  to  miscarry 
than  low  or  nonusers.  Twenty  hours  a 
week  was  considered  heavy  use  by 
the  researchers. 

"That  VDTs  themselves  are  haz¬ 
ardous  to  the  pregnant  operator 
remains  a  possibility,”  the  team 
reported. 

The  researchers  acknowledged  that 
several  previous  studies  found  that 
VDTs  could  be  used  safely  by  preg¬ 
nant  workers.  They  said  there  is  a 
need  for  further  “large  cohort  stud¬ 
ies”  of  working  women  to  provide 
objective  measures  of  VDT  expo¬ 
sures,  ergonomic  factors  and  stress. 

The  case-control  study  by  Marilyn 
K.  Goldhaber,  Michael  R.  Polen  and 
Robert  A.  Hiatt  involved  1.583  preg¬ 
nant  women  who  attended  three 
Kaiser  obstetrics  and  gynecology 

Brown  Publishing 
buys  LAN  software 

LAN  Systems  Inc.  will  provide 
software  to  automate  accounting  and 
management  of  display  advertising 
and  circulation  at  seven  of  the  1 9  daily 
and  weekly  newspapers  owned  by 
Cincinnati-based  Brown  Publishing 
Co.  Programs  will  run  on  Altos  Corp. 
minicomputers. 


clinics  in  1981  and  1982.  Mail  and 
telephone  surveys  of  the  women  were 
made  in  1984  with  responses  of  82.79? 
for  miscarriages  and  87.89?  for  birth 
defects. 


Said  the  investigators:  "We  found  a 
significantly  elevated  risk  of  miscar¬ 
riage  for  working  women  who 
reported  using  VDTs  for  more  than  20 
hours  per  week  during  the  first  trimes¬ 
ter  of  pregnancy  compared  to  other 
working  women  who  reported  not 
using  VDTs.  The  risk  could  not  be 
explained  by  age,  education,  occupa¬ 
tion,  smoking,  alcohol  consumption 
or  other  maternal  characteristics." 

Kaiser  is  one  of  the  oldest  health 
maintenance  organizations  in  the 
country,  providing  prepaid  medical 
coverage  to  about  two  million  mem¬ 
bers  in  Northern  California  alone. 


FOR  ALL YOUR 
MAILROOM 
DISTRIBUTION 
NEEDS 

WE 

STACK 

UP 

BEST 


quipp 

quiPP 

quiPP 


QUIPP  SYSTEMS,  INC. 

4800  N.W.  157th  STREET 
HIALEAH.  FLORIDA  33014-6434 

(305)  623-8700 


EDITOR  &  PUBLISHER  for  July  16,  1988 


37 


Two-way  radio 
use  to  be  easier 
at  conventions 

Using  two-way  radios  should  be 
easier  for  the  print  news  media  at  this 
year’s  political  conventions  in 
Atlanta  and  New  Orleans,  as  more 
frequencies  have  been  made  available 
and  those  frequencies  will  be  coordi¬ 
nated  to  a  greater  extent  than  in  the 
past. 

In  Atlanta,  the  Federal  Communi¬ 
cations  Commission  has  approved  the 
use  of  30  additional  frequencies  nor¬ 
mally  used  by  operations  other  than 
the  media  for  the  print  newspeople, 
explained  Bob  Sherman,  a  free-lance 
magazine  photojournalist  who  is 
chairman  of  the  print  news  subcom¬ 
mittee. 

Sherman,  who  is  charged  with 
coordinating  frequencies  for  the  print 
media,  said  that  in  the  past,  only  five 
or  six  frequencies  are  normally 
reserved  for  print  media. 

The  Atlanta  Journal  and  Constitu¬ 
tion  agreed  to  give  up  one  of  their 
frequencies  during  the  convention, 
but  as  Sherman  noted,  the  papers  still 
need  their  radios  for  covering  the  rest 
of  what  goes  in  in  their  coverage  area. 

Poster 

(Continued  from  page  22) 

pie  around  bulletin  boards  throughout 
the  state  of  California  laughing  at  it  — 
and  at  us.” 

Ramsey  denied  the  poster  was  try¬ 
ing  to  promote  frontier  Justice. 

“It  was  aimed  at  prosecutors,”  he 
explained.  Given  a  prosecutor’s 
sense  of  humor,  we  knew  it  would 
attract  prosecutors.” 


In  New  Orleans,  the  Times  Pica¬ 
yune  has  gone  to  a  trunked  radio  sys¬ 
tem,  which  does  not  require  the  use  of 
frequencies,  so  the  problem  will  not 
be  the  same  there. 

Print  newspeople  cannot  just  come 
into  the  convention  areas  and  turn  on 
their  radios,  Sherman  added,  noting 
that  the  FCC  is  requiring  the  media  to 
obtain  special  temporary  licences  for 
the  conventions. 

“The  bottom  line  is,  if  you  can’t  use 
your  radios,  what  good  are  they?” 
Sherman  commented.  Coordination 
“is  becoming  more  and  more  impor¬ 
tant  because  usage  is  becoming  more 
cluttered  and  there  are  only  so  many 
frequencies.” 

Forbes  reporter 
rousted  by  police 
in  the  Bahamas 

An  investigative  reporter  for 
Forbes  magazine  on  assignment  in  the 
Bahamas  was  awakened  and  his  hotel 
room  searched  in  the  middle  of  the 
night  June  18  by  police  agents  who 
said  they  were  looking  for  unlicensed 
guns  and  drugs. 

The  agents  for  the  Criminal  Investi¬ 
gations  Dept.,  the  Bahamas  version 
of  the  FBI,  told  Forbes  reporter 
Richard  Behar  they  had  a  search  war¬ 
rant,  but  never  produced  a  copy  of  the 
document  when  Behar  asked  to  see  it. 

Behar  said  that  the  agents  told  him 
the  warrant  was  issued  on  “orders 
from  the  highest  office  in  the  land.” 

Behar  also  said  that  the  agents 
seemed  more  intent  on  looking  over 
his  notebooks  than  in  searching  for 
any  contraband. 

Behar  was  investigating  the  efforts 
of  Twistee  Treat,  a  small  Florida  com¬ 
pany  that  sells  ice  cream  cones,  to 
develop  a  hotel-casino  complex  in  the 

No  tremendous  changes  should  be 
expected  overnight,  he  continued,  as 
change  will  be  gradual. 

The  Post’s  front-page  headlines, 
however,  may  change  in  tempera¬ 
ment,  but  not  in  content,  as  tabloid 
journalists  rely  on  those  heads  to 
attract  readers. 

“We  share  the  news  and  report  on 
it  in  a  different  way,”  he  commented. 
By  making  an  impact  on  readers, 
advertising  should  follow,  he  said. 

Assoc,  prof,  heads 
Slovak  study  group 

Owen  V.  Johnson,  associate  pro¬ 
fessor  of  journalism  at  Indiana  Uni¬ 
versity,  has  been  elected  to  a  three- 
year  term  as  president  of  the  Slovak 
Studies  Association. 


Bahamas  at  an  estimated  cost  of  $50 
million  to  $80  million. 

Behar’s  July  1 1  story  said  the  pro¬ 
posed  Twistee  Treat  venture  involved 
Julian  Maynard,  son  of  Deputy  Prime 
Minister  Clement  Maynard  whose 
duties  include  issuing  casino  licenses. 

The  U.S.  Embassy  has  demanded 
an  explanation  from  the  Bahamian 
government  on  behalf  of  Forbes.  The 
incident  also  sparked  front  page 
headlines  in  the  Bahamian  press. 

Editor,  photog  go 
to  Soviet  Armenia 

Dole  Publishing  of  Somerville, 
Mass.,  said  managing  editor  David 
Wiegand  and  staff  photographer  Car¬ 
olyn  Hine  recently  were  the  first 
Western  journalists  allowed  into 
Soviet  Armenia  since  February. 

I  he  two  were  members  of  an  offi¬ 
cial  delegation  of  Cambridge  officials 
and  private  citizens  who  journeyed  to 
the  Armenian  capital  of  Yerevan  to 
cement  a  two-year  cultural,  educa¬ 
tional,  environmental  and  business 
exchange  program  under  the  aegis  of 
a  sister  city  pact  between  Cambridge 
and  Yerevan  approved  last  fall. 

While  their  stated  purpose  to  the 
Soviet  government  was  to  cover  the 
delegation’s  visit  and  to  report  back 
on  life  in  Armenia,  Wiegand  and  Hine 
were  able  to  cover  demonstrations  in 
Yerevan’s  Opera  Square.  The  stories 
and  photographs  appeared  in  the  June 
30  editions  of  the  Cambridge  Chroni¬ 
cle  and  the  Watertown  Press. 


Letters 

(Continued  from  page  9) 

Of  course,  ADVO  has  enough 
money  to  pursue  the  case,  if  we  chose 
to.  I  think  that  I  told  you  that  we  were 
not  IBM,  with  lots  of  loose  money 
sitting  around.  However,  your  ver¬ 
sion  of  it  makes  it  appear  as  if  ADVO 
cannot  even  afford  legal  fees  for  an 
action  such  as  this. 

This  ties  into  the  second  point.  The 
legal  fees  have  only  been  large  rela¬ 
tive  to  the  potential  recovery  — 
which  is  small  because  of  the  small 
amount  of  actual  de  mages.  So,  if  they 
were  “tremendous,”  it  is  only  in  a 
purely  relative  sense.  In  actuality,  in 
absolute  terms  by  contemporary  liti¬ 
gation  standards,  they  have  been 
modest. 

David  M.  Stigler 

(Stigler  is  vice  president  and  general 
counsel  of  ADVO.) 


Price 

(Continued  from  page  23) 

well  thought  out  and  the  Post  plans  to 
publish  a  newspaper  about  New  York 
that  is  not  like  the  New  York  Times, 
the  Daily  News  or  New  York  News- 
day. 

Although  the  Post  is  not  positioning 
itself  primarily  for  commuters,  about 
half  of  its  newsstand  sales  occur  in 
terminals  either  in  or  around  the  city, 
he  continued,  noting  that  the  parer 
has  very  little  in  the  way  of  home 
delivery. 

“We’re  pretty  clear  about  who  we 
are  and  who  we  are  not,”  Price  com¬ 
mented,  adding  that  management 
intends  to  keep  the  paper  hip  and 
interesting  and  unique. 
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A  talk  with  a  Pulitzer-winning  humorist 

Miami  Herald/KNT  News  Wire  columnist  Dave  Barry  discusses  his 
work  and  how  he  learned  he  had  won  journalism’s  highest  prize 


By  Tricia  Drevets 

According  to  Dave  Barry,  who  won 
the  Pulitzer  Prize  for  commentary  this 
spring,  one  drawback  of  being  a 
humor  writer  is  that  everyone  expects 
him  to  be  funny  all  the  time. 

“Sometimes  people  will  laugh  at 
whatever  1  say  —  whether  it's  meant 
to  be  funny  or  not  — just  because  they 
expect  me  to  be  funny,"  said  the 
Miami  Herald  writer,  whose  weekly 
column  is  distributed  to  about  100 
papers  by  the  KNT  News  Wire.  “It 
can  become  a  drag. 

“1  used  to  try  to  live  up  to  people's 
expectations,  but  now  I  realize  I'm  no 
standup  comic.  In  a  conversation,  I 
often  won't  keep  up  in  the  humor 
department.  But  in  writing,  1  have 
more  time  to  work  on  it,  to  make  what 
1  say  funny." 

Barry's  column  is  funny  because  he 
pokes  fun  at  everyday  life  and  every¬ 
day  people.  He  pointed  out  that  while 
he  hopes  his  style  has  improved  over 
the  years,  the  theme  of  his  column 
hasn't  changed  since  he  began  writing 
it  for  the  West  Chester  (Pa.)  Daily 
Local  News  —  where  Barry  started 
his  journalism  career. 

“Basically  I've  always  adopted  the 
tone  of  a  total  expert  who's  usually 
wrong."  said  Barry.  “1  write  about 
what  I'm  experiencing  and  any  biases 
1  have,  anything  that  needs  attack¬ 
ing."  Recent  columns,  for  example, 
focused  on  America's  antismoking 
movement  and  Barry's  experiences 
on  a  shark  hunt  and  buying  a  new  car. 

“I've  never  had  a  hard  time  getting 
ideas  for  the  column."  Barry  noted. 
“1  usually  keep  a  list.  It's  real  easy  to 
come  up  with  ideas.  Say.  here's  an 
idea  —  traffic  lights.  The  hard  part  is 
that  there's  nothing  funny  to  say 
about  traffic  lights." 

After  he  goes  through  a  list  of  ideas, 
Barry  said  he  brainstorms  about 
funny  bits  he  can  use  on  the  topic.  The 
gags  then  evolve  as  Barry  is  writing. 

“1  want  my  column  to  read  like  I 
wrote  it  in  five  minutes  when  1  was 
roaring  drunk,"  he  laughed.  “But 


Tricia  Drevets  is  a  Chicago-based 
free-lancer  who  frequently  writes  for 
E&P. 


Dave  Barry 


really  it's  the  nuts  and  bolts  of  writing 
that  takes  time." 

Barry  added  that  he  usually  writes  a 
column  over  a  two-  to  three-day 
period  and  tries  to  stay  a  month  in 
advance.  After  Barry  completes  a  col¬ 
umn,  he  sends  it  to  another  Pulitzer 
winner  —  editorial  cartoonist  and 
“Shoe"  creator  Jeff  MacNelly,  who 
has  drawn  illustrations  for  Barry's 
work  for  about  a  year.  Newspapers 
have  the  choice  of  buying  MacNelly's 
work  from  the  artist  to  accompany  the 
column  or  of  just  buying  the  column 
itself. 

“It’s  really  hard  to  pick  out  one 
thing  from  my  column  to  illustrate, 
and  Jeff  has  a  real  knack  for  finding 
that  one  thing  and  singling  it  out," 
said  Barry,  who  added  that  he  has 
long  been  a  fan  of  the  Chicago  Tri- 
/7//«c/Tribune  Media  Services  car¬ 
toonist’s  work. 

While  he  most  frequently  draws  on 
personal  experiences  and  observa¬ 
tions  for  his  column,  Barry  also  gets 
ideas  from  readers.  One  recently  sent 
him  a  newspaper  clipping  about  a 
snail  exploding  on  a  diner's  plate  in  a 
Syracuse,  N.Y.,  restaurant,  and 
Barry  couldn’t  resist  doing  a  piece  on 
the  social  ramifications  of  exploding 
snails.  “Readers  often  send  me  stuff 
that  is  so  profoundly  irrelevant  that  it 
has  to  be  dealt  with,"  Barry  said. 


In  addition  to  column  ideas,  Bar¬ 
ry's  readers  often  write  to  tell  him 
about  their  personal  experiences. 
“They'll  start  their  letters  with  ‘Dear 
Dave,’  never  ‘Dear  Mr.  Barry,’  and 
then  they’ll  launch  into  something 
like,  ‘So  I  was  on  my  way  to  the 
supermarket  and  so  and  so,’”  the  col¬ 
umnist  said.  “They  use  the  tone  you 
use  with  an  old  friend.  It's  nice,  kind 
of  charming  that  they  feel  they  know 
me  well  enough  to  tell  me  what's 
going  on  with  their  lives." 

Barry  added  that  he  also  gets  some 
angry  mail  from  readers  who  have 
failed  to  pick  up  on  his  tongue-in- 
cheek  tone.  “Sometimes  1  write  as 
‘Mr.  Language  Person,'  a  grammar 
expert,  and  1  love  the  letters  1  get  from 
former  English  teachers  who  point 
out  an  error  in  the  column.  They  pass 
over  17  grammatical  errors  and  circle 
one  of  them,”  reported  Barry. 

Doing  a  weekly  humor  column  suits 
Barry  because  it  leaves  him  with 
enough  time  to  pursue  his  other  writ¬ 
ing  interests  —  including  frequent 
cover  and  inside  pieces  for  the  Her¬ 
ald’s  Tropic  magazine.  Earlier  this 
year,  for  example,  he  attended  the 
Iowa  caucuses  and  New  Hampshire 
primary  and  sent  back  his  observa¬ 
tions  to  Tropic.  And  the  aforemen¬ 
tioned  shark-fishing  column  was  con¬ 
densed  from  a  longer  Tropic  piece. 

“There’s  always  pressure  to  do 
more  [columns]  but  I  resist  it,"  said 
Barry.  “With  a  weekly  I  have  a  lot 
more  time  to  work  on  the  column  and 
I  can  relax  with  it.” 

It  also  affords  Barry  time  to  work 


Barry  and  MacNelly 

Five  2,000-word  excerpts  from 
Pulitzer  Prize-winning  Miami  Herald 
columnist  Dave  Barry’s  Homes  and 
Other  Black  Holes  book  will  be 
offered  by  Tribune  Media  Services  for 
release  between  July  17  and  Septem¬ 
ber  5. 

The  serialization  includes  illustra¬ 
tions  by  another  Pulitzer  winner  — 
editorial  cartoonist/“Shoe'’  creator 
Jeff  MacNelly  of  the  Chicafio  Tribune 
and  TMS. 
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on  books.  At  the  time  of  a  recent 
interview,  he  was  busy  promoting  his 
seventh  book  —  Dave  Barry’s  Great¬ 
est  Hits,  a  collection  of  columns  pub¬ 
lished  by  Crown.  Barry  calls  most  of 
his  books  “totally  useless,”  and  their 
titles  have  included  Babies  and  Other 
Hazards  of  Having  Sex  and  Clawing 
Your  Way  to  the  Top,  both  published 
by  Rodale  Press. 

Due  out  this  fall  from  Ballantine  is 
Homes  and  Other  Black  Holes,  which 
tells  what  it’s  like  to  buy  a  new  home 
(see  blurb  accompanying  this  story). 
And  Barry  is  at  work  on  another  as- 
yet-untitled  book  that  will  be  a  “pro¬ 
foundly  inaccurate  history  of  the 
United  States.” 

Barry,  40,  works  in  an  office  in  the 
Miami  home  he  shares  with  his  wife 
Beth,  seven-year-old  son  Robert,  and 
dogs  Earnest  and  Zippy.  He  tries  to 
write  seven  mornings  a  week,  and 
usually  goes  into  the  Herald  office  on 
weekday  afternoons  to  answer  mail 
and  return  phone  calls.  Beth,  a  free¬ 
lance  editor  and  writer,  also  works  at 
home.  As  a  result,  noted  Barry,  “at 
the  end  of  the  day  when  everyone  else 
is  coming  home  we  want  to  get  out. 
We  eat  out  about  five  times  a  week.” 

Barry’s  family  was  in  on  what  was 
the  biggest  surprise  of  his  life  —  the 
winning  of  the  Pulitzer  in  March.  He 


SPORTS  TRIVIA 


Hoest  replaced  by  Rechin  at  NCS 


Bill  Hoest  has  resigned  as  National 
Cartoonists  Society  president 
because  of  ill  health.  He  was  suc¬ 
ceeded  by  NCS  second  vice  president 


recalled  that  his  editor  had  told  him 
long  ago  that  he  wasn’t  even  a  finalist 
in  the  competition.  So  “my  mindset 
was  that  1  hadn’t  gotten  it  and  I  wasn’t 
disappointed,”  said  Barry.  “I'd 
always  gone  on  the  assumption  that  if 
I  ever  did  win,  it  would  be  when  1  was 
very  old.” 

His  family  and  co-workers  faked  an 
important  meeting  that  they  insisted 
Barry  attend  instead  of  leaving  for  a 
vacation  in  Key  West  the  day  the 
Pulitzers  were  awarded.  “The  paper 
even  said  it  would  fly  me  to  Key  West 


Bill  Rechin,  who  will  serve  the  rest  of 
Hoest’s  June  1987-June  1989  term. 

Hoest,  whose  health  is  now 
improving,  presided  over  a  number  of 
chi^PH*  at  NCS  —  including  an 
expanded  Reuben  Award  weekend,  a 
new  Syndicate  Relations  Committee, 
an  improved  newsletter,  and  more. 
He  does  “The  Lockhorns.”  “Agatha 
Crumm,”  and  “What  A  Guy!"  for 
King  Features  Syndicate. 

Rechin  collaborates  with  Don  Wil¬ 
der  on  the  North  America  Syndicate- 
distributed  “Crock”  and  “Out  of 
Bounds”  comics. 


after  the  meeting  was  over  —  that’s 
how  important  this  meeting  was  sup¬ 
posed  to  be,”  said  Barry. 

“When  1  walked  into  this  meeting, 
my  family  was  there,  and  people 
started  shaking  my  hand,”  Barry 
recalled.  “1  left.  1  thought  they  were 
all  making  fun  of  me.  People  tend  to 
do  that  —  and  with  good  reason." 

Barry  said  that  after  the  initial 
shock  of  winning  the  coveted  prize 
wore  off,  the  pressure  set  in.  "1  had  to 
do  all  these  interviews  and  appear- 
iContiniied  on  page  42} 
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Who  holds  the  record  for  the  most  ^ 

' '  consecutive  gutter  baits? 


Burt  Reynolds  was  the 
star  of  what  college 
team? 


'6u!|Mog  ueoueiuv  oi  Bu!pjooovNJS|P'-(s||Eq  jeunB  eO 
’IZei  'L  'idss  ''uuoo  ‘uosieiuEQ  'aijeideo  pjeiioi.u 

A,  All  you  need  is  our  new  Sports  Trivia  comics,  with  jim 
•  Hummel's  award-winning  entertainment  caricatures 
that  make  the  sports  stars  and  statistics  jump  off  the  page. 

We'll  send  you  a  total  of  three  comics  a  week  via  our 
COMICS  package— that's  two  one-column  and  one  two- 
column  selections  weekly. 


Q:  HOW  CAN 
YOU  HIT  A 
READERSHIP 
GRAND  SLAM? 


Our  COMICS  package  has  your  specialty  bases  covered 
with  11  comic  panels,  including  computers,  lifestyle,  televi¬ 
sion,  entertainment  trivia  and  our  new  sports  highlights. 

Call  toll-free  800-445-4555*  for  a  free  sample  of  Sports 
Trivia,  featuring  )im  Hummel's  high-scoring  caricatures. 

It's  your  hole-in-one  as  far  as  readership  and  revenues  go. 


COPLEY 


Post  Office  Box  190  •  San  Diego,  CA  92112 

*  Alaska,  California,  Hawaii  and  Canada,  call  collect  (619)  293*1818. 
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(Continued  from  page  41 } 

ances,”  he  said,  “and  all  the  time 
there  was  this  voice  inside  me  saying, 
‘So  you  won  it.  The  next  column  has 
to  be  really  good.  But  you’re  not 
writing  it  now,  are  you?' 

“That  First  column  after  winning 
was  really  a  bitch,”  Barry  continued. 
“So  1  ended  up  making  fun  of  the 
Pulitzer.” 


the  point  of  (  \  .. 

m/concftier&all 
tnese  plac®  you  \ 
keepflunkii^  ^ 
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King  Baloo  is  wondering  if  there's  a  place  in  the  son. 


Convention  material  bqI}  Thaves  Starts  another  comic 


Former  Netv  York  Times  Washing¬ 
ton  bureau  chief  Hedrick  Smith  is 
writing  three  articles  on  the  Democra¬ 
tic  Convention  aiid  then  three  more 
on  the  Republican  Convention. 

The  Universal  Press  Syndicate 
pieces  offer  a  “consumer's  guide”  to 
the  conventions,  take  a  look  at  intra¬ 
party  politicking,  and  discuss  the  can¬ 
didates. 

Smith  recently  wrote  The  Power 
Game:  What  Really  Goes  On  in 
Washington. 

Landers  helps  a  vet 

A  Vietnam  veteran  got  his  wish 
after  his  letter  was  printed  in  a  recent 
Ann  Landers  column. 

Gil  Noble  wanted  to  tell  the  parents 
of  Kevin  Dugan  —  who  was  killed 
during  the  war  in  1968  —  what  a  good 
man  their  son  had  been.  But  he 
couldn't  locate  them.  After  the  letter 
appeared,  Dugan’s  widowed  mother 
got  a  barrage  of  phone  calls  —  and 
soon  talked  with  Noble. 

Landers  is  based  at  Creators  Syndi¬ 
cate. 


She  switches  to  UM 

Lisa  Klem  Wilson  has  joined 


“King  Baloo,”  a  new  comic  by 
“Frank  and  Ernest”  creator  Bob 
Thaves,  has  been  introduced  by 
United  Feature  Syndicate  (UFS). 

The  daily  and  Sunday  comic  stars 
“lovable  despot”  King  Baloo  and 
Queen  Hulla  Baloo,  who  live  in  a 
fantasy  kingdom  that  transcends  con¬ 
ventional  time.  Other  characters 
include  daughter  Princess  Lala  Baloo 
and  son  Prince  Baba  Baloo. 

“King  Baloo”  gags  are  historical 
(“Oh-oh,  Henry  VllI  wants  me  to  fix 
him  up  for  Saturday  night”)  and  topi- 


Bob  Thaves 

United  Media  —  the  parent  company 
of  United  Feature  Syndicate  and  News¬ 
paper  Enterprise  Association  —  as 
assistant  sales  manager  and  national 
sales  rep. 


cal  (“I  can  think  of  a  lot  of  fun  things 
to  do,  but  they’re  all  unconstitu¬ 
tional”)  in  nature. 

“I  did  some  king  gags  for  ‘Frank 
and  Ernest,’  but  they  didn’t  work  for 
those  characters,”  said  Thaves.  “So  1 
saved  the  gags  and  pretty  soon  had 
enough  to  start  a  whole  new  comic 
about  a  king.” 

Currently  a  California  resident, 
Thaves  grew  up  in  Iowa  and  attended 
the  University  of  Minnesota.  He 
earned  a  B.A.  and  M.A.  in  psychol¬ 
ogy,  and  worked  in  industrial  psy¬ 
chology  before  starting  “Frank  and 
Ernest”  in  1972.  The  award-winning 
comic  appears  in  over  1,000  papers 
via  Newspaper  Enterprise  Association 
—  which,  like  UFS,  is  a  division  of 
Scripps  Howard’s  United  Media. 

“King  Baloo”  —  available  in  a  ver¬ 
tical  or  horizontal  panel  format  —  has 
over  50  early  clients,  including  the 
Baltimore  San,  Dallas  Morning 
News,  Denver  Rocky  Mountain 
News,  Houston  Chronicle,  Philadel¬ 
phia  Inquirer,  and  Seattle  Times. 

Wilson,  who  holds  a  degree  in  eco¬ 
nomics  and  political  theory  from 
Georgetown  University,  was  previ¬ 
ously  with  Universal  Press  Syndicate 
as  Eastern  region  sales  manager. 


DrSmartlu-ormayl )  Ofcouise.j  IwouldsimpiLj  AWelllldorit)  Dr  Frankenstein 
1  call  !]  ImeB^he  Dragon  Lady! 


'Terry  and  the  Pirates'/'Steve  Canyon'  creator  Milton  Caniff  made  a  cameo 
appearance  in  the  June  10  'Gasoline  Alley'  strip  (he's  the  one  wearing  a  tuxedo  in 
the  last  frame).  'Gasoline'  cartoonist  Jim  Scancarelli  of  Tribune  Media  Services 
said  he  drew  the  comic  during  the  winter  before  Caniff  was  diagnosed  as 
terminally  ill.  When  Scancarelli  learned  that  Caniff  was  in  the  hospital,  he 
showed  him  the  original  before  its  publication  date  —  thus  enabling  Caniff  to 
enjoy  the  strip  before  he  died  April  3.  Scancarelli  recalled  that  Caniff  helped 
teach  him  about  the  syndication  business  when  he  took  over  'Gasoline'  after  Dick 
Moores'  death  in  1986. 


‘Gamin’  to  end  soon 

United  Feature  Syndicate  will  end 
distribution  of  “Gamin  and  Patches” 
on  July  30. 

The  15-month-old  comic  strip  is  by 
Mort  Walker,  who  has  done  “Beetle 
Bailey”  and  “Hi  and  Lois”  for  King 
Features  Syndicate  since  the  1950s. 

Spencer  Tracy  book 

Five  1,700-word  excerpts  from  Bill 
Davidson’s  Spencer  Tracy:  Tragic- 
Idol  (E.P.  Dutton)  are  being  offered 
by  the  New  York  Times  Syndication 
Sales  Corporation.  Photos  are  avail¬ 
able. 
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Shop  Talk 

(Continued  from  page  52) 


managed  to  subdue  the  man  and  de¬ 
fuse  a  potentially  serious  situation. 
Yet,  the  reporter  would  have  readers 
believe  the  demonstration  was  related 
to  excesses  against  shoplifters.  Cre¬ 
ative  news  reporting  is  not  what  we 
need,  or  want,  from  our  journalists. 

Paying  the  “Syn-Tax” 

Whether  reporting  the  results  of  a 
baseball  game  or  progress  at  a  summit 
conference,  vigilance  in  usage  and  in 
checking  facts  should  be  uppermost 
in  any  journalist’s  mind.  Alas,  many 
of  the  misuses  of  words  and  phrases 
come  from  the  typewriters  of  report¬ 
ers  who  take  a  guess  at  the  right  word 
but  come  up  short. 

Granted,  they  face  “impossible” 
deadlines,  but  the  following  examples 
show  something  even  more 
shocking  —  either  a  lack  of  all  but  a 
rudimentary  grasp  of  good  English 
usage  or,  worse,  an  I-don’t-care  atti¬ 
tude. 

The  following  examples,  all  from 
large  daily  newspapers  in  Connecti¬ 
cut  and  New  York,  underscore  the 
need  for  more  careful  attention  to 
grammatical  detail.  Nearly  all  were 
published  within  the  past  few  months, 
though  a  few  appeared  last  year. 

In  its  June  6,  1988,  issue,  a  reporter 
for  the  Wall  Street  Journal  wrote, 
“  .  .  .  blind  allies  cut  off  access  to 
stores  and  the  hotel  [of  the  Renais¬ 
sance  Center  in  Detroit].”  Sloppeee! 
The  reporter  needed  to  use  the  word 
“alleys,”  which  just  happens  to  be 
the  plural  of  “alley.”  To  have 
“allies”  is  to  have  friends. 

Co-authors  of  a  feature  in  a  Con¬ 
necticut  daily  led  off  a  story  about  a 
killing  by  telling  us  a  man  “was  found 
strangled  to  death  Friday  in  his  con¬ 
dominium.”  To  be  strangled  is  to  be 
dead,  so  “to  death”  is  a  redundancy. 

Then,  there’s  this  gem:  “The 
brushback  pitch  may  be  a  integral 
part  of  the  game  of  baseball,  as  is  the 
manager-ump  dispute,  but  we  here 
from  [National  League  President  A. 
Bartlett]  Giamatti,  and  we  here  from 
the  major-league  umpires  that  such 
actions  are  no  longer  acceptable  just 
because  they  have  traditionally 
been." 

Bart  Giamatti  would  definitely  not 
approve  of  such  English.  Nor  would 
he  give  a  passing  grade  for  the  follow¬ 
ing:  “They  [athletic  award  winners] 
will  have  weekend  accomadations  at 
the  Park  Plaza  .  .  .  ”  .  That  same 
reporter,  by  the  way,  penned  an  arti¬ 
cle  on  a  strike  by  jai  alai  players,  in 
which  he  told  us,  “Crowds  showing 


up  .  .  .  were  greeted  by 
pickets  ...”  Crowds  don’t  show  up; 
people  arrive  singly  or  in  small 
groups.  Collectively,  they  then  form  a 
crowd. 

"'Hopefully,  Joe  Namath  will  have 
worse  days,”  wrote  a  sports  reporter 
for  the  New  York  Times,  on  the  day 
the  quarterback  was  inducted  into 
football’s  Hall  of  Fame.  Another 
sports  reporter  told  readers  a  football 
team  scored  seven  less  points  than  its 
opponent.  You  can’t  have  less  of  a 
point;  each  is  complete  in  itself.  You 
can  only  have  fewer  points. 

A  recent  article  on  a  college  base¬ 
ball  game  talked  about  the  climatic 
eighth  inning.  Maybe  there  was  a 
monsoon  or  some  other  weather  dis¬ 
turbance.  Writing  about  a  Yankees- 
Red  Sox  game  this  past  June,  a 
reporter  noted,  “Barrett  .  .  .  reached 
[for  the  fly  ball]  and  collided  with  the 
rolled-up  tarpaulin.”  Actually,  he  ran 
into  the  tarp.  It  takes  two  moving 
objects  to  collide,  not  just  one. 
According  to  one  reporter  a  team  lost 
“once  overall”  in  12  games.  How,  for 
goodness’  sake,  do  you  lose  “once 
overall”  —  especially  in  baseball? 
Still  another  sports  reporter  wrote, 
"They're  defense  is  so  aggressive.”  It 
makes  you  want  to  cry. 

Not-So-Identical  Twins 

Off-the-wall  writing  seems  to  have 
no  bounds.  Reporters  too  lazy  to 
check  on  spelling  or  usage  often  are 
guilty  of  using  the  wrong  “twin” 
word  in  a  story.  The  words  might  look 
alike  and  sound  alike,  but  they  sure 
don’t  come  very  close  to  each  other  in 
meaning. 

For  instance,  in  recreating  an 
account  of  a  Vietnam  War  battle  — as 
seen  through  the  eyes  of  a  soldier  who 
took  part  in  it  —  a  reporter  said 
vapors  from  flairs  flashed  overhead. 
That  man  has  a  real  “flare”  for  writ¬ 
ing.  One  sports  reporter  said  Wade 
Boggs  was  complemented  by  an 
opposing  team’s  pitcher.  Another 
sports  reporter  —  acting  as  a  book 
reviewer,  for  some  ungodly  reason  — 
said  “[Roy]  Cohn  flaunted  all  rules 
right  to  the  end.”  Yeah,  right.  He  also 
flouted  or  ignored  them.  He  did 
not  wave  them  in  people’s  faces.  Rich 
people  might  flaunt  their  wealth;  a 
bully  might  flaunt  his  strength,  but 
you  flout  rules. 

In  a  story  discussing  a  murder 
investigation,  the  writer  said  police 
"poured  over  (the)  Volkswagen 
van  ...”  I  would  like  to  see  those 
updated  versions  of  Plastic  Man.  I 
believe  they  pored  over  the  van, 
examining  it  closely  for  clues. 

On  June  15,  the  Associated  Press 
wire  carried  an  item  that  mentioned 
“three  seperate  fires.”  Ouch.  On 


June  23,  it  carried  an  item  that  said, 
“The  NBA  is  to  hold  it’s  expansion 
draft  ...”  If  you  read  the  sentence 
literally,  it  says  the  NBA  is  to  hold  “it 
is”  draft.  In  writing,  you  don’t  get  a 
cigar  for  being  close. 

Unfortunately  too  many  people  — 
including  professional  journalists  — 
still  fall  back  on  the  weakest  of  argu¬ 
ments:  So  what  if  it’s  wrong,  as  long 
as  you  understood  me?  I  respond: 
where  is  your  pride  in  your  work?  Is 
this  how  little  you  think  of  yourself  — 
and  your  reader? 

It  was  said  about  the  late  E.B. 
White,  whose  pride  in  usage  was 
fierce,  that  he  never  wrote  a  mean  or 
careless  sentence.  I  cannot  remember 
who  wrote  that  wonderful  statement 
of  praise,  but  it  is  applicable  any¬ 
where  professionals  use  words.  We 
must  all  be  E.B.  Whites  in  our  daily 
writing. 

We  owe  our  readers  at  least  that 
much. 


Banner  selects  h.s. 
students  as  interns 

The  Nashville  (Tenn.)  Banner  has 
selected  eight  local  high  school  stu¬ 
dents  to  participate  in  its  1988  Minor¬ 
ity  Youth  Internship  Program. 

The  six-week  summer  program  will 
include  daily  instruction  on  how  the 
newspaper  business  functions. 

This  is  the  sixth  year  the  Banner 
has  offered  the  summer  program, 
which  awards  a  $1,500  college  schol¬ 
arship  to  the  top  student. 

Gannett  Foundation 
grants  for  teachers 

Six  former  professional  journalists 
now  teaching  at  journalism  and  mass 
communication  schools  have  won 
Gannett  Foundation  grants  totaling 
$19,972  to  explore  topics  ranging 
from  toxic  waste  in  Alabama  to  Old 
Colony  Mennonites  in  Mexico. 

The  grants  of  $2,000  to  $4,500  were 
awarded  iq  the  1988  Gannett  Founda¬ 
tion  Publication  Program  for  Journal¬ 
ists  in  Education.  James  Carey,  dean 
of  the  Uni'^ersity  of  Illinois  College  of 
Communidations,  set  up  the  program 
in  1986  with  Gannett  Foundation 
funding.  A  $32,000  foundation  grant  is 
supporting  the  funding. 

The  program  gives  teachers  the 
chance  to  win  grants  of  up  to  $5 ,000  to 
support  research  costs  for  reporting, 
editing,  photography,  graphic  arts  or 
design  projects  intended  for  publica¬ 
tion  in  the  general  circulation  press, 
as  opposed  to  scholarly  journals. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


ANNOUNCEMENTS 

NEWSPAPER  BROKERS  !  NEWSPAPER  BROKERS 


FEATURES 

AVAILABLE 


HEALTH 

"SENIOR  CLINIC".  Specialist  Geriatric 
Medicine  writes  America's  only  health 
column  addressing  all  the  medical 
issues  of  middle  life  and  better.  "Time¬ 
ly,  Incisive,  Excellent  Reader 
Response"  Rochester,  (NY)  Democrat  & 
Chronicle  (since  1982).  7th  yr.  Weekly,! 
600  words.  Discounts  to  weekly  news-, 
paper  groups.  Samples,  rates.  Frank 
Macinnis,  M.D.,  HFM  Literary  Enter¬ 
prises,  PO  Box  307,  Edmonton,  Alber¬ 
ta,  Canada  T5J  2J7  (403)  472-5555. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  13th  year.  Cineman  Syndicate.  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

READER  PROMOTIONS 

ARE  YOU  RAISING  YOUR  HOME 
DELIVERY  RATES?  If  so.  Church,  Rick¬ 
ards,  Whitlock  have  the  reader  game 
that  will  help  you  hold  your  circulation. 
This  is  a  proven  promotion.  Call  l-(800) 
323-0227.  In  Illinois  (312)  345-7500. 

ASTROLOGY  SELLS!  National  weekly 
Horoscope  feature.  Sponsor  pays  for  it. 
Brings  big  accounts.  Larry  White,  PO 
Box  717,  Manchester,  NH  03105. 
(603)  623-7733. 

SCRAMBLR'... 

•  Builds  and  holds  circulation! 

•  Generates  ad  revenue! 

•  Boosts  Classifieds! 

Our  16th  year. 
SCRAMBLR',  1772  State  Rd. 
Cuyahoga  Falls,  OH  44223 
(216)  923-2397 

We  guarantee  results! 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

SMALL  DC-based  4  1  2-year  old  elec¬ 
tronic  news  feature  service  seeks  buyer 
or  investor.  (212)  619-5666. 

FELLOWSHIPS 

CONGRESSIONAL 
FELLOWSHIPS-JOURNALISTS 
(2-10  years  full-time  professional 
experience).  Application  deadline  for 
1989-90  class  is  December  1.  1988. 
Write  American  Political  Science  Asso¬ 
ciation,  1527  New  Hampshire  Ave., 
NW.  Washington.  DC  20036. 

Editor  &  Publisher 
Classified  Advertising 
11  West  19th  St. 
New  York,  NY  10011 


_ FINANCING _ 

JAMES  MARTIN/CAPITAL  MARKETS, 
is  seeking  experienced  publishers  now 
negotiating  or  planning  to  negotiate 
substantial  acquisitions,  and  requiring 
2-25  million  dollar  financing.  Please 
contact  us  immediately  or  send  your 
acquisition  proposal  to:  Jim  Martin, 
James  Martin/Capital  Markets,  Suite 
1000,  65  E.  State  St.,  Columbus,  OH 
43215.  PH:  (614)  889-9747.  FAX: 
(614)  889-2659.  All  inquiries  and 
communications  held  in  full  and 
complete  confidence.  Emerging  groups 
or  experienced  working  publishers  seek¬ 
ing  first  major  acquisition  welcome. 


NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 


NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S. GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


ALAN  G.  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd.,  Hardwick,  MA 
01037;  (413)  477-6009, 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772, 
Appraisals*Consulting*  Brokerage 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 

(813)446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Bruce  Wright-Media  Consultants 
27  Years  Publishing  Experience 
(916)  988-8959  -  PO  Box  910 
Orangevale  (Sacramento)  CA  95662 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGr& 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


GAUGER  MEDIA  SERVICE 
Box  643,  Raymond,  WA  98577 
Dave  Gauger  (206)  942-2661 
Newspapers  -  Shoppers  -  Trade  Journals 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E,  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
8235  Douglas 
Dallas,  Texas  75225 
(214)722-3030  (918)834-3876 

KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEDIA  CONSULTANTS,  Inc. 
Serving  the  Southwest  for 
over  30  years. 

Robert  T.  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-9112 
Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 


R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 


Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 

WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 

ACQUISITION  -  Opportunity  to  aquire 
over  10-year  old  group  of  controlled 

circulation  newspapers.  Substantial 

positive  cash  flow  with  gross  revenues 

in  excess  of  $5M.  (212)  619-5666. 


A  NEWSPAPER  AS  unique  as  its  south¬ 
west  mountain  setting.  Growing,  award- 
winning,  county-seat  weekly. 
$300,000  including  real  estate.  Terms. 
Box  3080,  Editor  &  Publisher. 


CALIFORNIA  WEEKLY  with  shopper 
$400,000;  California  coast  shopper 
$950,000;  Nevada  weekly  with  real 
estate  $600,000.  Bruce  Wright,  Media 
Consultants  (916)  988-8959. 


MID-UPSTATE  NEW  YORK  WEEKLY 
(2,500  paid)  with  annual  sales  at 
$160,000  -  asking  $125,000  with 
30%  down.  Well  established.  Profit- 
atile.  Please  write:  BARRY  FRENCH, 
Broker  -  Appraiser,  Ashlawn  Road, 
Assonet,  MA  02702. 


Monthly  tabloid  in  jewel  of  the  North¬ 
west,  Point  Roberts,  Washington,  30 
minutes  from  Vancouver,  Canada.  Ideal 
spot  and  vehicle  to  start  or  semi-retire 
from  publishing  career.  Unopposed; 
loyal  readership,  solid  advertising  base, 
growth  potential.  (206)  945-6375. 

PROFITABLE  monthly  tabloid  reaching 
active,  upscale  suburban  KC  senior 
adults.  All  offers  by  qualified  buyers 
considered.  (913)  492-0710. 


RETIRING  PUBLISHER  PAID  TAX  ON 
$140,000  net  last  year.  Net  over 
$100,000  for  several  years.  Cash  only, 
$300,000  firm.  Long  established  coun¬ 
ty  seat  weekly,  no  competition.  Other 
newspapers  also  available,  some  losing, 
some  profitable.  Low  down  payments, 
owner  financing  on  most.  Send  for  list. 
Bill  Berger,  Associated  Texas  Newspap¬ 
ers,  Inc.,  Austin,  TX  78703.  (512) 
476-3950. 


The  secret  of  success 
is  constancy  of  purpose. 

Benjamin  Disraeli 


RUPERT  PHILLIPS  (904)  837-4040 
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Use  this  handy  order  form  to  order: 

1988  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Nov.,  1987) 
1988  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  i988) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 
Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1988  Edition  $70  per  copy  Bulk  orders  5  or  more  $63.00  each  _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  ' 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1988  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  n..  .t.  ■ 


Name _  __  _  Title _  _ _ 

Company _  _  ,  ,  _  _ 

Nature  of  Business  _  _  _ _ 

Address _ _ _ _ _  _ Ste./Apt. 

City _  _  _  State _  Zip 


Payment  must  accompany  Market  Guide  and  Year  Book  orders. 
New  York  State  residents  add  applicable  sales  tax. 


Enclose  this  card 
with  your  payment. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


Highly  profitable  NEW  MEXICO  daily. 
Asking  $600,000  down,  needs 
publisher-owner  or  two  partners. 

Bob  Houk  (602)  398-9112. 


WEEKLY  FREE  circ.  Eastern  Long 
Island.  10  yrs.  old.,  with  or  without  Web 
plant.  Box  3003,  Editor  &  Publisher. 


WEST  SUNBELT  weekly  near  city. 
Doubling  each  6  years.  Now  at  $270K. 
Will  carry  itself.  Terms  to  qualified 
buyer.  Box  2523,  Editor  &  Publisher. 


WESTERN  DAILY  1.7  million  price,  up- 
to-date  plant  and  equipment. 
NORTHWEST  COASTAL  WEEKLY,  600 
price,  beautiful  setting. 

WESTERN  WASHINGTON  240  price 
includes  building. 

WESTERN  OREGON  weekly  and  shop¬ 
per.  500  gross.  415  price. 

SPOKANE  area  weekly,  110  price 
includes  building. 

FOURNIER  MEDIA  SERVICES 
PO  Box  5789 
Bend.  Oregon  97708 
(509)  786-4470 


ZONE  6  $1  million  gross  shopper,  cash 
flow  $200,000.  $800,000  gross  bi¬ 
weekly,  $1  50,000  cash  flow. 
$400,000  Gross  bi-weekly,  $60,000 
cash  flow.  Unopposed  county  seat 
weekly  in  New  Mexico  $125,000  gross, 
$95,000  priced  with  liberal  terms 
2,000  paid.  Publisher  77  years  old, 
ready  to  retire.  Jim  Webster  &  Assoc., 
Newspaper  Brokers,  Dallas,  TX  (214) 
722-3030.  Tulsa,  OK  (918)  234- 
3876. 


NEWSPAPERS  WANTED 

COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


WE  ARE  owner  operators  of  57  daily 
newspapers  in  the  United  States,  Cana¬ 
da  and  the  United  Kingdom  and  we  are 
aggressively  seeking  acquisitions  of 
daily  newspapers,  circulation  5,000  to 
25,000.  Contact: 

David  Radler 
American  Publishing  Co. 
Division  of  Hollinger  Inc. 

1827  West  5th  Ave. 
Vancouver,  B.C.  V6J  1P5 

(604)  732-4443 


PUBLICATIONS  FOR  SALE 

C  -  0  -  0  -  L  !  In  northern  Wisconsin  ski 
country,  small,  profitable  county  seat 
weekly,  $93,000  favorable  terms.  Also 
good  weeklies  in  southwest  Wisconsin, 
southwest  Minnesota,  northern  Iowa, 
central  Iowa,  and  Missouri  Ozark  coun¬ 
try.  John  E.  van  der  Linden,  broker.  Box 
275,  Spirit  Lake,  Iowa  51360. 

EXCEPTIONAL  QUALITY  periodical. 
First  time  offer.  Established  8  years 
exclusive  in  its  region.  Explosive  growth 
area.  Southeast  Florida.  Statewide- 
regional  recognition  and  linkages.  Some 
paid.  Gross  sales  in  excess  of 
$280,000.  Send  inquiries  to  Box 
2438.  Editor  &  Publisher. 


NEWSLETTERS  FOR  SALE  -  Health 
and  medically  oriented  for  the  profes¬ 
sional.  Established.  Phone  (213) 
477-2232. 


TWO  SPECIALITY  PUBLICATIONS 
covering  Ohio  antiques  and  crafts  mark¬ 
ets.  Great  profits  possible  for  energetic 
publisher  as  we  barely  scratched  the 
surface  of  advertising  potential.  We  are 
surviving  nicely  on  what  comes  in  the 
mail,  1988  gross  is  up  60%.  Owner  has 
other  business  interest.  Marketeer,  Box 
279,  Pickerington,  OH  43147. 


ANNOUNCEMENTS 


PUBLICATIONS  WANTED 


PUBLIC  COMPANY  seeks  media  prop¬ 
erties.  New  publicly  owned  communica¬ 
tions  company  interested  in  acquiring 
paid  and  controlled  community,  trade 
and  professional  periodicals,  newslet¬ 
ters,  etc.  Would  consider  radio  proper¬ 
ties  as  well  as  carefully  researched 
start-up  proposals  by  qualified  profes¬ 
sionals.  Confidentiality  respected. 
Brokers  protected.  Box  3067,  Editor  & 
Publisher. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

ANOTHER  PHONE  ROOM?  Not  really. 
Liman  Sales  has  a  circulation  director 
as  part  of  the  management  team.  "We 
care"  because  we've  been  there.  Refer¬ 
ences  available.  Frank  Rizzo,  Liman 
Sales  (518)  346-3034. 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


THE  PHONE  ROOM  INC. 

"Gold  Bond  Starts" 
International  References 
Call  Today.  (609)  783-6070. 

VER-A-FAST  CORPORATION 

1-800-327-8463 


WHEN  CIRCULATION  INCREASE  is 
important  turn  to  the  experts:  Circula¬ 
tion  Development  Inc.,  the  country's 
most  experienced  newspaper  telemark¬ 
eting  firm.  Toll  free  1-80(1-247-2338. 


COMPUTER  CONSULTANTS 

CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 


SEI  'fICE  &  REPAIR 

ASSOCIATED  WEB 
TECHNOLOGY  INCORPORATED 
Web  Press  installation  service  and 
repair  training  and  start-ups.  Specializ¬ 
ing  in  Harris  and  Goss  presses. 

Larry  Welch,  Route  3,  Box  153,  Tuttle, 
OK  73089.  (800)  338-9656. 

WEB  SPECIALIST-Press  Repair,  Relo¬ 
cation.  Erection.  Personnel  Training 
and  Start-ups.  Reasonable  Rates. 

Hank  Bustos  (301)  521-5178 


EQUIPMENT 
&  SUPPLIES 

CAMERA  &  DARKROOM 

INSTANT  VIDEO  PROOFING 
Fast  editing  color,  B/W  negatives  or 
slides.  Desktop  CCTV,  6:1  zoom  VCR- 
printer  output.  Speeds  up  photo  selec¬ 
tion.  Under  $5,000.  Money  back 
guarantee. 

Speedmaster  1  E.  Eseco  Road 
Cushing,  OK  74023 


SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical.  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


EQUIPMENT  &  SUPPLIES 


HAZARDOUS  WASTE  EQUIP. 


"SUPER"  48  X  48  Plastic  Pallets  for  55 
Gal.  Drums,  will  contain  up  to  12 
Gallons  of  overflow  or  leakage  of  your 
inks,  solvents  and  chemicals. 

KEEP  YOUR  FLOORS  CLEAN 
PDQ  PLASTICS  INC.,  (201)  823-0270 
PO  Box  1001  EP,  Bayonne,  NJ  07002 


MAILROOM 


•  24-P,  48-P,  and  72-P  SHERIDAN; 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 


MULLER  227  inserters.  Several  avail¬ 
able  (818)  885-5995. 


Muller  inserters  available  now. 

WESCO  GRAPHICS 

Tel. (408)289-1400  Telex  172644 


MAILROOM 

We  have  all  types  of  belt  and  wire 
stream  conveyors 
Spare  parts  for  stream  conveyors 
D.C.  &  A.C.  drive  conversions 
Roller  top  conveyors,  all  sizes 
Belt  conveyors,  all  sizes 
Bottom  wrappers  &  pacers 
257  Sta-Hi  stackers 
Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 
Conveyor  wire 
Wire  pliers 

Mueller-Martini  inserter,  227  3  into  1 
Mueller-Martini  labeling  machine  &  1  4 
folder 

Northeast  Industries,  Inc. 

(213)  256-4791 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


TWO  108  COUNT-O-VEYORS,  two 
1985  signal  strappers.  Muller  227 
inserter,  2  pocket  more  pockets  avail¬ 
able.  (818)  709-1766. 


MISCELLANEOUS 

ADVICE  TO  TURNKEY 
NEW  PLANT  or  UPGRADING 
Small  to  medium  newspapers;  typeset¬ 
ting  to  mailroom,  new  and  used  equip¬ 
ment.  Clients  have  saved  thousands.  20 
years  experience.  Robbie  Cunningham, 
PO  Box  588,  Pawleys  Island,  SC 
29585.  (803)  237-4022. 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone;  (714)  646-5565 


PHOTOTYPESEUING 

CG,  jr.  editwriter  with  spare  parts  kit 
and  pulley  set  along  with  20  type  fonts 
and  CG  7200  headliner  with  50  type 
fonts.  Perfect  backups  for  existing 
systems  or  great  as  is.  Both  only 
$1400,  or  best  offer.  (916)  448-2235, 
Gus. 


FACTORY  REMANUFACTURED 
TYPESETTING  EQUIPMENT 


Direct  from  Compugraphic 
Most  models  available 
Comp  ete  systems  start  as  low  as  S7,495 
1-800-U-CALL-CG 


COMP  7200  with  several  fonts.  Also 
Comp  li  and  Comp  Junior  with  fonts. 
(406)  446-2222. 


D.T.t.  Display  Ad  Dealer  Demo  System. 
Hardware  and  software.  Dealer  cost. 
716  385-3027. 


EDITOR  &  PUBLISHER  for  July  16,  1988 


E&P  Classified 

Selling  Supplies? 
Buying  or  Selling 
Used  Equipment? 

Put  your  a(d  in  E&P  Classified,  where 
you'll  find  better  prospects  and  better 
buys  .  .  .  whether  it's  a  press,  photo- 
typsetting  or  mailroom  equipment, 
camera  &  darkroom  equipment  and 
supplies,  or  computers  and  computer 
software. 

|3|!i3  Eciffor&  Publisher  ^  ABP 

i^lLH  11  West  t9lh  Street  •  New  York  N  Y  10011  •212  675  4380  ANRX 
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EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


For  sale:  AM  Varityper  equip.  2  Comp/ 
Set  4800  terminals,  1  Comp/Edit  5618 
terminal,  1  Comp/Edit  5900  typesetter, 
1  7100  processor.  Entire  package  for 
$20,000.  (207)  623-3811.  John 
Maxwell.  Kennebec  Journal. 


For  sale:  Log  E  LD  24  film  processor. 
Automatic  developer  replenishment 
cniller  unit.  New  compressor  and  circu¬ 
lation  pump.  Please  call  Ed  McIntosh, 
Charlotte  Printing  Co.,  (813) 
629-2511. 


ITEK  1410.  Excellent  field  condition. 
17  type  fonts.  Resonably  priced.  Call 
Barbara  Durland,  Shore  Line  Newspap¬ 
ers  (203)  245-0839. 


MARK  I  PHOTO  TYPESTTER,  micro  data 
with  spare  parts  available:  (201) 
667-2100,  tom  Sullivan  -  Orechio 
Publications. 


MERGENTHALER  LlOO  with  RIP,  RC 
processor.  Never  used.  Take  over 
payments.  (516)  295-3380,  8-10  PM. 

ONE  SYSTEM  TERMINALS:  PE  8's  at 
$1000,  PE  12’s  at  $1600,  PE  28's  at 
$2000  each; 

ONE  SYSTEM-MODEL  300  for  Editorial 
and  Model  80  for  Classified,  w  35 
Terms.,  (2)  300  Meg  &  (2)  80  Meg  HD, 
(3)  KSR  820  and  LP3(jO  Printronix 
Prtr.,  Advantage  l/F,  8600  Driver,  2  1/2 
yrs.,  $69,000.  BOB  WEBER.  (216) 
831-0480. 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers- 1  0%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber.  (216)  831-0480 


VIDEOSETTER  GRIDS;  your  choice 
from  Library  of  100,  multiple  discount. 
Also  UNISETTER  STRIPS  inci.  Width 
Card,  $90,  UC  Output  Cards,  $25.  BOB 
WEBER.  (216)  831-0480. 


_ PRESSES _ 

1976  HARRIS  1650 
5  units  L.H. 

5  units  R.H. 

5  splicers 

2  ovens 

1  Bay  Window 
1  22-3/4"  3:2  folder 
1  22-3/4"  2:1  folder 

3  Additional  1650  units  available 
1  60"  MEG  splicer,  never  used 

1  D.S.  America  Step  &  Repeat  Model 
PC533-C1  1 -year-old 

Lucius  Morse.  Owner 
(314)  961-9997 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 
Camano  Island  98292 
(206)  387-0097 
FAX  206-387-9090 


Goss  SSC  Press  2  units  stacked.  SSC 
folder  with  Book  Former  and  double 
parallel.  New  1980. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090. 
(312)459-9700  Telex:  206766 


1984  "LIKE  NEW"  FLEXO 
4-unit  Windmoeller  Hoelscher  press 
with  3  half  decks,  double  3:2  Goss 
folder  and  4  Goss  RTP's.  Released  for 
removal  mid-1989  and  is  23  9  16"  cut¬ 
off.  Well  maintained  and  produces 
excellent  color. 

Inland  Newspaper  Machinery  Corp. 
(913)  492-9050  Tlx  42362 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  METRO  COLOR  Half  deck.  Thir¬ 
teen  side.  56  cm  cutoff.  600  hours 
operation.  No  page  packs,  rubber  rollers 
or  reversing  gear.  Gloria  Myers,  The 
Orlando  Sentinel,  PO  Box  2833,  Orlan¬ 
do.  FL  32802.  (407)  420-5560, 

4-unit  Urbanite 

6-unit  Urbanite.  Both  available  now. 
WESCO  GRAPHICS 

Tel.(408)289-1400  Telex  172644 


DON’T  SELL  YOUR  WEB  PRESS 
until  you  contact  Newman  International 
Web  Press  Sales  (913)  362-8888. 

GOSS  COMMUNITY  4-unit  1971  press 
complete,  weekly  closing  plant. 
Newman  International  (913) 
362-8888,  Telex  275257. 


GOSS  COMMUNITY  add-on’s  complete¬ 
ly  rebuilt  with  warranties. 

6-Unit  Goss  Suburban 
4-Unit  Goss  Urbanite 
2-Unit  Newsking 
2-Unit  Mergenthaler 
Suburban  Add-on  unit  &  folders 
All  equipment  ready  for  immediate 
shipment. 

WESCO  GRAPHICS 

Tel. (408)289-1400  Telex  172644 


TURNKEY  QUOTATION  1969-72 
23-9/16  cut-off 

2  10-units  Goss  Mark  Two  press  lines 
consisting  of 

10-unit  90  degrees  stagger 
6  color  humps  13  and  10  side 

3  to  2  double  imperial  folders  with 
balloon  formers,  skip  slitters  on  lower 
and  upper  formers  pneumatic  controls 

42"  Goss  auto  pasters  with  the  latest  in 
electronics  transition  and  tension.  If 
required  the  real  arms  can  be  replaced 
providing  capacity  for  45-inch  rolls. 

COLOR  CAPABILITY  provides  process 
color  to  every  section  and  double  truk 
color  to  all  center  spread  sections. 

These  excellent  modern  press  lines  are 
offered  exclusively  by  PRINTING 
PRESS  SERVICES  INTERNATIONAL, 
Whatever  you  may  require  for  your 
present  press  lines,  give  us  a  call. 
U.S.A.  Call  Bob  Clawges 
Tel:  216  441  1730  (Cleveland) 

Fax:  216  883  8724 
U  K,  Call  Dick  Walne 
Tel:  0772  797050  (Preston) 

Fax:  0772  717611 
AUSTRALIA  Call  Keith  Saunders 
Tel:  61  8  356  7883  (Adelaide 
Fax:  61  8  353  5493 


GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  former 
Goss  S/C  folder 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 


you  can 
count  on  it 


•  to  bring  you  the  news  of 
the  newspaper  industry 
every  week  of  the  year. 

•  to  focus  on  the  issues 
that  are  important  to  you. 

EDITOR  &  PUBLISHER 

has  stood  the 
test  of  time. 

It  has  served  the 


WANTED:  Newspaper  presses  and 
accessories 


IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


newspaper  community 
for  over  100  years. 


Courteous  men  learn 
courtesy  from  the  dis¬ 
courteous. 

Persian  Proverb 


call  212  675-4380 
to  subscribe  or  to  advertise 


EDITOR  &  PUBLISHER  for  July  16,  1988 


EQUIPMENT  &  SUPPLIES  | 

EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

HELP  WANTED 

PRESSES  1 

PRESSES 

PRESSES 

ACADEMIC 

HARRIS 

-NCH  400,  6  units,  1985,  22-3  4", 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
GOSS 

-Cosmo,  5  units,  1982,  RTF’s. 
-Urbanite,  10  units.  2  folders.  76  83. 
-Urbanite,  8  units.  2  folders 
-Urbanite,  6  units,  3C,  1  folder 
BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 

KING  PRESS 

Add-on  NK  units  stacked  or  floor  posi¬ 
tion,  as  is  or  recond. 

4  Unit  NK  with  KJ6  folder  1970 
4  Unit  NK  with  KJ6  1966 

4  Unit  CK  with  KJ6  folder  60  HP 

GOSS 

Add-on  oil  lub.  Community  unit 

1  SC  1 '2  &  1/4  page  folder  1975 

2  Unit  Community,  grease  lub. 

7  Unit  SSC  Community  1983  21  1  2" 
cut-off,  4-high,  3  floor  units 
11  Unit  Urabnite  U-664  with  roll 
stands  and  balloon  former  available 
April,  1989. 

HARRIS  COTTRELL 
1  Add-on  V-15A  doctor  unit 

5  Unit  V-15A  with  JF7  folder  1979 
Add-on  V25  unit 

5-Unit  Harris  1660  installed  new  in 
1980 

MISC. 

Enkel  zero  speed  splicer.  Web  Special¬ 
ties  3-web  ribbon  deck 

CALL  US  IF  YOU  RE  COSSIDER- 
INC  SELLISa  YOUR  t’RESS! 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa.  Kansas 

(913)  492-9050  Tlx  42362 

SHOW  PIECE 

Harris  N-1650,  R.H.  unit  as  seen  at 
ANPA  Tech  for  sale.  Completely  rebuilt. 
Cylinders,  vibrators,  fountain  rolls,  etc. 
New  cylinders,  bearers,  high  precision 
SKF  main  bearings.  Ready  to  slip  in  or 
add  on. 

*  125  horse  power  motor  for  Harris 
press,  low  time.  Call  Burt,  Press  Time 
International,  (401)  348-8683.  Will 
install,  available  now. 


ROLL  THE  PRESSES! 


If  you  have  a  used 
press  (or  other 
equipment)  standing 
idly  by,  put  it  back 
into  production! 
Space  is  money  —  tcoi'or^ 
hundreds  of  dollars  3unitG 

6-Unit  G 

worth  of  your  space  3  unit  2 
can  be  opened  up  for  ^  [ph  n 
as  little  as  $3.25  a  line  ^ 
of  our  space!  We’ll 
put  that  equipment 
back  into  production  Midw 
for  you  in  someone 

else’s  plant  —  and  _ 

produce  a  profit  for  3  add  i 

runnini 

you  to  boot!  (504)  5 

EDITOR  &  PUBLISHER  for  July  16,  1988 


ONE  4  station  Kansa  320  newspaper 
inserter,  model  401-1  with  1'4  fold  kit. 
One  Nu-Arc  FT40UP  Ultra  Plus  Flip 
Top  Platemaker.  One  Nu-Arc  P-S36 
Plate  Sink.  One  5  unit  22-3  4  x  36 " 
Web  Leader  Press.  Contact;  Waverly  L. 
Easley.  President,  Philadelphia  Tribune 
Newspaper.  (215)  893-4090. 

PRESS 

Double  3-2  Goss  Imperial  folder 
Balloon  formers  C.O.  22-3  4” 

Goss  R.T.P.'s  40",  42" 

Goss  Mark  I  half  decks 

Goss  Mark  II  half  decks 

Goss  double  2:1  folder  C.O.  22-3  4" 

Goss  skip  slitters  all  cutoffs 

Goss  portable  ink  fountains 

Goss  Urbanite  units 

Hoe  skip  slitters  all  cutoffs 

Hoe  balloons  C.O.  22-3  4" 

Paper  roll  handling  track  &  roll  dollies 
We  stock  spare  parts  for  most  presses 
We  do  machinery  moving  and  erecting 

Northeast  Industries,  Inc. 

(213)  256-4791 

NEWSPAPER  PRESSES 
22"  CUTOFF 

GOSS  Metro,  10  units,  4  decks,  3:2 
Goss  Metro,  5  units.  3  decks 
Goss  Urbanite.  10  units,  1979-82 
Goss  Suburban,  3  units  and  7  units 
Harris  1600,  12  units,  4  decks 
Solna  Distributor,  6  units,  3  decks 

22-3/4"  CUTOFF 
Goss  Metro,  4  units.  1  deck 
Goss  Urbanite,  8  units,  3-color 
Goss  Urbanite.  7  units,  3-color 
Goss  Super  Suburban  1500,  8  units 
Goss  Suburban  1500,  6  units 
Goss  SC  Community.  6  units 
Goss  SC  Folder,  2  in  stock 
Harris  845,  5  units 
Harris  NC400,  5  units 
Harris  V-ISA,  4  units,  continuous 
M.A.N.  UniMan  4  2,  5  units,  4  decks 
M.A.N.  UniMan  2/2,  8  units,  2  decks 
NewsKing,  6  units 
King  KJ8  half-quarter  folder 

cpi  ircRc 

Cary  FP  4045,  8  available 
Enkel  Model  2000 
Butler  4042-16,  2  available 

ONE  Corp  Atlanta 

(404)  458-9351  Telex  700563 


PRESS 

Make  your  old  R.T.P.'s  into  new 
Tension  panel  upgraded  to 
simplified  system 

Paster  panel  upgraded  to  Goss  digital 

Northeast  Industries,  Inc. 

(213)  256-4791 

PRESS  EQUIPMENT 
18  Goss  Community 
units.  22-3  4"  $30,000  ea. 

1  4-hi  Goss  Community 

units,  22-3  4"  $240,000 

1  6-Web  S.-C  Folders  $75,000 

2  8-Web  S'C  Folders 

(with  upper  formers)  $90,000  ea. 

VALLEY  PRINTERS.  16230  Filbert  St., 

Sylmar,  CA  91342.  (818)  362-7771. 


HELP 

WANTED 


_ ACADEMIC _ 

JOURNALISM:  Assistant  Professor  of 
Journalism.  Temporary.  Ph.D.  required, 
plus  a  strong  record  of  university  teach¬ 
ing  experience.  Responsibilities  include 
teaching  professional  courses  each 
semester  for  one  academic  year.  Dead¬ 
line  for  application  August  15.  1988.  to 
begin  Fall  Semester  1988,  Send  appli¬ 
cations  to  Head.  Search  Committee, 
Journalism  Department,  University  of 
Mississippi,  University.  MS  38677. 
Eoual  Opportunity  Employer. 


UNIVERSITY  OF  ALABAMA.  Dynamic 
MA  program  invites  pros  students  who 
have  demonstrated,  or  shown  potential 
for,  excellence  in  journalism.  Assistant- 
ships.  Write:  Journalism  Dept.,  Tusca¬ 
loosa,  AL  35487-1482;  or  call  (205) 
348-8613. 


JOURNALISM-  Professor  of  Journalism. 
Temporary.  Ph.D.  required,  plus  a 
strong  record  of  university  teaching 
experience.  Responsibilities  include 
teaching  a  theory  course  each  semester 
for  one  academic  year.  Deadline  for 
applications  August  15.  1988.  Send 
applications  to  Head.  Search  Commit¬ 
tee,  Journalism  Department.  University 
of  Mississippi,  University,  MS  38677. 
Equal  Opportunity  Employer. 

ADMINISTRATIVE 

CEO  GENERAL  MANAGER 
For  500,000  plus  weekly  zoned  shop¬ 
per,  We  are  seeking  an  experienced 
chief  executive  officer  to  manage  a 
newly  acquired  free  distribution  publi¬ 
cation  in  a  growing  area  of  the  North¬ 
eastern  United  States.  Marketing  back¬ 
ground  and  an  understanding  of 
commercial  printing  are  important. 
Salary  negotiable,  $100,000  plus.  For 
Zone  2.  Send  resume  tO;  Box  3057. 
Editor  &  Publisher. 

i  EXECUTIVES  U.S. 

handles  a  select  number  of 
newspaper  executive  positions 
nationwide,  ie;  Publisher.  General 
Manager.  Advertising  Director, 
Sales  Manager  and  Production  Manager 

If  you  have  a  stable  job  history, 
a  progressive  track  record  and  wish 
to  be  represented  by  a  'pro',  call  write 

KERRY  A.  RICE.  CPC 
EXECUTIVES  U.S. 

8719  E.  San  Alberto 

Scottsdale.  AZ  85258 
(602)  483-7171 


TRADE-IN  PRESSES  FOR  SALE 

2-Unit  Color  King  w  KJ6  folder,  doing 
commercial  book  work 
8-Unit  Color  King  (1982)  w  KJ8  folder, 
upper  former  and  KJ6  folder  w  gluer 
and  autolobe 

6-Unit  News  King  w  KJ6  folder!  1977) 

2- Unit  News  King  w  KJ4  folder  (1969) 
4-Unit  News  King  w  KJ6  folder  (1977) 
1-Color  King  KJ6  folder,  rebuilt,  with 

press  drive 

3- Unit  Goss  Community 
6-Unit  Goss  Community 

3- Unit  21  1/2"  Atlas  press.  2yrs.  old 

4- Unit  Web  Leader  w  8  web  folder,  20 
IPH  (1979) 

6-Unit  Web  Leader  w  8  web  folder,  20 
IPH  (1979) 

1-Quadra-Color  unit  (1980) 

1-Cole  1.-4  pg.  folder  and  3-knife 

4-Ebway  splicers 
Baldwin  count-o-veyors 

WEB  PRESS  CORPORATION 
Midwest  office  (816)  931-5291 
4200  Pennsylvania.  Ste.  210 
Kansas  City,  MO  64111 
Contact:  Terry  Morton 

V-22  HARRIS 

3  add-on  Doctor  units  can  be  seen 
running.  Contact:  Don  Catherman 
(504)  522-6144. 


irS  A  CLASSIFIED  SECRET! 

We^ll  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies), 
seal  your  reply  in  an  envelope 
addressed  to  the  E&P  Classified 
Advertising  Department  with  an 
attached  note  listing  newspapers  or 
companies  you  do  not  want  the  reply 
to  reach.  If  the  Box  Number  you're 
answering  is  on  your  list,  we’ll  dis¬ 
card  your  reply. 

When  you  need  Classified, 
we’re  here  --  every  week! 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


GENERAL  MANAGER 
Publisher  of  a  large  suburban  ABC 
weekly  newspaper  group  with  TMC 
located  in  western  NJ  wishes  to  ease  off 
and  seeks  an  experienced  person  to 
take  full  charge.  Responsible  for  day-to- 
day  operation,  budget  preparation, 
profitability.  Modern  plant  with  full 
production  facilities.  Some  commercial 
printing  customers.  Excellent  salary 
and  company  benefit  package.  Send 
resume  with  cover  letter  including  work 
and  salary  history,  business  and  person¬ 
al  references.  All  correspondence  will 
be  treated  in  confidence.  Box  3052, 
Editor  &  Publisher. 


NEWSPAPER  MANAGERS 
Are  you  running  a  small  weekly  profitab¬ 
ly?  Are  you  bright,  honest,  hard¬ 
working?  Looking  for  an  opportunity  to 
grow?  Our  weekly  group  needs  you  now. 
Contact  Julie  Hamlin,  Personnel  Dir., 
James  Newspapers,  Box  269,  Norway, 
ME  04268.  (207)  743-7011. 


PUBLISHER  of  large  three-day-a-week 
newspaper  near  Nashville,  TN.  Circula¬ 
tion  10.000.  Named  best  newspaper  in 
its  class  last  year  by  TPA.  You  will  be 
responsible  for  day-to-day  operation, 
budget  preparation  and  profitability. 
Excellent  salary,  bonus  and  benefits. 
Send  resume  tO:  VP-CEO,  Newspaper 
Div..  Box  8167,  Savannah,  GA  31412. 


L('t  every  eye  iie^otiiitt; 
tor  itself  and  trust  no 
ajt<‘nt. 

Shakespeare 


_ ADVERTISING _ 

ADVERTISING  SALES  MANAGER 
A  competitive  17.000  paid  daily  with  a 
20,000  shopper.  In  the  heart  of  the 
Fingerlakes  of  upstate  New  York. 

As  Sales  Manager,  you  will  work  closely 
with  account  representatives  in  both 
Retail  and  Classified.  Planning,  goal¬ 
setting  and  coordinating  sales  presenta¬ 
tions  will  be  your  primary  duties  along 
with  some  major  account  handling. 
Person  selected  will  possess  the  follow¬ 
ing  qual.ties:  a  team  leader,  motivator, 
maiketing  skills,  degree  preferred, 
experience  a  must. 

Compensation  package  -  competitive 
salary  with  commission,  major  medical, 
paid  life  insurance,  paid  vacations, 
pension  and  more. 

Send  resume  and  salary  requirements 
tO;  Anthony  Panetta,  Advertising  Direc¬ 
tor.  c  0  The  Citizen.  25  Dill  St.,  Auburn, 
NY  13021. 


ADV.  SALES  &  PROMO.  MGR 
An  excellent  position  open  with  oppor¬ 
tunity  for  advancement  if  you  can  sell 
personally  and  motivate  a  staff  of  10  in 
retail  and  classified.  Salary  commensu¬ 
rate  with  ability  on  this  twice-weekly, 
83.000  distribution  newspaper. 
Competitive  m.arket  requires  sales 
skills,  ideas,  people  management  abili¬ 
ties.  Plan  on  selling  advertising  yourself 
if  you  take  this  position.  Philosophical 
armchair  types,  stay  where  you  are. 
Opening  available  now  with  nationwide 
newspaper  group.  Excellent  fringes, 
profit  sharing,  etc.  Phone  (619) 
427-3000.  Garry  Edwards  or  mail 
resume,  salary  requirements  to  Star 
News.  835  Third  Ave.,  Chula  Vista.  CA 
92011;  Attn:  Garry  Edwards. 

BEST  OPPORTUNITY  for  stymied  news¬ 
paper  aovertising  person  ready  to  be 
own  manager  o*  time.  Our  50  years  of 
selling  religious  pages  for  newspapers 
make  us  truly  the  leader.  Michigan  and 
Ohio  estalished  accounts  require  week¬ 
day  travel  for  excellent  reward. 
Outstanding  opportunity  for  career  and 
growth.  Send  resume  to  PO  Box  8005, 
Charlottesville.  VA  22906. 
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CLASSIFIED  ADVERTISING  MANAGER 
We're  a  45,000  7-day  daily  in  a  highly 
competitive  market  and  are  looking  for 
an  aggressive,  self-starter  to  direct  our 
classified  department. 

Candidate  must  be  a  take-charge  indivi¬ 
dual  who  can  train  and  motivate  an 
aggressive  sales  staff,  and  who  has  a 
strong  classified  background.  Proven 
success  in  directing  a  telemarketing 
department  is  a  plus. 

We  offer  an  excellent  compensation  and 
benefits  package  and  lots  of  room  for 
career  growth.  Send  resume  to  Steve 
Roszczyk,  Marketing  Director,  Tribune 
Chronicle,  240  Frankin  St.  SE,  Warren, 
OH  44482. 


CLASSIFIED  ADVERTISING 
TELEPHONE  SALES 
Major  metro  newspaper  seeks  aggres¬ 
sive  and  intelligent  individual  for  its 
classified  advertising  phone  sales  dept. 
Two  years  newspaper  and  or  advertising 
experience,  or  be  recent  college  grad 
with  related  degree,  45  wpm,  excellent 
spelling  and  command  of  the  English 
language.  Apply  in  person  8:30  to 
11:30  AM.  Mon.  and  Wed.  only  at 
Employee  Relations,  1111  S.  Broad¬ 
way,  L.A.,  CA  90015  or  call  now  for 
more  information:  Jeryl  Parade  (213) 
744-8534.  EOE. 


RETAIL  AD  MANAGER 
Are  you  currently  an  assistant  retail  ad 
manager  or  an  account  exec,  with  at 
least  3-5  years  experience  working  in  a 
competitive  market?  Have  you  gained 
that  experience  in  weekly  newspapers, 
small  dailies  or  shoppers?  If  so.  this 
group  of  six  weeklies,  a  shopper  and 
small  daily  needs  you.  Excellent  sales 
and  communication  skills  essential. 
Budgeting  experience  desirable.  Goal 
setting  a  must.  Send  resume  to  Dave 
Ruscetta,  General  Mgr  CEO,  Citizen 
Publications.  349  New  Haven  Ave., 
Milford,  CT  06460, 


RETAIL  AD  MANAGER 
Fast  growing  Upstate  New  York  daily 
newspaper  is  looking  for  an  experienced 
person  to  lead  its  retail  advertising 
staff.  Must  be  strong  in  staff  motivation 
and  display  sales.  Located  at  the  foot¬ 
hills  of  the  beautiful  Adirondacks,  yet 
close  to  a  metro  city.  Based  on  experi¬ 
ence,  we  offer  a  competitive  salary  with 
an  additional  attractive  bonus  struc¬ 
ture,  including  excellent  benefits.  Qual¬ 
ified  applicants  should  send  resume 
and  annual  salary  requirements  to:  The 
Recorder,  Attn;  Pat  Beck.  1  Venner 
Rd..  Amsterdam,  NY  12010.  Equal 
Opportunity  Employer. 

RETAIL  ADVERTISING  MANAGER 
You  won't  find  a  better  oppotunity  in  a 
midwest  80,000  daily.  Immediate 
opening  managing  14  staff  in  a  stable 
market.  Full  product  line  and  financial 
reporting.  Minimum  3  years  direct  sales 
supervision.  D.  Killion,  Rockford  Regis¬ 
ter  Star,  Gannett  Inc,,  99  E.  State. 
Rockford.  IL  61 104. 


SALES  MANAGER 

If  you'd  like  to  be  part  of  the  largest  and 
fastest-growing  independent  recruit¬ 
ment  advertising  publication  in  the 
country,  we'd  like  to  talk  with  you. 
Management  position  responsible  for 
sales  functions,  recruitment,  training, 
sales  forecasts  and  budgets.  Must  enjoy 
vibrant,  high-energy  environment  and 
be  willing  to  be  a  member  of  a  dedi¬ 
cated  team.  Requires  sales  manage¬ 
ment  experience  and  strong  people 
skills.  Background  related  to  classified 
or  recruitment  advertising  sales  a  must. 
Salary.bonus  package  (with  stock 
options)  commensurate  with  experi¬ 
ence.  Send  resume  to:  Karri  Martin. 
California  Job  Journal,  2535  Capitol 
Oaks  Drive,  Suite  100,  Sacramento,  CA 
95833. 


_ ARTEDITORIAL _ 

EXPERIENCED  ARTIST  COPYWRITER 
The  Times-Picayune  of  New  Orleans  has 
an  immediate  opening  for  a  person 
experienced  in  graphic  design,  illustra¬ 
tion,  layout,  and  the  production  of 
camera  ready  mechanicals.  Writing 
assignments  will  include  promotional 
copy  for  print  and  broadcast.  Must  be 
able  to  take  projects  from  inception 
through  all  phases  to  completion.  Must 
be  able  to  work  independently  as  well  as 
enjoy  working  as  a  member  of  the  team. 
Submit  resume  and  samples  of  recently 
published  works  to  Personnel  Manager, 
Attn:  Artist/Copywriter;  The  Times- 
Picayune,  3800  Howard  Ave.,  New 
Orleans,  LA  70140.  An  equal  opportun¬ 
ity  employer  M  F. 


Editor  &  Publisher 
Classified  Advertising 
11  West  19th  St. 
New  York,  NY  10011 


ARTIGRAPHICS 

THE  ANCHORAGE  DAILY  NEWS  is 
looking  for  a  feature  section  designer  to 
join  the  award-winning  staff  of  this 
small  aggressive  metro  in  a  state  loaded 
with  natural  beauty.  This  is  an  oppor¬ 
tunity  to  get  in  on  the  ground  floor  of  a 
project  in  which  design  plays  a  key  role. 
The  ideal  candidiate  will  have  less  than 
three  years  experience  and  a  journalism 
degree  with  a  graphics  concentration  or 
a  BFA.  Send  resume,  work  samples, 
and  a  salary  history  to  Assistant  Manag¬ 
ing  Editor,  Mike  Campbell.  In  care  of 
the  Personnel  Department,  Box 
149001,  Anchorage,  AK  99514-9001. 
We  are  an  Equal  Opportunity  Employer. 


CIRCULATION 


CIRCULATION  MANAGER  needed. 
Must  be  experienced,  strong  in  promo¬ 
tion  and  sales,  12,000  daily  in  Zone  6. 
Send  resume  and  salary  requirenments 
to  Box  3056,  Editor  &  Publisher. 


CIRCULATION  PROMOTIONS  MGR. 
The  nations  most  prestigious  Catholic 
magazine  is  seeking  experienced 
professional  to  implement  large  scale 
circulation  development  plan.  Proven 
track  record  in  direct  mail  solicitation  is 
essential.  Position  offers  attractive 
compensation  and  benefit  package. 
Send  resume  tO:  James  Santora,  Ameri¬ 
ca  Press  Incorporated,  106  West  56th 
Street,  New  York,  NY  10019. 


CIRCULATION  MANAGER 
Group  of  weeklies  in  Zone  5.  Total 
circulation  90,000.  Experience 
needed  in  youth  carriers,  adult  crews, 
mail,  news  stand  sales  and  computers. 
Must  be  strong  in  promotion  and  sales. 
Send  resume  and  salary  requirments 
to  Box  3079,  Editor  &  Publisher. 


It  is  InoHOH  nature  to  think 
ivisehf  and  to  act  in  an 
absurd  fashion. 

Anatole  France 


REGIONAL  SALES  MANAGER 
TELEPHONE  SALES 
The  leader  in  newspaper  circulation 
telemarketing  seeks  a  self-starting  sales 
manager.  Promotion  to  regional  position 
and  vice  presidency  within  first  year. 
Ideal  candidate  will  have  3  to  5  years 
experience  in  circulation  or  telephone 
sales  and  the  ability  to  call  on  top  circu¬ 
lation  executives.  Travel  a  must,  reloca¬ 
tion  possible.  All  replies  kept  confiden¬ 
tial,.  Send  resume  and  earning  require¬ 
ments  tO:  Dick  Levis,  Levis  Sales,  Inc., 
4  Lincoln  Place,  Madison,  NJ  07940. 


_ EDITORIAL _ 

20,000  PM  seeking  aggressive  journal¬ 
ist  for  city  editor  slot.  Editing  and  layout 
experience  a  must.  Send  resume  and 
clips  to  J.  McCullough,  News-Tribune. 
426  Second  St.,  LaSalle,  IL  61301. 

AMBITIOUS  INTERN-REPORTER  with 
a  keen  news  sense  for  temporary  but 
lengthy  freelance  assignment.  Know¬ 
ledge  of  legal  and  or  law  enforcement 
systems  helpful.  Must  be  aggressive 
and  resourceful  with  excellent  investi¬ 
gative  and  writing  skills.  Hourly  pay 
plus  expenses  including  travel  (almost 
all  local).  Denver  resident  only.  Send 
resume,  non-returnable  samples,  a 
letter  expressing  your  interest  and  tele¬ 
phone  number  to  PO  Box  61442, 
Denver,  CO  80206. 

ASSISTANT  METRO  EDITOR 
The  Post-Tribune,  a  Knight-Ridder 
newspaper  in  northwest  Indiana,  is 
seeking  an  assistant  metro  editor.  The 
person  we  hire  will  have  strong  content 
editing  skills  and  will  be  aggressive  with 
news  and  creative  with  enterprise 
stories.  The  Post-Tribune  is  a  75,000 
daily,  90,000  Sunday  newspaper  in 
Gary,  30  minutes  from  downtown 
Chicago.  Our  market  is  competitive. 
Candidates  will  have  city-editing  experi¬ 
ence  or  veteran  reporting  skills.  Send  a 
resume,  cover  letter  and  some  examples 
of  your  newspaper  or  other  work  to  Betty 
Wells  Cox.,  Executive  Managing  Editor, 
Post-Tribune,  1065  Broadway,  Gary,  IN 
46402. 


Editor  &  Publisher 

SUBSCRIBE  TODAY! 
(212)  675-4380 


HOME  DELIVERY  MANAGER 

The  Vindicator,  a  90,000  evening,  140,000  Sunday  publica¬ 
tion  in  Youngstown,  Ohio,  is  looking  for  a  Home  Delivery 
Manager,  Applicants  should  be  experienced  in  all  aspects 
of  circulation  with  a  minimum  of  three  years  management 
experience.  This  manager  will  direct  twenty  full-time  district 
managers.  Send  resume  and  salary  requirements  to:  C. 
Edward  Powell,  Circulation  Manager,  PO  Box  780,  Youngs¬ 
town,  Ohio  44501.  All  responses  held  in  confidence.  No 
phone  calls. 
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CLASSIFIED  ADVERTISING 
Order  Blank 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —  $5.80  per  line 

2  weeks  —  $5.15  per  line,  per  issue 

3  weeks  —  $4  30  per  line,  per  issue 

4  weeks  —  $3.40  per  line,  per  issue 


Effective  January  1.  1988 

POSITIONS  WANTED 
1  week  —  $3  70  per  line 

)er  issue  2  weeks  —  $3  05  per  line,  per  issue 

jer  issue  J  weeks  —  $2.60  per  line,  per  issue 

)er  issue  4  weeks  —  $2  40  per  line,  per  issue 


Add  $6  00  per  mserticn  for  box  service  Add  $4  00  per  insertion  lor  box  service 


Count  as  an  additional  line  in  copy 


Count  as  an  additional  line  m  copy 


Count  approximately  37  characters  and  or  spaces  per  line 
3  lines  minimum. 

NO  ABBREVIATIONS 


DEADLINE;  Every  Tuesday,  12  pm  (ET) 

For  Saturday’s  Issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  to  4  times-$75  per  column  inch,  per  insertion;  5  to  1 1  times, 
$70  per  column  inch,  per  insertion;  1 2  or  more  times,  $60  per  column  inch, 
per  insertion. 

DEADLINE;  8  days  prior  to  publication  date. 

Contr$et  ratn  avallabla  upon  raquaat. 

Box  number  responses  are  mailed  each  day  as  they  are  received 

■diter  4  Publl*h«r 

11  West  19th  Street.  NY.  NY  10011  (212)  675-4380 


ASSISTANT  BUSINESS  EDITOR 
The  Houston  Chronicle  (411.000 
daily  553,000  Sunday)  is  seeking  an 
assistant  business  editor.  We're  looking 
for  either  someone  with  editing  experi¬ 
ence  or  a  seasoned  business  reporter 
working  for  a  large  daily  newspaper  who 
is  interested  in  moving  over  to  the  desk. 
Must  be  aggressive  and  have  good  skills 
in  working  with  reporters  on  developing 
stories.  Must  be  able  to  edit  stories  on 
complex  subjects.  Business  news 
experience  is  preferable.  In  addition  to 
daily  editing  duties,  job  includes 
responsibility  for  coordination  and 
production  of  the  Sunday  business 
section.  Send  resume  and  clips  to  Scott 
Clark.  Business  Editor,  Houston  Chroni¬ 
cle.  PO  Box  4260,  Houston.  TX  77210. 

ASSOCIATE  EDITOR  -  For  a  community 
news-oriented  daily  newspaper  in  centr¬ 
al  New  York.  Duties  include  working 
with  a  staff  of  young  reporters,  editing, 
specialty  page  planning  design  and 
layout.  Send  resume  to  Managing 
Editor.  Oneida  Daily  Dispatch,  130 
Broad  Street,  Oneida.  NY  13421. 

ASST  MANAGING  EDITOR 
Chance  for  reporter  with  3-5  years 
experience  to  become  no.  2  editor  on 
1(1.000  daily.  401K  savings  plan. 
Salary  $350-1400  wk.  Resume  to 
Managing  Editor.  News  Journal,  PO  Box 
1689.  CLovis.  NM  88101. 

BOOK  REVIEWERS  and  Freelance 
Writers  with  knowledge  of  book  field 
sought  by  national  magazine.  Prior 
experience  required.  Send  resume  and 
clips  to  Box  3075,  Editor  &  Publisher. 

BUSINESS  REPORTER 
The  San  Antonio  Light  seeks  aggressive 
business  reporter.  Applicants  need 
strong  reporting  skills  and  experience  in 
business  department.  Send  clips, 
resume  to  Sharon  Watkins,  Assistant 
Managing  Editor,  San  Antonio  Light.  PO 
Box  161,  San  Antonio,  TX  78291. 

BUSINESS  ISSUES  WRITER:  Washing¬ 
ton  University  in  St.  Louis  seeks  writer 
for  continuing  aggressive  program  to 
build  reputation  of  Washington  Univer¬ 
sity  and  John  M.  Olin  School  of  Busi¬ 
ness  through  national  news  media 
placement  in  business  and  news  publi¬ 
cations  directed  at  lay  audiences, 
national  newspapers  and  magazines, 
wire  and  feature  services,  television, 
radio.  Ideal  candidate  is  strong  news 
writer  with  story  marketing  skills  and  PR 
savvy.  Writers  "beat"  is  business  and 
its  interaction  with  economics,  law, 
public  policy  and  related  issues.  Qual¬ 
ifications:  Bachelor's  degree,  preferably 
in  journalism  with  specialization  in 
business  writing;  five  years'  profession¬ 
al  journalism  and  or  public  relations. 
Send  resume  and  writing  samples 
before  July  22,  1988  to  Carol  Farns¬ 
worth,  Associate  Director  of  Public 
Relations,  Washington  University. 
Campus  Box  1070.  One  Brookings 
Drive,  St.  Louis.  MO  63130.  Washing¬ 
ton  University  is  an  Equal  Opportunity 
Affirmative  Action  Employer. 

BUSINESS  WRITER  -  Wanted  at  the 
Lansing  Sta*e  Journal.  Top  pay,  great 
opportunity  for  advancements  with  a 
Gannett  newspaper.  Send  resum.e  and 
clips  to  Tom  Callinan,  Editor,  Lansing 
State  Journal,  120  East  Lenawee.  Lans¬ 
ing,  Ml  48919. 

The  first  duty  of  a 

newspaper  is  to  be  accurate. 

If  it  be  accurate,  it 

follows  that  it  is  fair. 
Herbert  Bayard  Swope 


CITY  EDITOR  and  COPY  EDITOR  (2 
positions)  sought  by  22.000  circulation 
afternoon  daily  on  Northern  California 
coast.  City  editor  must  possess  sharp 
copy  editing  and  personnel  skills.  Copy 
editor  job  includes  some  special 
sections  work.  Send  resume,  clips  and 
references  to:  Jerry  Post.  Managing 
Editor,  Times-Standard,  PO  Box  3580, 
Eureka.  CA  95502, 

CITY  EDITOR  for  the  Missoulian.  a 
30,000-circulation  regional  newspaper 
in  Missoula,  a  university  town  located  in 
a  mountain  valley  of  northwest  Monta¬ 
na.  As  supervisor  of  2  assistant  city 
editors  and  1 1  reporters,  this  person 
must  have  a  proven  record  of  strong 
leadership,  deft  copy  editing,  enterpris¬ 
ing  news  coverage,  fairness  and  accura¬ 
cy.  He  or  she  must  be  able  to  respond 
readily  to  changing  needs  of  readers. 
Please  send  letter  describing  your 
management  and  news  philosophies,  a 
resume  and  an  edition  of  your  present 
paper  to:  Bobbie  Engelstad  Human 
Resources  Manager.  Missoulian,  PO 
Box  8029.  Missoula.  MT  59807. 

COPY  DESK  CHIEF 

We  seek  a  hands-on  news  editor  to 
direct  a  5-person  desk  at  a  newspaper 
committed  to  excellence.  The  success¬ 
ful  applicant  will  have  a  demonstrated 
flair  for  headlines  and  layout,  a  strong 
sense  of  grammar  and  style,  and  proven 
skills  in  editing,  graphics  and  use  of 
color.  We  are  a  48,0(10  daily  in  beauti¬ 
ful  northeast  Tennessee,  the  dominant 
newspaper  in  a  highly  competitive 
market,  with  Harris  Pagination,  scan¬ 
ning  and  laser  typesetting.  We  require  a 
creative  editor,  a  top-notch  desk  mana¬ 
ger  who  thrives  under  pressure. 
Resume,  work  samples  and  salary 
requirements  to  ME  Ted  Como.  Kings¬ 
port  Times-News.  PO  Box  479.  Kings¬ 
port.  TN  37662. 

COPY  EDITOR 

The  Abilene  (Texas)  Reporter-News  is 
looking  for  a  copy  editor  who  can  back 
up  the  city  editor,  news  editor  and  wire 
editor.  Daily  newspaper  copy  desk 
experience  required.  Good  editing  skills 
necessary.  Send  resume,  references 
and  examples  of  headlines  and  page 
layouts  to  Doug  Williamson.  Managing 
Editor,  PO  Box  30.  Abilene,  TX  79604. 

COPY  EDITOR  We  have  redesigned  and 
need  to  expand  our  desk.  Mid-size  daily 
in  the  growing  Southeast  needs  copy 
editor,  preferably  with  experience,  but 
top-notch  recent  graduates  are  urged  to 
apply.  Mac  experience  is  a  plus.  Send 
resume,  headline  clips  and  page  design 
samples  to  Box  3063.  Editor  & 
Publisher. 

EDITING  AND  REPORTING  opportuni¬ 
ties  available  with  suburban  Richmond. 
VA  newspaper  group,  165,000  circ.  If 
you're  the  best  at  editing  or  writing  and 
love  community  journalism,  write  Jeff 
Byrd,  Suburban  Newspapers  of  VA,  PO 
Box  1249,  Glen  Allen,  VA  23060. 


EDITOR  AUTOMOTIVE  business  maga¬ 
zine  with  strong  performance  back¬ 
ground.  Perfect  for  the  automotive  or 
business  writer  with  engineering,  racing 
or  hands-on  mechanical  experience. 
We'll  pay  competitively  for  the  leader  of 
the  number  one  monthly  high- 
(Derformance  trade  book.  Resume  and 
salry  history,  writing  samples  to  Jim 
MacQueen,  Babcox  Publications,  11  S. 
Forge  St.,  Akron,  OH  44304.  No  calls. 


EDITORIAL  WRITER 
Experienced  journalist  to  write  editor¬ 
ials  and  supervise  opinion  pages  for 
small  Knight-Ridder  daily.  Send  clips 
and  resume  to  Editor.  The  News.  33  SE 
Third  St.,  Boca  Raton.  FL  33432. 
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HELP  WANTED 


EDITORIAL 


EDITOR  REPORTER  Full-time  position 
with  biweekly  waterfront  newspaper. 
Salary  commensurate  with  experience. 
Send  resume  to  J.  Gueirin,  The  Log 
Newspaper.  PO  Box  89309,  San  Diego. 
CA  92138.  (619)  226-1608. 


EDITOR 

We  are  a  growing,  12,000  AM  6-day, 
family-owned  daily,  seeking  a  take- 
charge  editor  to  run  our  news  operation. 
This  is  a  career  opportunity  in  a  good 
small  town.  Full  fringes,  good  salary, 
excellent  working  conditions  and  an 
award-winning  staff.  Send  full  resume 
to  Robert  Lind,  General  Manager, 
Somerset  Newspapers,  Inc.,  PO  Box 
638,  Somerset,  PA  15501. 


EDUCATION  REPORTER  -  In  university 
city  for  Zone  3  mid-sized  AM  daily. 
Minimum  of  2  years  experience.  Letter, 
resume,  clips  to  Box  3073,  Editor  & 
Publisher. 


ENTERPRISING  REPORTER 
Talented,  experienced,  productive 
reporter  needed  for  20.000  circulation 
Connecticut  daily.  Ability  to  cover  the 
gamut  of  town  news  independently  and 
imaginatively  a  must.  Send  resume  and 
clips  to  Linda  Smith,  Suburban  Editor. 
Bristol  Press.  99  Main  St..  Bristol,  CT 
06010.  EOE  M  F. 


EXPERIENCED  REPORTER  -  Five  years 
minimum  covering  local  government, 
digging  out  stories  others  would  pass  by 
as  too  tough.  Must  be  self-starter.  Zone 
1  daily.  $575  week.  Resume  and  clips 
to  Box  3062.  Editor  &  Publisher. 


FEATURES  EDITOR 
Features  editor  for  small  growing  south 
eastern  daily.  Job  requires  imagination 
and  creativity  as  well  as  skills  in  editing, 
design  and  organization.  Send  resume, 
examples  of  work  and  references  to  Box 
3070,  Editor  &  Publisher. 


F  T  ASSOCIATE  EDITOR  for  fast  paced 
biweekly  news  magazine  for  New  York’s 
physicians.  Min.  required  2  years. 
Strong  editing  rewrite  experience.  Abili¬ 
ty  to  work  well  with  reporters.  Fligh 
20s.  Send  resume:  The  New  York 
Doctor.  11  E.  36th  St..  8th  Floor,  New 
York.  NY  10016. 


GOVERNMENT  JOBS.  $16,040  - 
$59,230  yr.  Now  Fliring.  Your  Area. 
(805)  687-6000  Ext.  R-4261  for 
current  Federal  list.  (Fee  required). 


JOB  HUNTING? 

If  you  need  a  job,  you  need 
MedlaLine.  MediaLine  is  the 
newspaper  industry's  daily 
updated  job  listing  service. 
We  scout  out  new  job  open¬ 
ings  coast  to  coast  and 
report  them  to  you  every  day. 
Staff  writers,  copy  editors, 
sports  writers  and  editors 
can  all  get  a  jump  in  the 
competitive  job  market  with 
MediaLine.  Get  the  best 
leads  in  the  business.  Get 
MediaLine. 

800-237-8073 


HELP  WANTED 


EDITORIAL 


GENERAL  ASSiGNMENT  REPORTER 
Energetic  self-starter  needed  for  award¬ 
winning  broadsheet  weekly  in  beach 
resort  area  70  miles  from  New  York 
City.  Coverage  runs  gamut  from  munici¬ 
pal  and  school  board  meetings  to  police 
and  courts  to  in-depth  take-outs  and 
features.  Clear,  crisp  writing  a  must. 
Car,  camera  required.  Immediate  open¬ 
ing.  Send  resume  to  The  Hampton 
Chronicle-News,  PO  Box  1071,  West 
Hampton  Beach.  NY  11978. 


Graphic  Artist 
Features  Editor 
Photo  Chief 
Assistant  City  Editor 
A  New  York  State  daily  is  looking  for  an 
informational  graphic  artist.  A  Zone  3 
paper  needs  a  feature  editor  writer.  And 
an  east  coast  daily  wants  a  photo  chief 
and  an  assistant  city  editor.  If  you  are 
qualified  for  these  positions,  send  your 
resume  to  JOB  BANK.  2615  River 
Road,  Suite  7,  Cinnaminson,  NJ  08077 
or  call  director  Jenny  Woestendiek  at 
(609)  786-1910.  There  are  no  referral 
fees  if  you  qualify  for  these  positions. 


MAGAZINE  EDITOR 
Experienced  pro  to  head  staff  of 
Philadelphia  based  national  business 
magazine.  Seeking  dynamic  individual 
who  is  looking  for  new  challenges  and 
ready  to  relocate  in  the  East.  Salary 
comensurate  with  experience,  plus 
profit  sharing  &  benefits.  Send  resume, 
clips  &  salary  requirements  to:  North 
American  Pub.  Co.,  Personnel,  401  N. 
Broad  St..  Philadelphia,  PA  19108. 


MAGAZINE  EDITOR 
The  Anchorage  Daily  News  seeks  some¬ 
one  with  well  developed  writing  and 
editing  talent  and  a  vision  to  make  our 
Sunday  magazine  among  the  top  in  the 
country.  Ours  is  a  small  but  lively  maga¬ 
zine  supported  by  award-winning  photo 
and  art  staffs  and  anxious  to  expoire 
Alaska's  best  stories.  We're  looking  for 
an  energetic  person  with  fresh  ideas 
who  can  carry  us  forward  as  editor  and  a 
regular  writing  contributor.  Seven  years 
journalism  experience  minimum.  Send 
resume,  work  samples,  salary  history, 
and  a  letter  telling  why  you  should  be 
considered  tO:  R.  Shinohara,  C  0 
Personnel,  Anchorage  Daily  News,  PO 
Box  149001,  Anchorage,  AK 
99514-9001. 


MANAGING  EDITOR  needed  to  run 
4-person  staff  at  monthly  business 
publication.  Strong  writing  and  mana¬ 
gerial  skills  a  must.  Send  resume  and 
salary  requirements  to  Editor,  Business 
Report.  PO  Box  1949,  Baton  Rouge,  LA 
70821. 


MANAGING  EDITOR 
We're  growing.  We  need  experienced 
editors  willing  and  able  to  learn  to  edit 
hard  news  on  business.  You  must  be  a 
self  starter  capable  of  discovering 
stories,  making  assignments,  and  edit¬ 
ing  the  copy.  To  apply  to  this  unique 
opportunity  rush  your  resume  tO: 
Personnel.  Department  A.  Crittenden 
News  Service,  Inc.,  PO  Box  1150, 
Novato,  CA  94948. 


NEWSPAPER  REPORTERS 
There  is  a  shortage  of  talented  reporters 
in  booming  New  England.  Our  weekly 
group  is  holding  tryouts.  If  you  vacation 
in  Maine  this  summer  you  may  be  able 
to  live  here  forever.  Contact  Julie 
Hamlin,  Personnel  Dir.,  James  News¬ 
papers,  Box  269,  Norway,  ME  04268. 
(207)  743-7011. 


NEW  YORK  CITY  WEEKLY  newspaper, 
circulation  60,000,  seeks  experienced 
reporter  to  cover  government,  labor. 
Comprehensive  health  benefits.  Salary 
negotiable.  Send  resume  tO:  PO  Box 
68.  New  York.  NY  10008. 


HELP  WANTED 


EDITORIAL 


READY  TO  MAKE  THE  CHANGE? 
Growing  New  Jersey  Fortune  200 
company  seeks  internal  communica¬ 
tions  representative.  The  person  who 
joins  us  will  have  an  instinct  for  the 
news  angle  in  almost  any  story  and  the 
skill  to  write  and  produce  high  quality 
publications.  You  will  also  have  excel¬ 
lent  opportunities  for  growth  in  all 
facets  of  public  relations,  public  affairs, 
and  marketing  communications.  Qual¬ 
ifications:  3  to  5  years  publications 
experience  in  reporting,  writing  and 
editorial  research.  Some  experience 
with  design,  layout,  publication  produc¬ 
tion,  photoplacement.  Salary  is  negoti¬ 
able.  Equal  Opportunity  Employer. 
Send  resume  to  Box  3072,  Editor  & 
Publisher. 


A  country  cannot 
subsist  well  without 
liberty,  nor  liberty 
without  virtue. 
Jean-Jacques  Rousseau 


RELIGION  FEATURES  WRITER  for 
43,000  daily.  Must  have  a  strong  feel 
for  language  and  1  to  2  years  of  experi¬ 
ence.  We  are  looking  for  someone  who 
has  the  interest,  drive  and  determina¬ 
tion  to  help  us  have  the  best  religion 
coverage  in  the  country.  Job  includes 
writing  for  daily  features  section.  Send 
resume  and  clips  to  Lynn  Stock, 
Features  Editor,  Anderson 
Independent-Mail,  PO  Box  2507, 
Anderson,  SC  29622. 


RELIGION  REPORTER 
The  Roanoke  Times  &  World  News,  a 
125,000  circulation  Landmark  metro 
daily  in  Southwest  Virginia,  is  seeking  a 
religion  beat  reporter.  The  person  who 
fills  this  post  should  have  background, 
experience  and  interest  in  religion 
issues  reporting.  This  is  not  a  church 
news  post,  but  a  beat  that  involves 
coverage  of  ma|or  religion  issues.  We 
want  this  reporter  to  get  a  pulse  on  what 
is  happening  in  churches  and  temples 
in  the  Roanoke  Valley  and  Western 
Virgina.  We  want  to  know  the  impact 
these  institutions  have  in  the  communi¬ 
ty.  We  also  want  this  reporter  to  trans¬ 
late  national  religion  issues  so  they 
make  sense  to  our  readers.  This  reporter 
should  have  at  least  five  years  of  daily 
reporting  experience.  Preferably  some 
of  that  covering  religion  or  writing  about 
religion  issues.  Some  general  assign¬ 
ment  work  is  also  involved,  but  the 
reporter  should  spend  80%  of  the  time 
developing  a  religion  beat.  Send 
resume,  clips,  a  two-page  autobiogra¬ 
phy  and  your  ideas  for  this  beat  to  Bill 
Warren,  Managing  Editor.  Roanoke 
Times  &  World  News,  PO  Box  2491, 
Roanoke,  VA  24010.  An  Equal  Oppor¬ 
tunity  Employer. 


REPORTER  WANTED  by  6-day  daily  for 
local  government  and  business  cover¬ 
age.  Some  page  layout.  Midwest  applic¬ 
ants  preferred.  Resumes,  clips  to  Tim 
Zgonina,  Effingham  Daily  News.  PO  Box 
370,  Effingham,  IL  62401. 


REPORTER  who  loves  to  cover  breaking 
news,  writes  stories  that  make  people 
keep  reading  and  thinks  the  only  thing 
better  than  a  page  one  byline  is  two 
page  one  bylines.  If  that's  you;  If  you 
have  2-3  years  full-time  newspaper 
experience  and  you  live  in  the  New 
England  area,  send  resume  and  4-6 
clips  to  Neil  Roiter,  Managing  Editor. 
The  Standard-Times,  55  Pleasant  St.. 
New  Bedford.  MA  02742.  No  calls, 
please. 


HELP  WANTED 


EDITORIAL 


REPORTER,  PHOTOGRAPHER,  COPY 
EDITOR  and  SPORTS  WRITER  sought 
for  small  daily  in  central  Florida  seeking 
to  expand  its  staff.  2-3  years  experience 
preferred  but  recent  journalism  gradu¬ 
ates  will  be  considered.  If  you  are 
talented,  energetic  and  want  to  be  part 
of  a  vibrant  newspaper  on  the  move, 
reply  with  resume  to  Box  3074,  Editor 
&  Publisher. 


REPORTER  -  Sought  by  respected 
weekly  business  newspaper  planning  to 
expand.  Daily  experience  required; 
business  background  preferred.  Good 
pay,  benefits.  Send  resume,  clips  to 
Paul  Ericson,  Editor,  Rochester  Busi¬ 
ness  Journal.  1  Mount  Hope  Avenue. 
Rochester,  NY  14620. 


REPORTER  FEATURE  writer  for  Rocky 
Mountain  weekly.  Photography  a  plus. 
Send  clips  and  resume  to;  Scllett.  Box 
7445,  Jackson  Hole,  WY  83001. 


SPEECHWRITER:  Major  public  official 
in  the  west  looking  for  a  speechwriter. 
Requires  ability  to  write  on  a  wide  range 
of  public  policy  issues.  Minimum  of  3-5 
years  speechwriting  experience  neces¬ 
sary.  Salary  $35-38,000  range.  Send 
resume  and  writing  samples  to  Colorado 
Media  Group,  Inc.,  5690  DTC  Blvd., 
Ste.  315,  Englewood.  CO  80111. 

SPORTS  REPORTER 
Prize-winning  1 1 ,000-circulalion 
weekly  in  exciting  community  seeks 
sports  reporter-photographer.  Must 
have  car,  camera.  Strong  feature  writing 
ability  required  but  must  produce  plen¬ 
ty  of  straight  coverage,  too.  Responsible 
for  entire  section.  Send  resume,  clips, 
letter  to  Box  3078,  Editor  &  Publisher. 


SPORTS  WRITER-EDITOR 
Experienced,  accomplished  journalist 
needed  to  help  cover  wide  range  of  high 
school  and  junior  college  sports,  deve¬ 
lop  features  and  assume  major  editing 
and  design  tasks  1-2  shifts  per  week. 
Send  resu.me  and  writing  and  design 
samples  to:  Bert  Gault,  Executive 
Sports  Editor.  Watertown  Daily  Times, 
260  Washington  St,,  Watertown,  NY 
13601.  Application  deadline  July  23. 


SPORTS  WRITER 

Texas  Gulf  Coast  daily  seeks  sports 
writer.  Layout  skills  preferred.  Entry 
level,  recent  college  grad  considered. 
Send  resume  &  clips  to:  Daily  Tribune, 
Box  1551,  Bay  Dty,  TX  77414  or  call 
Mike  Sottak  (409)  245-5555. 


SUNDAY  EDITOR  -  organized,  inspired 
individual  who  can  make  excellent 
Sunday  edition  even  better.  Hard  news 
savvy,  feel  for  features  required.  Upper 
twenties  to  start.  Full  benefits,  pension 
plan.  Professional  atmosphere.  Write 
Jim  Kevlin,  Watertown  Daily  Times, 
Watertown,  NY  13601  immediately. 

TODAY’S  LIVING  EDITOR  -  Kentucky 
daily  needs  experienced  person  to  head 
this  growing  T.L.  section.  Feature  writ¬ 
ing  with  flair;  layout  ability;  editing; 
creative  thinking  essential.  Must  be 
well  organized.  Salary  negotiable. 
Resume  &  samples  to  Box  3077,  Editor 
&  Publisher. 


WE’RE  LOOKING  for  a  solid  reporter 
who  can  produce  people-oriented  news 
to  help  us  cover  the  state’s  fastest  grow¬ 
ing  county.  Send  resume,  three  writing 
samples  and  salary  history  tO:  Editor, 
The  Review  Appeal,  PO  Box  409, 
Franklin,  TN  37065-0409. 

Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  E  &  P.  Write: 

E&P  Classified  Advertising 


11  West  19th  St. 
New  York,  NY  1001 1 
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WIRE  DESK  PERSON  -  Wanted  at  Vero 
Beach  Florida  Press  Journal.  We  are  an 
AM  daily,  full  color  privately  owned. 
Circulation  is  25,000  Summer,  30,000 
Winter.  We  are  growing  quickly  along 
with  this  beautiful  area.  Our  new  build¬ 
ing  ready  this  fall.  Position  calls  for 
college  degree  and  at  least  three  to  five 
years  of  layout  or  wire  desk  experience. 
Good  layout  ablities,  judgment,  maturi¬ 
ty  needed  Send  resume  with  references 
and  layout  tearsheets  to  Byron  Gray,  PO 
Box  1268,  Vero  Beach,  EL  32961.  No 
phone  calls,  please. 


WIRE  EDITOR 

For  44,000  daily. Sunday.  Pivotal  role 
on  city  desk  requiring  accuracy,  speed 
and  organization.  No  recent  grads. 
Write  Joan  Bastel,  Managing  Editor, 
The  Intelligencer,  PO  Box  858,  Doyles- 
town,  PA  18901. 


_ FREELANCE _ 

FREE-LANCE  WRITER,  WASHINGTON 
based,  for  bimonthly  trade  magazine. 
To  prepare-on  a  continuing  basis-short 
reports  on  imports  exports,  trade  statis¬ 
tics,  domestic  and  overseas  marketing. 
Pay  on  acceptance.  Send  resume  and 
clips,  and  indicate  if  you  have  federal 
government  agency  contacts.  Box 
3042,  Editor  &  Publisher. 


_ PHOTOGRAPHY _ 

PHOTOGRAPHER 

The  Post-Tribune,  a  Knight-Ridder 
newspaper  in  northwest  Indiana,  is 
seeking  a  staff  photographer.  The 
person  we  hire  will  have  aggressive 
news  instincts  and  a  strong  features/ 
enterprise  background.  The  Post- 
Tribune  is  a  75,000  daily  and  90,000 
Sunday  newspaper  in  Gary,  30  minutes 
from  downtown  Chicago.  Our  market  is 
competitive.  Candidates  will  have  2 
years  of  experience  on  a  daily  newspap¬ 
er.  Send  a  resume  and  portfolio  to  Val 
Pipps,  Design  Chief,  Post-Tribune, 
1065  Broadway,  Gary,  IN  46402. 


PRODUCTION 


MAINTENANCE  MANAGER 
Major  metropolitan  daily  in  Dallas, 
Texas  is  seeking  a  maintenance  mana¬ 
ger  to  manage  its  maintenance  and 
technical  services  departments.  Qualifi¬ 
cations  for  this  position  includes  a 
BSEE,  BSME,  or  Bachelor's  degree  in 
electronic  technology  with  a  minimum 
of  5  years  newspaper  maintenance 
experience,  or  equivalent.  At  least  2 
years  prior  supervisory  experience  is 
also  needed  to  effectively  direct,  plan, 
and  coordinate  activities  of  the  down¬ 
town  and  satellite  plant.  Must  possess 
working  knowledge  in  the  electrical, 
mechanical,  and  electronic  repair 
maintenance  of  production  equipment 
and  support  systems.  Strong  people 
skills  are  essential.  Attractive  salary  and 
comprehensive  benefits  are  offered. 
Interested  candidates  should  call  or 
send  resume  stating  salary  require¬ 
ments  tO:  B.  Dangel,  The  Dallas  Morn¬ 
ing  News,  PO  Box  225237,  Dallas.  TX 
75265;  (214)  977-8820. 


MAILROOM  EQUIPMENT  OPERATOR 
MECHANIC  sought.  Supervisory  experi¬ 
ence  helpful.  Harris  inserter,  IDAB 
stackers  and  related  equipment.  Call 
Colleen  at  (203)  447-0207  after 
10PM. 


PRINTING-DIDDE  OPERATOR 
Openings  for  first  pressmen  dayshift 
and  nightshift  (3:30  PM-Midnight). 
Apply  in  person  to  O'Neil  Data  Systems, 
2038  Armacost,  Los  Angeles,  CA 
90025  or  call  (213)  820-8343  ex.201. 


PUBLIC  RELATIONS 

PUBLIC  RELATIONS  POSITION  - 
School  District,  write  press  releases, 
district  newsletter  and  other  district 
publications.  Must  be  able  to  write 
legibly,  photography  skills,  some  know¬ 
ledge  of  journalism.  Contact:  Dr. 
William  J.  Bassett,  Superintendent  of 
Schools,  Pine  Bush  (Central  School 
District,  Pine  Bush,  NY  12566  - 
Phone:(914)  744-2031. 


PUBLIC  RELATIONS/WRITER 

Public  Affairs  office  of  New  York-based  finan¬ 
cial  services  company  seeks  writer  with  apti¬ 
tude  for  working  with  news  media.  Three 
years  of  writing  or  public  relations  experience 
required.  Must  be  friendly  self-starter  with 
strong  planning  and  organizational  skills. 
Excellent  career  prospects.  Salary  $25K- 
$30K.  Send  resume  to  Box  EP  1907,  10  W. 
20th  St..  NY,  NY  10011.  EOE  M  F  H  V. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


Experienced  PUB  GM  strong  in  market¬ 
ing  and  administration  seeks  challeng¬ 
ing  position  with  progrssive  organiza¬ 
tion.  Prefer  sunbelt  location.  Turn¬ 
arounds  OK.  Call  (318)  687-9374. 


PUBLISHER,  DAILY 
Successful  manager  with  extensive 
experience  on  dailies  seeks  publisher 
position.  Strong  in  circulation  and 
advertising  development,  financial 
management  and  community  relations. 
Box  3053,  Editor  &  Publisher. 


RENT  AN  EXPERT 

If  you  have  a  heavyweight  publishing 
problem  but  can't  afford  to  permanently 
hire  a  heavyweight  publishing  profes¬ 
sional  to  fix  it,  rent  an  accomplished 
executive  with  an  outstanding  record  of 
success  in  dailies,  weeklies,  and  shop¬ 
pers.  Areas  of  expertise  include  market¬ 
ing,  sales  development,  budgeting,  cost 
control  and  new  technology.  Top  refer¬ 
ences,  reasonable  rates.  Box  3071, 
Editor  &  Publisher. 


REMINDER: 

Dea(jline  for  line  acJs, 
extensions  and  cancellations: 
Tuesday,  12  noon  (EST) 
for  the  current  week’s  issue. 


AGGRESSIVE  SELF-STARTING  former 
major  daily  seeks  return  to  journalism 
from  PR  field.  Fine  feature  writer, 
digger  and  columnist  with  good  know¬ 
ledge  of  politics,  crime,  business.  Age 
55,  proud  of  it,  and  runs  up  to  12  miles 
before  breakfast.  Seeks  reportial  work 
anywhere,  outside  NY  area.  Let's  win 
some  prizes.  Box  3075,  Editor  & 
Publisher. 


Award-winning  columnist,  feature 
writer,  five  years  Lifestyle  Editor  with 
small  daily,  seeks  position  in  zone  4. 
Box  3083,  Editor  &  Publisher. 


COPY  CRUNCHER  at  large  daily  needs 
a  break.  I've  paid  my  dues  and  can  do  it 
all.  Now  I  want  to  learn  management 
basics  as  a  department  head  or  assis¬ 
tant,  any  size  paper.  Zones  2,  3,  5.  Box 
3055,  Editor  &  Publisher. 


EDITOR-REPORTER  -  Seeks  reporting 
job  on  daily  or  suburban  weekly.  6  years 
daily,  1-1/2  years  suburban  weekly. 
Had  long  time  care  of  mother,  now 
deceased. 

Ready  and  eager  to  get  back  to  news¬ 
paper  business.  J-school  grad. 
1986-87  courses,  reporting,  editing 
modern  newspaper:  All  American 
modern  newspaper.  1988,  new  75,000 
circ.,  monthly  newspaper  for  disabled, 
asst,  to  Editor,  Cheryl  A.  Spencer,  718 
N.  32nd  Ave.,  Hollywood,  FL  33(321. 


EXPERIENCED  reporter  moving  to 
Albany,  NY,  seeks  news  or  PR.  Versa¬ 
tile.  awards,  clean  copy.  Tom  Williams, 
6106  Easton  RD,  Knoxville,  TN  37920. 


EXPERIENCE  FOR  HIRE.  Age  52.  30 
years  plus-most  in  advertising  sales 
and  management.  Newspaper  family. 
Will  teach  by  hands-on  method,  stress¬ 
ing  strong  layouts  and  copy.  Good  refer¬ 
ences.  Now  employed  in  related  print 
media.  Native  Mississippian.  Prefer 
Zone  4-close  to  Gulf.  Available  for 
interview.  Phone  Bill  Gardner.  (813) 
676-3820  or  (904)  678-5350. 

GENERAL  ASSIGNMENT  writer,  repor¬ 
ter,  photographer  looking  for  similar  job 
with  larger  paper.  Experienced.  College 
educated.  Write  c/o  Grey,  424  E. 
Burton  St..  Murfreesboro,  TN  37130. 


Send  E&P  BOX  REPLIES 
to: 

Editor  &  Publisher 
Classified  Ad  Dept. 

1 1  West  19th  St. 

New  York,  NY  1001 1 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


INT'L  AFFAIRS 

Glasnost,  perestroika  are  buzzwords  of 
the  1990s  but  are  they  Godsends? 
Veteran  journalist  seeks  to  expand 
commentaries  on  US-USSR  affairs  with 
view  to  dissident  activists  as  well  as 
other  international  matters.  For 
samples  and  a  bonus,  contact  Trident 
Features.  30-31  85th  St.,  Jackson 
Heights,  NY  11370. 

LOS  ANGELES-based  screen  television 
entertainment  writer  seeks  free-lance 
assignments.  Great  contacts!  Zesty 
movie  reviews!  Characteristic  writing 
style,  Lori:  (213)  837-6397. 

MANAGING  EDITOR  w.th  67,000-circ. 
weekly  seeks  editing  or  other  opportuni¬ 
ty  with  daily  or  weekly  newspaper. 
Possess  varied  reporting  and  editing 
background  with  weekly  and  daily  publi¬ 
cations.  Call  Joe  at  (618)  277-3323. 


MANAGING  EDITOR-Eleven  years  jour¬ 
nalism  experience.  Master  of  Business 
Administration.  Nationwide  reputation 
in  agri-business  field  but  will  consider 
others.  Workaholic.  Excellent  grammar 
skills.  Prefer  zone  5  or  7.  Box  3081, 
Editor  &  Publisher. 


METRO  SPORTS  EDITOR,  10  years 
daily  experience,  seeks  bigger  chal¬ 
lenge  in  newsroom  management. 
Proven  leadership  that  can  add  momen¬ 
tum  to  a  sagging  sports  staff  or  vitality 
to  a  newsroom  as  a  managing  editor. 
Box  3058,  Editor  &  Publisher. 

MULTI-TALENTED  ASS'T  EDITOR 
Three  years  experience,  seeks  assistant 
editor  position  for  entertainment 
fashion  magazine  in  NYC  area.  Learning 
&  growth  position.  Writing,  editing, 
interviewing  layout.  Call  Jean  at  (516) 
887-4317. 


REPORTER  seeks  general  assignment 
position  with  small  to  mid-sized  daily  in 
Zone  7,  8  or  9  Experience  includes 
features,  sports,  schools,  police  and 
government.  Box  3076,  Editor  & 
Publisher. 


Reliable,  hard-working  recent  MA  jour¬ 
nalism  grad  seeks  entry-level  job.  E.L. 
515  N.  Seventh.  Ann  Arbor,  Ml  48103. 

SEASONED  writer  editor  with  six  years' 
experience  at  national  monthly  seeks 
position  in  features  or  PR.  Prefer  Nash¬ 
ville  area,  but  willing  to  relocate 
anywhere  for  the  right  job.  Box  3082. 
Editor  &  Publisher. 


SPORTS  SLOT  MAN  on  southern  Zone 
9  metro  seeks  spot  on  metro  in  North¬ 
east  or  Southeast.  Seventeen  years' 
experience,  hard  worker,  handles 
writers  well.  Box  3066.  Editor  & 
Publisher. 
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SHOP  TALK  AT  THIRTY 


Rites  for  righting  writing 


By  James  F.  Malerba 

A  couple  of  hundred  years  ago,  at 
the  tender  age  of  13,  1  received  a 
Smith-Corona  portable  typewriter 
and  a  package  of  plain  white  paper. 

Coupled  with  the  delusion  that  1 
could  write,  1  was  convinced  my 
future  lay  in  creating  novels  and  sto¬ 
ries  that  would  make  me  rich  and 
famous  and  let  me  retire  at  a  tender 
age. 

1  realized  one-half  of  my  dream;  I 
became  a  writer  and  editor. 

OK,  so  1  didn't  turn  out  the  Great 
American  Novel  or  become  the  dar¬ 
ling  of  Hollywood  and  the  center  of 
attention  on  tv  talk  shows  and  at  lush 
cocktail  parties.  1  did,  however,  with 
the  patient  (and  not-so-patient)  help 
of  teachers  and  mentors,  learn  how  to 
write  clearly  and  simply. 

I  was  taught  the  difference  between 
“anxious"  and  “eager,"  “besiege" 
and  “inundate, "and  “involved”  and 
“engulfed,"  among  others.  The  les¬ 
sons  were  invaluable. 

When  1  became  a  professional 
writer  and  editor  more  than  25  years 
ago,  1  vowed  never  to  let  anything  go 
to  print  that  was  not  written  in  read¬ 
able,  error-free  prose.  The  words  of 


(Malerba  is  an  editor  and  writer  for 
a  large  Connecticut  corporation, 
where  he  is  responsible  for  producing 
the  employee  magazine,  as  well  as  bro¬ 
chures  and  speeches.) 


Vhe  New  York  Times,  The 
San  Francisco  Chronicle,  The  San 
Francisco  Examiner,  USA  Today, 
and  Donrey  Media  Group  all 
realize  the  importance  of 
independent  contractor  bonding. 

(213)474-5594 

1754  WESTWOOD  BOULEVARD 
LOS  ANGELES,  CALIFORNIA  90024 
Originator:  Newspaper  Independent 
Contractor  Brtnd.  Carrier  Accident  Insurance 


one  of  my  first  supervisors  still  jump 
into  my  head  whenever  1  write  or  edit: 
“Above  all,  be  proud  of  your  product, 
and  make  others  be  happy  they  are 
reading  it.” 

1  could  not  have  had  better  advice. 


Because  part  of  my  job  involves 
media  work,  I  read  the  New  York 
Times,  Wall  Street  Journal,  Washing¬ 
ton  Post,  Christian  Science  Monitor 
and  several  Connecticut  papers  every 
day.  1  also  scan  about  a  dozen  others. 
For  the  most  part,  I  see  a  good  effort 
being  made  to  maintain  usage  stan¬ 
dards  that  reflect  pride  in  authorship. 
There  are,  however,  an  unconscion¬ 
ably  large  number  of  mistakes  and 
sloppy  usages  appearing  almost  daily, 
the  kinds  of  things  that  would  make  a 
student  in  remedial  English  cringe. 

Hooray  for  Bart! 

A.  Bartlett  Giamatti,  former  presi¬ 
dent  of  Yale  University  and  now 
president  of  the  National  League,  has 
spoken  out  forcefully  on  this  subject. 
In  the  May  7,  1988,  edition  of  Editor  & 
Publisher,  Dr.  Giamatti  (who  is  one  of 


That’s  why  they  use  the 
Weinberg  Plan.  Call  for  details 
about  Carrier  and  Dealer 
Bonding.  Ask  about  carrier 
insurance,  too. 

Deane 

WEINBERG 

INSURANCE  AGENCY,  INC. 


my  personal  heroes)  scolded  journal¬ 
ists  for  “their  lack  of  accountability, 
hostility  to  authority,  poor  writing  by 
young  reporters,  double  standards, 
commercialism  and  more.”  The 
scholar  is  eminently  correct. 


Then,  there’s  the  other  end  of  the 
spectrum.  An  editor  emeritus  for  a 
large  Connecticut  daily,  who  still 
pens  a  weekly  column,  said  after  the 
Supreme  Court's  decision  on  the  civil 
suit  brought  against  the  Rev.  Jerry 
Falwell  by  Hustler  publisher  Larry 
Flynt:  “Most  Americans  have  long 
understood  that  a  free  press  does  not 
necessarily  have  to  be  totally  accu¬ 
rate,  or  literate,  or  even  fair.  Every 
editorial  heart  beats  warmly  at  such 
assurance.” 

It  is  precisely  that  kind  of  thinking 
we  do  not  need.  Freedom  of  the  press 
is  indeed,  one  of  our  most  precious 
commodities,  and  it  must  never  be 
restricted.  Concomitant  with  such  a 
freedom,  though,  is  an  attendant 
responsibility  to  present  readers  with 
information  that  is,  indeed,  accurate, 
literate  and  fair.  Do  we  not  owe  that 
much  to  those  who  look  to  us  as  stan¬ 
dard  bearers  of  the  English  language? 
If  we  fall  short,  then  the  shame  and 
embarrassment  must  rightly  lay 
heavily  on  our  shoulders. 

The  editor’s  statement,  ironically, 
was  underscored  on  Sunday,  June  12. 
A  reporter  for  his  paper  published  two 
articles  describing  the  decline  of 
supermarkets  in  a  Connecticut  city. 
In  the  “sidebar”  article,  on  one 
medium-size  store  that  is  actually 
flourishing,  the  reporter  noted  the 
owner  of  the  store  keeps  a  sharp  eye 
out  for  shoplifters.  She  then  said  the 
owner’s  “no-nonsense"  attitude 
toward  shoplifters  had  caused  resi¬ 
dents  of  a  nearby  housing  project  to 
demonstrate  against  him  last  year. 

Readers  with  good  memories 
would  recall  that  the  incident 
involved  a  man  who  was  brandishing 
a  gun  in  the  store,  not  shoplifting. 
Fortunately,  the  owner  and  his  sons 
(Continued  on  page  43) 
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Unfortunately  too  many  people  —  including 
professional  journalists  —  siill  fall  back  on  the 
weakest  of  arguments:  So  what  if  iVs  wrong,  as  long 
as  you  understood  me?  I  respond:  where  is  your  pride 
in  your  work? 


A  WORLDWIDE 
SAMPLE  OF  USERS 

Edmonton  Journal 

Edmonton,  Alberta 

Hie  Advertiser-Journal 

Montgomery,  Alabama 

The  Evening  Telegraph 

Coventry,  England 

Rotabest 

Best,  Holland 

The  Herald 

Nevi/  Britain, 
Connecticut 

The  Times-News 

Kingsport,  Tennessee 

Ringier 

AdligenswiI, 

Switzerland 

El  Informador 

Guadalajara,  Mexico 

The  Press-Journal 

Vero  Beach,  Florida 

Times-Reporter 

New  Philadelphia,  Ohio 


The  Windsor  Star 

Windsor,  Ontario 

The  Globe 

Joplin,  Missouri 

The  Globe  and  Mail 

Toronto,  Ontario 

News  &  Times 

Huntsville,  Alabama 

News-Piedmont 

Greenville, 

South  Carolina 

The  Gleaner 

Henderson,  Kentucky 

Wausau  Daily  Herald 

Wausau,  Wisconsin 

The  St.  Louis  Post- 
Dispatch 

St.  Louis,  Missouri 

Standard  Newspapers 

Melbourne,  Australia 

The  Times-Picayune 

New  Orleans,  Louisiana 

The  Daily  Review 

Hayward,  California 

The  Stock  Journal 

Adelaide,  Australia 


Pioneer  Press-Dispatch  Turun  Sanomat 

St.  Paul,  Minnesota  Turku,  Finland 


THE  HARRIS 
8300...AN 
INTEGRATED 
PRE-PRESS 
SYSTEM  nurs 

AFFORDARIE 


The  Harris  8300  integrated  newspaper  system  is  used 
by  more  than  100  newspapers  and  publishers  world¬ 
wide.  That’s  because  the  8300  has  developed  a  reputa¬ 
tion  for  its  speed  and  reliability.  The  8300  is  the  kind 
of  system  newspapers  depend  on  to  get  the  job  done. 
Whether  it  is  used  for  display  ad  composition  or  news 
layout,  as  a  copy  desk  system  or  classified  ad  system, 
the  8300  is  versatile  enough  to  handle  your  needs.  It’s 
an  integrated  system  with  the  capabilities  to  cost-effec¬ 
tively  produce  most  any  publication. 

Let  us  tell  you  more  about  the  Harris  8300.  Contact 
Harris  Controls  and  Composition  Division,  407  John 
Rodes  Boulevard,  Dept.  EP,  Melbourne,  Florida  32901 
(TWX;  510-959-6418)  or  call  l-800-4-HARRlS,Ext.4100. 


T!  HARFRIS 


THE  DYNAMO 


Twenty-five  years  ago,  Elena  Lopez  and  her  fam¬ 
ily  fled  Cuba  and  settled  in  Puerto  Rico.  In  1980,  after 
graduating  from  college,  Lopez  arrived  in  Stuart,  Fla., 
looking  for  a  job.  She  was  afraid  her  English  was  not 
good  enough. 

“The  Stuart  News  was  the  first  place  to  give  me  a 
chance’,'  Lopez  recalls.  Lopez  ran  with  that  chance. 
Today,  she’s  director  of  marketing  services  for  The 
News,  responsible  not  only  for  knowing  her  commun¬ 
ity,  but  for  building  the  paper’s  image. 

Energetic  and  effervescent,  Lopez  works  through¬ 
out  the  newspaper,  meets  with  advertisers  and  talks  to 


even  the  smallest  community  groups.  In  the  third-fastest 
growing  market  in  the  country,  amid  fierce  newspaper 
competition,  she  and  The  Stuart  News  are  thriving. 

“She’s  making  the  paper  more  a  part  of  the  com- 
munityf  says  a  business  executive.  “She  delivers  on  her 
word  and  takes  the  time  to  do  it  right!’ 

To  many  people,  Lopez  is  now  the  voice  of  The 
News.  “I  know  exactly  what  I  want’,’  she  says.  “It’s  the 
best— in  everything  The  Stuart  News  does.  It  has  to  be!’ 

Elena  Lopez.  Dedicated.  Determined.  A  dynamo. 
One  of  more  than  8,000  people  at  Scripps  Howard 
Newspapers. 


PEOPLE  COMMITTED  TO  EXCELLENCE 

^  SCRIPPS  HOWARD 
ill  NEWSPAPERS 
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